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too! 


AIDING VICTORY IN AMERICA’S 
BIG "Food for Defense’ DRIVE 


V for Victory! And V for VD “Vitadine”, too ... now used by 
over 4,000 feed-mixers, and doing an amazingly efficient job 
of replacing feeding dried milk in the ration. Vitadine also 
supplies needed Vitamin D in dry form, as well as fractional 
minerals Potassium Iodide and Manganese. Plus liberal amounts 
of Vitamin E (Wheat Germ Oil). 

You can verify this ... via your personal VITADINE PROFIT 
PLAN, sent without cost or obligation. Read what long-time 
users have said recently about the value of Vitadine for (1) 
improving mixes (2) decreasing costs (3) increasing sales of 
Mixed Feeds (4) aiding America’s “Food Victory.” All in a 
very easy way. Write us today! 


BLATCHFORD CALF MEAL CO., WAUKEGAN, ILLINOIS 
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made only by GENERAL MILLS, INC. 


Research Products Division 
General Offices: Minneapolis, Minn. 


One of this, now equals 5 of these in Witemia E seemumteetien. 
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CUSTOMERS 


COME FIRST!”.... 


That’s why smart dealers everywhere are stocking 


ARPRO 


the new kind of Vitamin Econcentrate that 
is five times richer in Vitamin E than 
regular wheat germ oil. 


Here’s an amazing new product—ARPRO Fyvee 
Fortified Wheat Germ Oil—that is making sales 
news for feedmen everywhere! 

An entirely different kind of Vitamin E concen- 
trate, ARPRO Fyvee gives you natural wheat 
germ oil, PLUS a five times greater concentration 
of Vitamin E! 

And this is important! You can retail ARPRO 
Fyvee at only about half as much as a quantity of 
Wheat germ oil furnishing the same amount of 
Vitamin E—and still make a substantial profit! 

Another valuable asset: the higher concentra- 
tion of Vitamin E in proportion to oil in ARPRO 
Fyvee as compared with regular wheat germ oil, 
permits greater amounts of E to be fed without 
oil intolerance in stock or poultry. You can rec- 
ommend ARPRO Fyvee with confidence. 


Service and Profit Too! 

ARPRO Fyvee can help you aid your customers to 
achieve breeding efficiency with animals and 
poultry. At the same time, you'll be boosting 
your own reputation for quality service by carry- 
ing ARPRO Fyvee Fortified Wheat Germ Oil! 

Be sure to ask your jobber now about ARPRO 
Fyvee. Or, if he 
can’t supply 
you, write direct 
to General Mills, 
Inc.— use the 
coupon below. 
Do it today! 


RICHER IN 
VITAMIN E! 


General Mills, Inc. 
Research Products Division 
400 So. Fourth St., Minneapolis, Minn. 


Please send me information about ARPRO Fyvee and prices, 
or tell me where I can buy it in my locality. 


Company Name 
Your Name 
Address 

City. 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 
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When You Want To BUY 
Give Us A TRY 


© SOY BEAN OIL MEAL 
® LINSEED OIL MEAL 

© MALT SPROUTS 

© BREWERS GRAINS 

® MILK PRODUCTS 


Real Worth 16% Dairy Feed 
and other ingredients 


CARLOTS OUR SPECIALTY 


Wisconsin - Minnesota Distributors for 


Marblehead Mineral Feed 


Rowell Feed Supplies, Inc. 


Grain & Stock Exchange Bld’g 
Broadway 2726 MILWAUKEE 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Bnan 
Wheat Middlingas 
Rye Middlinga 
Malt Sprouts 
Gnewens Grains 
Linseed Meal 
Soybean Meat 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 
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“Magic-Screen’ Separations 


1942 design — 15 to 20% greater capacity — 
more thoro cleaning — saves valuable grain 
and feed stocks wasted by other Separators 

. . America’s most modern, bestbuilt Cleaner 
— large savings in power, labor's attention 
and upkeep... Ask for our new Catalog B-175. 


S. HOWES CO., INC., Silver Creek, N. Y. 
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feature the new 
Protected 


Copyrighted 1941 Arcady Farms Milling Co. 


ARCADY complete Chick Starter 


Capitalize on the increased demand for chicks and make 1942 your banner 
chick mash year by featuring 5-Point Protected ARCADY COMPLETE 
CHICK STARTER. That seal on every bag of Arcady feed is a guarantee 
to your customers of quality, balance, vitamin content, laboratory control 
and actual farm proving. It is your assurance of increased demand, more 
sales and greater profits. 


You Get These Valuable Sales Helps 


To help you get your share of this increased chick mash business, take 
advantage of Arcady’s proven merchandising aids. Advertising in national 
magazines . . . complete direct mail programs . . . point of sale displays . . 
and those two Arcady sales-promoting radio * voices, Jim Poole on WLS 
and Boss Johnston on WLW. 


The Arcady Way is the Profit Way. Be sure you have a stock of all Arcady 
livestock and poultry feeds to meet your customers’ demands. 


(223 W. Jackson Blvd. 
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sale of farm machinery is 


Lid Sideli 


T the N. A. Weston Grain Co., 

Madison, Maine, manager W. 

M. Viles, with the cooperation 
of one of the nation's leading manu- 
facturers of farm machinery, has de- 
veloped merchandising of farm ma- 
chinery not merely as a profitable 
sideline but into an integral part of 
this feed and grain business. 

One of the permanent benefits 
likely to result from this emergency 
seems to be the farmers’ growing 
understanding of the worth of com- 
plete farm equipment and feed 
dealers’ realization of their oppor- 
tunity in selling it. 

The manufacturers of the machin- 
ery sold at Weston’s go even further 
than advertising in farm publica- 
tions. They publish their own paper 
and help distribute it to Weston’s 
customers. 

About 140 farmers receive this 
paper direct from the manufactur- 
er's offices. Postage is paid by 
Weston’s, and a recheck is made 
each year on the mailing list. Every 
effort is made to see that this paper 
goes to good, present customers and 
likely prospects for future business. 

Besides keeping the mailing list 
up to date manager Viles desig- 
nates farmers who, in his opinion, 
will benefit by receiving this paper. 
If a farmer moves, his new address 
is immediately sent in to the publi- 
cation office by Mr. Viles. 

The magazine is composed so as 
to interest the ambitious farmer 
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while simultaneously showing the 
advantage of using modern ma- 
chinery. For example one issue, se- 
lected at random, features an arti- 
cle on the merits of grass silage, 
another on strip cropping, and a 
report with pictures of the 13th an- 
nual meeting of the Future Farmers 
of America. There is also a wo- 
men’s page containing valuable 
homemaking suggestions and prac- 
tical recipes. Then besides the man- 
to-man editorials there is a page 
of farm facts and fancies also a 
humor department. 

Distribution of this paper is also 
an effective way of keeping the 
farmers informed on all changes in 
machinery as well as development 
of equipment for new demands. 

Machinery sales are definitely in- 
creasing for this dealer. Although 
1940 was the best year in manager 
Viles’ memory, when all figures are 
in this year may show up even bet- 
ter, despite some unavoidable de- 
lays in production and delivery. 

Not the least important is the 
method of payment which must be 
considered in most transactions. It 
is advantageous, as has been done 
at Weston’s, to select a make whose 
manufacturers have the resources 
and confidence to carry their own 
finance plan and to decide whether 
time payments will be accepted. 

During the past two years a kind 
of “old home day” program has 
been carried out at Madison by 


manager Viles and a representative 
of the manufacturing company. It 
is usually held in late March or 
early April. Dozens of personal in- 
vitations are sent and posters are 
placed around the town. 

The show starts around 10 a.m., 
with much of the program consist- 
ing of several good movies. A small 
part is commercial and educational 
while the rest is all entertaining. 

Farmers are definitely interested 
in the commercial shots because 
they have a chance to see practical 
demonstrations and actual tests of 
the machinery that they have been 
reading about. As profit-minded 
persons they have a better chance 
to decide just which plow, tractor, 
planter, etc., out of an almost infi- 
nite variety is best suited to their 
particular needs. 

About noon everybody knocks off 
for a good dinner and visit, then 
the show continues until around 
3:30 or 4 p.m. Farmers have a 
chance to ask questions and talk 
over specific problems. Each one 
attending is asked to sign a regis- 
tration card. This helps keep the 
mailing list correct, besides supply- 
ing possible leads for new business. 
The dinner and the hall are provid- 
ed by the N. A. Weston Grain Co. 
the other details are handled by a 
representative of the manufacturer. 

There is a secondary opportunity 


(Continued on Page Sixty-two) 
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VERY FAMOUS 


G. P.” Regular A Feeding Oil [Feeding Oil 


FORTIFIED 


400 D 100 D , 400 D 85 D 
2000 A 1000 A ) 1000 A 600 A 


VITAMIN D in AOAC units. VITAMIN A in USP units 


The Gorton-Pew Fisheries Co. — America’s oldest 


and largest cod-fisheries— are still producing a 
COMPLETE LINE of vitamin oils! 


1942 Supplies 


Because of Gorton’s wide range of oil sources in 
U. S. fishing waters all grades of GORTON oils 
will maintain their regular A and D potency levels! 


All the oils as listed above are still available in ade- 
quate quantities and at economical cost levels... 
their quality and vitamin potency is guaranteed by 
Gorton’s laboratory control. 


This unusual service is made possible by 
Gorton’s favorable production facilities. 


NEW ENGLAND BY-PRODUCTS CORP. 


177 MILK STREET BOSTON, MASS. 
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Geed Men 


to hold annual convention. 
at indianapolis jan. 26-27 


ITH the nation at war and 

an ever increasing com- 

plexity of problems con- 
fronting the grain and feed indus- 
tries a record breaking attendance 
is expected at the 4lst annual con- 
vention of the Indiana Grain Deal- 
ers association to be held Jan. 26-27 
at the Columbia Club, Indianapolis, 
Ind. 

An imposing list of convention 
speakers has been obtained by Sec- 
retary Fred K. Sale and heads of 
several state and federal defense 
agencies are expected to be on 
hand to answer questions and give 
information on tire rationing, priori- 
ties, price control measures, etc. 

Registrations will be opened at 
8:30 a.m. Monday, Jan. 26 on the 
10th floor of the Columbia Club and 
the convention is scheduled to con- 
vene at 10 a.m. with the call to 
order and address of welcome by 
President Carl T. Wilson, Sulphur 
Springs. 

Principal speaker at the morning 
session will be T. C. Crabbs, Craw- 
fordsville, who will speak on “Soft 
Wheat Versus Mixed Wheat in Indi- 
ana.” Secretary Fred Sale will read 
his annual report and the various 
convention committees will be se- 
lected. Group singing at both the 
morning and afternoon sessions will 
be led by Joe W. Seabold, the ‘“Hoo- 
sier Pepper-upper.” 

The afternoon session will be 
opened with an address on the sub- 
ject “Do Feeds Kill Livestock,” by 
Dr. C. C. Clore, Greenwood. Sam L. 
Rice, Metamora, Ohio, president of 
the Grain & Feed Dealers National 
association will discuss “The Place 
of the Grain and Feed Industries in 
National Defense” and Stephen C. 
Noland, editor of the Indianapolis 
News will talk on “What's Ahead 
for Business.” To conclude the after- 
noon business session there will be 
a forum discussion on such subjects 
as tire rationing, priorities, and pro- 
tection measures against fire and 
sabotage. 

The first speaker at the Tuesday 
morning session, which is scheduled 
to get under way at 9:30 a.m. sharp, 
will be Thomas M. Quinn, Indian- 
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CARL T. WILSON 


apolis, who will talk on “Federal- 
izing Unemployment Compensa- 
tion.” Edward F. Stegen, assistant 
director of the Indiana State De- 
fense Council, Indianapolis will talk 
on “Defense in Indiana”. An out- 
standing merchandising speech is 
also scheduled for Tuesday when 
O. J. McClure addresses the con- 
vention on “Better Merchandising— 
Better Business.” The convention 
will be concluded with the reports 
of the resolutions and nominating 
committees and the annual election 
of officers. 

All speakers have been request- 
ed to limit their addresses to 30 or 
40 minutes. The balance of the time 
available will be devoted to a ques- 
tion and answer period and an 
open discussion of the various sub- 
jects presented by the speakers on 
the program. 

As usual one of the highlights of 
the convention will be the annual 
banquet Monday evening with the 
Indianapolis grain trade and allied 
interests again acting as hosts. The 
featured speaker at the banquet 
will be Homer L. Chaillaux, direc- 
tor, of the National Americanism 


FRED K. SALE 


Commission of the American Le- 
gion, Indianapolis. He will give a 
brief address on “Making America 
Strong.” Following the dinner there 
will be a floor show and dancing. 
The committee in charge consists 
of Lew Hill, chairman; Willard Hart, 
William Honeycutt, Dale Phillips 
and Charles Weirick. 

On Monday afternoon special en- 
tertainment will also be arranged 
for the ladies. The number of reser- 
vations for the banquet will again 
be limited to 500 and those who 
wish to attend are advised to buy 
their tickets early. Secretary Sale 
announces that there will be no 
registration fee forthe convention and 
all grain dealers, retail feed dealers 
and millers anywhere, whether 
members of the association or not, 
are cordially invited to attend. 

Officers of the association in ad- 
dition to President Wilson and Sec- 
retary Sale are: L. E. Greenwood, 
Rensselaer, vice president; and R. B. 
McDonnell, Indianapolis, treasurer. 
Directors are: H. E. Miller, L. A. 
Garner, J. O. Pape, C. M. Record, 
W. R. Beck, Floyd Myers, Fred An- 
tell and M. D. Campbell. 
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Records Tell The 


And here are the records of the 
Cooperativ in and Products Co. 


HUBBARD’S 
1. FORMULAS 


Hubbard provides tested, proved 
formulas for every type of feed. 


Constant checking of formulas and cH 592-00 
YOUR feeds assures uniformity and - $9.93 
ity. may GR 
3. RESEARCH net 
Hubbard’s Demonstration Farms ger 


prove feeding values. 


4. BRAND NAME—SACK DESIGN 
Hubbard cooperates selecting 
brand name and sack design. 


5. TRADE-MARK REGISTRATION 
Hubbard knows the regulations and 
prepares necessary papers, 


6. TAGS—BAG INSERTS 
Your first supply of ingredient tags 
furnished free; printed feeding in- 
structions also free. 


7. PRINTED LITERATURE 
Hubbard cvoperates in providing 
folders, manuals, ete., with YOUR 
imprint. 


“If you had stopped in here a year ago and told 
us that if we would mix our own feeds, we would 
really be selling feeds like we are, I would have told 
you that in each state they have a place that the 
taxpayers maintain and you 
would be welcome there. In 
other words — ‘plum nuts.’” 


Einer Christensen, 
Manager. 


8. DIRECT MAIL 
Hubbard has available post-cards, 
colored eards and illustrated letters. 


9%. SIGNS, POSTERS, DISPLAY 
Outdoor steel signs, inside posters, 
and display material provided. 


10. NEWSPAPER ADVERTISING 

Complete mat service for news- 
papers and handbill advertising 
furnished. 


SLIDES—MOTION PICTURES 
Educational films and slides for 
feeder meetings furnished. 


PERSONAL SALES HELP 


Hubbard-trained men help sell 
YOUR feeds. 


Build your business on YOUR 
OWN BRAND of feeds and 
mashes made The HUBBARD 
SUNSHINE Way. and your 
records will change, too. Some 
territories are still open. Write 
today for full information on 
the Hubbard plan. 


sun HUBBAR 


SUNSHINE WAY 


Milling Co. 


ubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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OBLIGATIONS We all are becoming increasingly conscious of the fact 
OF WAR that this war places a personal obligation upon and 

will exact a toll from every individual in the nation. 
There are no sidelines from which to view the struggle as the economic battle- 
front extends into every part of the United States and possessions. 

The feed business, which is an essential war industry, is in a favorable 
position but the very fact that this is true imposes a special obligation to do all 
within our power to keep the wheels turning and farm production at peak. 

So far, we have been able to overcome all threatened shortages of feed 
ingredients. We have confidence in the continuing ability of our industry to 
supply the nation with dependable and result-producing animal and poultry 
feeds but right now the bag and molasses situations are serious. 

The bulk movement of feeds, even as far as to the ultimate consumer, should 
be encouraged. Dealers should impress their employes and patrons with the 
importance of maintaining the condition of all bags. It is a criminal offense to 
cut open or otherwise destroy any bag. Those who have bags are custodians 
of essential war material and should preserve and guard this material to the 
best of their ability. All feed bags must be reused as often as possible. 

The allotment of riolasses to the feed industry has been cut to 75 per cent 
of one-twelfth of last.year’s consumption for January and will be further 
reduced to 50 per cent for February and succeeding months. We must con- 
sequently recheck all formulas so as to make the most efficient use of whatever 
molasses is available to us. 

There seems to be no definite allotment of any steel for the manufacture of 
new feed mill machinery and equipment. It is already difficult to buy new 
- grinders or mixers. Naturally, it behooves all of us to take special care of all 
machinery we now have in operation. 

Informed leaders of our industry believe that there will be government 
control of the prices of many feed ingredients such as fish meal, meat scraps, 
soybean mea! and millfeeds within the month. It is also expected that future 
bookings will be eliminated and all sales restricted to 15 or 30 days. 

Whatever may come, it is up to every feed manufacturer, wholesaler and 
jobber to cooperate not only with the letter but with the spirit of the law. We 
must be not only willing but anxious to do everything we can to win this war. 
United we stand — for Victory. 
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lester finds it pays to 


Mixer 


in more ways than one 


NE of the most important assets 

in the feed business is the good- 

will of farmers, says G. P. Les- 
ter, proprietor of Lester’s Feed Store, 
Kewanee, Ill. There are many ways 
to secure this goodwill but he finds 
the most effective method is to com- 
mingle with them whenever he gets 
the opportunity. 

Mr. Lester handles one line of a 
standard, high quality, nationally 
advertised commercial feed. In or- 
der to compete with chain store 
feeds he keeps in stock a small 
amount of a competitive line but he 
does not push its sale and keeps it 
out of sight so customers won't be 
tempted to ask for it. He makes it 
clear to purchasers who insist upon 
buying this line that it will com- 
pare favorably with other cheap 
feeds but that he does not recom- 
mend it. 

The Lester feed store has a one- 
ton mixer but no grinding appara- 
tus. A good business is done in cus- 
tom mixing but this is confined to 
mixing supplements for feeding 
with whole grains and for poultry 
mashes. The mixing business brings 
in many farmers and gives Mr. Les- 
ter a chance to make friends with 
them. 

These store contacts are very 
profitable but new customers must 
be attracted to the store. Therefore 
Mr. Lester tries to cultivate them 
outside the store. He does a certain 
amount of soliciting on the farms 
but not as much as he should do, 
he says. He thinks this is a good 
method if it is not overdone. Hav- 
ing been a farmer himself he knows 
that a farmer does not want to be 
pestered with constant and frequent 
calls by salesmen. He would rather 
err in not calling enough than in 
calling too much. Mr. Lester also 
maintains a membership in the 
Grange and in the Farm Bureau. 
He attends as many meetings and 
functions as possible and never 
turns down an opportunity to make 
new acquaintances. 


Kewanee is fortunate in having 
in its high school an agricultural 
teacher who is alert and progres- 
sive. During the winter months he 
holds an agricultural school one 
night a week. Mr. Lester attends 
every session of this school. The 


asset in the feed business. 
G. P. Lester, shown above, be- 
lieves one of the most effec- 
tive methods of securing this 
goodwill is to commingle with 
farmers and prospective cus- 
tomers at every opportunity. 


farmers whom he meets there real- 
ize that he is just as much interested 
in their success on the farm as they 
are themselves. The information 
which he learns he passes on to 
customers who do not attend the 
class. Every year he makes many 
new friends at this school all of 
whom are possible or potential cus- 
tomers. 

Mr. Lester believes in giving as 
well as in receiving. In order to 
show his goodwill toward the farm- 
ers he held a meeting last winter 
to which he invited all the farmers 
of his community. 

The principal speaker was a feed 
expert furnished by the manufactur- 
er of his commercial feeds. Two 
other speakers were also on the 
program. The talks were interspers- 
ed by musical numbers, and a local 
ventriloquist also put on an act for 
the 70 or more in attendance. 

To make the evening complete 
coffee and doughnuts were served 


after the program. Those present 
then had a social time visiting and 
talking over their problems. 


While it has been impossible to 
check up definitely on the results, 
the meeting brought many compli- 
ments from both customers and non- 
customers and sales have continued 
to increase ever since the event 
was held. Mr. Lester plans on mak- 
ing it an annual offair. It not only 
gives him another opportunity to 
mingle with farmers but it tends to 
confirm his old customers in their 
choice of a feed store. 


For a time Mr. Lester bought 
cream but he did not have room 
enough to carry this on in connec- 


es tion with his feed business and so 


it was discontinued. However, he 
secured the confidence and good- 
will of dairymen while conducting 
this business to such an extent that 
a group of milk producers employs 
him to check the tests made by the 
dairies to which they sell. This, of 
course, gives him another chance 
to be of service to his customers and 
is a distinct advantage in his feed 
business. 


The bulk of the commercial feeds 
sold comes direct from the factory 
at Chicago by rail. Mill feeds of 
which he handles a complete line, 
and the various ingredients used 
to make supplements as a usual 
thing come in pool cars with a por- 
tion by truck. 

Mr. Lester was a farmer for a con- 
siderable time and there learned 
the value of commingling with oth- 
ers in his occupation. Later he 
spent several years with a shipping 
association and then for some eight 
or nine years operated a farmers’ 
elevator which also handled feed. 
These positions, in which he came 
in frequent contact with farmers, 
gave him a fine background when 
he started in the feed business for 
himself and enabled him to realize 
the importance of securing their 
goodwill. 
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NOW...more than ever 
...sell the importance of 
vitamin-fortified feeds! 


In five to six months, if they live, new-born chicks will be in 
the front line—producing the extra eggs Uncle Sam so urgently 
needs. 


Help them live...help them get a good start in life...help them 
build sturdy bodies—by making sure your feed formulas con- 
tain those two important Vitamins A and D. 


For those who have sufficient Vitamin A in their feed formulas, 
Squibb offers D-SEC, a dry form of Vitamin D. D-SEC is as 
efficient as fish liver oils in providing baby chicks with their 
Vitamin D requirements for body building—for strong and 
healthy growth. 
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Moreover, D-SEC costs you less per A.O.A.C. chick unit than 
fish liver oil. It is easy to handle, easy to mix—disperses evenly 
and easily and is unaffected by cold weather. D-SEC is offered 
in two different potencies: 450,000 and 900,000 A.O.A.C. 
chick units per Ib. 


For both Vitamins A and D, choose EXADOL 


Squibb continues to offer EXADOL*—High Potency Vitamin 
A and D Oil. EXADOL gives excellent results every step of 
the way, helps chicks live, build bodies, grow. 

EXADOL is guaranteed to contain 3,000 (or more) Vitamin A, 
U.S.P. XI units, and 400 (or more) Vitamin D, A.O.A.C. chick 
units, per gram. 

Write today for prices and full facts about both D-SEC and 


EXADOL. Address Dept. FB-1, E. R. Squibb & Sons, Veterin- 
ary and Animal Feeding Products Division, 745 Fifth Avenue, 


New York City. * A trademark of E. R. Squibb & Sons 
EASTERN SALES AGENTS: 
ATKINS & DURBROW, inc., 165 John Street, New York 
Branch Offices: 


Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES AGENTS: 
WM. H. FLOYD & COMPANY CARL F. MILLER & CO., Inc. 


1206 Mapie Avenue 1217 Sixth Avenue South 
Los Angeles, California Seattie, Washingtom 
ei3e 
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Selling Cash 


is best way to operate 
feed store says bhoyce 


IVE us a strictly cash business 
every time,” declared Joseph 
A. Boyce of the Superior Feed 
Co., St. Clair Shores, Mich., 
recently. “It is usually a sure road 
to profit and is a great help in elim- 
inating much of the worry generally 
associated with the operation of a 
retail feed store. I think when feed 
is sold for cash there is less chance 
of losing friends and like all else 


in life — a business like ours de- 
pends upon the friends we make 
and keep.” 


Mr. Boyce with Joseph A. Wills 
has operated this business since 
November 1937. The store, often 
spoken of by poultrymen and dairy- 
men as the store of the “Two Joes”, 
is located in one of the neatest and 
most conspicuous buildings to be 
found around the country near De- 
troit. You can tell as soon as you 
see the structure that it is a retail 
feed store and there is no modesty 
when it comes to mentioning the 

, brand of feeds handled. This is now 
and has been a “one-brand” feed 
establishment. 

“We do carry a special account 
now and then — maybe two per 
cent of our gross, but these are cus- 
tomers we have found completely 
reliable in every respect,’” he ex- 
plained. “The other 98 per cent of 
the trade is cash. Occasionally 
someone asks about buying some- 
thing on credit. We just explain that 
we haven't any office force to take 
care of the books, to check up on a 
man's local credit rating or to do 
any of the other things necessary 
when operating a credit business. 
We learned the importance of cash 
trade by our own experience and 
observation. We’ve had the trouble 
of trying to collect accounts per- 
sonally. We've had to sue to collect 
a couple of accounts and that's dis- 
agreeable. When you're on a cash 


basis you don't have to worry about 
the customer at all.” 

St. Clair Shores is a lively little 
city of around 11,000 people in Ma- 
comb county on the shore of Lake 
St. Clair. It is a level section with 
a large number of poultry flocks, 
few dairy herds — just the type of 
town where feed men sell a variety 
of items but usually in comparative- 
ly small amounts to each customer. 
In addition to mixed feeds, includ- 
ing dog food, the concern sells hard- 
ware, fencing, paints, field and gar- 
den seeds, and miscellaneous items. 

The Superior Feed Co. folks en- 
deavor to practice good all around 
merchandising. They believe in a 
neat looking establishment inside 
as well as outside. Consequently 
stock is kept clean and all merchan- 
dise is rearranged occasionally to 
make things more attractive to the 
owners as well as the trade. 

The large display windows offer 
an excellent opportunity for visual 
advertising and in the more pleas- 
ant seasons of the year sidewalk 
display is featured. This is not only 
good for feeds but is even more ef- 
fective in the case of lawn mowers, 
garden tools, and articles useful 
around homes in small cities as 
well as in the open country. 

No community pays a bigger 
profit on friendliness and helpful- 
ness than the small city near a 
great metropolis. All sorts of people 
live in these little cities and around 
them with all sorts of feeding and 
gardening problems. A great many 
folks are also becoming home own- 
ers for the first time and interested 
therefore in lawn development and 
care. Mr. Boyce says he feels that 
personal interest in cases of this 
sort invariably pays good divi- 
dends and that dealers should have 


FIRM believers in a cash busi- 
ness are the "Two Joes" who 
operate this attractive feed 
store at St. Clair Shores, Mich. 
Note the window and sidewalk 
displays. 


a sincere interest in selling people 
what they can use to best advan- 
tage. 

Probably this natural friendliness 
is partly to be credited with the fact 
that although virtually no credit 
business is done this firm recently 
stood second in the entire state of 
Michigan in tonnage of its brand of 
commercial feeds — a real honor. 
It also stood 16th in the entire area 
around the Great Lakes. In discus- 
sing this matter with a business 
man in St. Clair Shores shortly after 
the announcement was made by 
the sales department of the com- 
mercial feed company he said: “I 
have known of the feed store opera- 
tions of Mr. Wills and Mr. Boyce 
since they started and I wouldn't 
like to pin their success to any one 
feature of that enterprise. I think 
they rate high among the dealers 
because they are all around busi- 
ness fellows. They are on top of the 
job at all times and every detail is 
looked after.” 

Since most of the customers are 
owners of small to medium-sized 
flocks of poultry naturally these 
feed dealers are poultry conscious, 
anxious to encourage flock im- 
provement and to sell the kind of 
mashes that will make the largest 
profit over feed cost. 


During the past year the two Joes 
have made a special effort to in- 
crease their sales of grower mash. 
They conducted demonstrations 
right in their own store and by con- 
stantly emphasizing the value of 
their commercial grower have in- 
creased sales of this feed nearly 35 
per cent. 


Mr. Boyce is optimistic as to the 
business outlook for 1942. There is a 
steadily increasing demand for 
poultry and eggs and poultry feeds 
are his best sellers. As he sees it 
poultrymen are getting a good re- 
turn on their products and so long 
as they make money they will be 
more willing than usual to buy and 
pay for quality mashes. 
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Prof. A. G. Philips 


Noted Research 
Director Writes:— 


"We believe that growing chicks 
and hens which have free access to 
hard, insoluble, neutral, granite grit 
in hoppers can make a better use 
of their feed. Its ability to cut 
grass and fiber promotes a better 
digestive situation which is essen- 
tial to the poultryman who is striv- 
ing to turn feed into better growth 
and a greater egg production. For 
that reason, we make your Stonemo 
Granite Grit available to our buy- 
ers of Allied Mills poultry feeds." 


Sold on a Money- 
back Guarantee 


ALL SIZES=CHICK TO 
TURKEY ~ IN CLEAN 
SACKS~ FREE FROM 
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LITHONTMe 


GRANITE 


has been used by leading poultrymen for more than a dozen years 
and is endorsed and recommended by 80%, of all the leading poultry 
feed manufacturers east of the Rocky Mountains. These companies 
know from actual feeding experiences that their respective feeds 


will do a better job when STONEMO Granite Grit is fed with them. 


America's Headline Poultrymen and Turkey Growers use it; Hatchery- 
men recommend its use; and Commercial Egg Producers and Market 
Poultry Growers feed STONEMO because they have learned that 
birds fed STONEMO Granite Grit get maximum values from their 


feed with fewer losses and greater profits. 


No wonder dealers everywhere like to handle STONEMO! It Sells! 
Its reputation and its consumer advertising brings grit buyers to 


your store. There are no "stagnant stocks" when you sell STONEMO 
GRANITE GRIT. 


TONE MOUNTAIN GRI 


Wis 
2 : 
GRANITE 
> 
j 
WASTE~GUARANTEED 


The NUTRITIONIST, too, 
helps speed production / 


Uncle Sam asks for more eggs, more meat, more milk. 


No one, perhaps, knows better how to answer this demand than today’s 

nutritionist. 

He would say, "The first requirement for quantity production is quality.” 

, Quality—not in one, but in every feed ingredient. This is important if feeds 
pisraisutous fon are to produce more—without waste. And that’s why so many feed manu- 

facturers rely on Atkins & Durbrow for their vitamin oil requirements. 


E.R. Squibb & Sons 
EXADOL Here at “the House of Vitamins” they find represented only firms that are 
hee well-known, reputable manufacturers of quality vitamin products—Calli- 
e fornia Packing Corporation, Pabst Brewing Company, E. R. Squibb & Sons 
D-SEC i and VioBin Corporation. 

Sameer shawn: Associate your feeds with these quality names. Buy their products, through 
Seren eee per. Atkins & Durbrow. You get the finest in vitamin products for poultry feed- 
ing — products of every type — for every requirement — and at no price 

VieBin Corporation premium. 


We have sales representatives operating from 12 centrally located cities. 
Our local warehouse stocks are in many distributing centers. We can 
render you prompt, efficient service at all times. 


We urge you to see the Atkins & Durbrow representative the next time he 
Ban telah Raa dell calls. Hear his story. You'll find him the type of man you like to do business 

‘ 150.900 gemeres Nicotinic Acid x with — a true representative of a quality house. 

ae HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


Not jess than 85 Vitomin D 
and 600 Vitamin A waits 


suet nor ATKINS & DURBROW 


A and 400 Vitamin D units (Proprietors of The OK Company) 
VITAMIN A OIL 


25,000 U-S.P. XI"A" nity 165 JOHN STREET, NEW YORK, N.Y. 


per gram 
CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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Store Aids 


Amco Feed store at Tampa, 
Fla., loads half a carload of 
chicken mashes onto its trucks for 
delivery 37 miles away to Masaryk- 
town, a community of Czecho-Slo- 
vakians who have developed one 
of the largest and most picturesque 
poultry operations in the South. 
And as H. T. Dixon, store manag- 
er, stands there checking the orders 
he is constantly reminded of the 
part that the feed industry has had 
in the unique enterprise, how 
straightforward business dealings 
have lifted an entire village from 
actual distress into prosperity. 
“The account is typical,’’ said Mr. 
Dixon, “of the help that the feed in- 
dustry can give to the section it 
serves, unfortunately it is also typi- 
cal of the serious harm that can be 
done by the unscrupulous practices 
of a small minority of feed dealers.” 
The 40 families of poultry raising 
Czechs at Masaryktown are pros- 
perous now but they were not al- 
ways so. In fact they were in dire 
straits only a few years ago. They 
are idealistic people without a 
country now but proud of their 
American citizenship and enthusi- 
astic over the opportunities that 
poultry raising has opened to them. 


Since they left their tailoring 
shops, gardens, restaurants and 
other businesses in the North for the 
land of promise and sunshine that 
was Florida during the real estate 
boom of 1925 they have had many 
ups and downs. Each of them put 
in at least $1000 for 20 acres of land 
in a real estate syndicate and they 
went to Florida on excursion trains 
with blaring bands and high hopes. 
They dreamed of Utopia with cozy 
little cottages nestling among or- 
ange groves but a succession of 
frosts killed their oranges. Then 
they tried vegetables. 


“It was all right when we could 
hit the market,” explained expan- 
sive, smiling John Cimbora, Masa- 
ryktown inn keeper, “but sometimes 
we got only a bill for freight. It was 
very discouraging. I remember one 
year we tried sweet potatoes. When 
the first carloads didn't pay for fer- 


£ VERY Wednesday morning the 
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czech community establish 
prosperous poultry industry 


FRIENDLY gatherings such as shown in the lower photo are frequently 
held by Amco employes. Seated at the head of the table at far left is 
H. T. Dixon, store manager. Others shown, left to right, counterclockwise 
are Maxine Garcia, accountant; Yates Kidd, salesman; Nick Napoli, driver; 
F. R. Conrad, hatcheryman; Peter Anderson, federal egg grader; Eugene 
Hall, floor manager; Tom Wyly, salesman; Nick Ippolito, truck driver; and 
Helen Wilder, office assistant. Exterior view of the plant is shown above. 


tilizer, we left ‘em in the ground. 
We ate sweet potatoes for a year— 
in pies, fried, baked and boiled.” 

The Czechs tried dairying, hogs 
and cattle, but there was always 
some reason why the profits didn't 
come. By now the depression had 
a grip on the country and Masaryk- 
town was a pretty dismal place. 
Even the laughter at the Sunday 
night gatherings at Cimbora’s inn 
sounded forced and artificial. 

But somebody thought about 
chickens. A few families bought 
small flocks and got into the poultry 
business in a small way. That too 
was almost disastrous until the Am- 
co Feed store accidentally came in- 


to the picture. But let Mr. Dixon tell 
how it happened. 

“One of our salesmen heard the 
Czechs were trying to raise a few 
chickens,” he related, “and natural- 
ly we went after their feed busi- 
ness. We found immediately that 
they already had become victims 
of some irresponsible dealings that 
were heading them toward another 
disaster. 

“We got them straightened out 
with proper feeding methods and 
formulas, and soon all 40 families in 
the community had sizeable flocks. 
They were grateful for our assist- 


(Continued on Page Fifty-three) 


for feed dealers to improve 


HE opportunities open to the 

feed dealer for service and 

help to poultry producers are 
many and varied. We have the 
common physical services such as 
grinding, mixing, waiting on cus- 
tomers, delivery, etc. These services 
are considered necessary and are 
performed by even the most back- 
ward dealers but many of us could, 
by a little careful study and plan- 
ning, improve on what we offer in 
that line. 


There are other less tangible but 
quite important opportunities for 
service which can be very profit- 
ably considered and which when 
carried out will pay rich dividends 
in friendship and increased busi- 
ness. It has been my observation 
that many poultry producers, par- 
ticularly among the smaller farm 
flock-owners, keep no adequate 
records of production or costs and 
consequently have only a hazy idea 
of whether or not their poultry ac- 
tivities are showing a profit, a loss 
or breaking even. It is a very sim- 
ple matter and one requiring very 
little time to keep simple accurate 
records which will show conclusive- 
ly what the eggs and poultry are 
costing to produce. Feed dealers 
can devote a little time and effort 
to induce a doubting poultry raiser 
to find out in that way just what the 
hens are doing and frequently a 
profit will be shown where a loss 
was suspected. 

Some time ago, I read of a live- 
wire feed dealer who searched his 
trade journals and poultry publica- 
tions, bulletins, etc. for items he 
thought would be of prime interest 
to the poultry producers of his com- 
munity. Then once a month he com- 
piled and mailed out several multi- 
graphed sheets of this material, in- 
terspersed with descriptive and in- 
formational matter to promote the 
sale of his feeds and other stock of 
his store. Evidence that this service 
was appreciated by the people re- 
ceiving his mailings was the state- 
ment that his volume of business 
increased almost a third in the first 
year of mailing. 


18 


service to 


Another service and builder of 
good will is the providing of advis- 
ory assistance in poultry raising, 
housing, poultry diseases, etc., and 
in some cases culling and actual 
treatment of poultry ailments. This 
activity should be approached with 


This interesting address on “The Feed 
Dealers’ Service To Poultry Producers”, 
was delivered last month by Ralph R. 
Young, The Young & Sons Co., Hutchin- 
son, Kan., at the Feed Conference spon- 
sored by the Kansas State College and 
the Kansas State Board of Agriculture 
Dec. 11-12 at Manhattan, Kan. 


some caution. The cost of maintain- 
ing a qualified expert to diagnose 
and treat poultry troubles and to 
cull flocks free for patrons would 
probably be prohibitive for any but 
the largest feed concerns. And for 
an amateur or anyone not thor- 
oughly trained and qualified to at- 
tempt to perform such service as 
this would certainly be worse than 
useless and would probably result 
in harm to all concerned. However 
by intelligent study and observation 
you and your employees can learn 
and pass on to the poultry raisers of 
your community many useful sug- 
gestions for improvements in hous- 
ing, care, feeding, and prevention 
of disease. 

The fostering of increased interest 
in the poultry business is an import- 
ant and legitimate field of activity 
for the feed dealer. Perhaps the 
most prominent ventures in this 
line, have been the so-called poul- 
try projects in which chicks have 
been given to boys and girls either 
at nominal charge or without 
charge, and variously sponsored by 
civic organizations, hatcheries, in- 
dividuals or other business con- 
cerns. The question of how much 
good these projects have done for 
the boys and girls or for the poultry 


poultry producers 


industry is debatable but, in the 
opinion of many observers, by far 
the best way to handle such ven- 
tures is through organizations such 
as-the 4 H clubs which are doing 
such outstanding work in poultry 
and livestock raising. 


Perhaps the small project in 
which the number of participating 
children is small enough to be und- 
er the close supervision of some 
well qualified person will contri- 
bute benefits to the poultry indus- 
try, but my belief is that the 4 H 
clubs can handle them best. It is 
of course a worth-while service of 
the feed dealers to lead in provid- 
ing prizes and all possible assist- 
ance to any activities which tend to 
improve poultry standards and 
practices. Along that line I know 
that many feed men sponsor egg- 
laying contests, furnishing prizes 
and thus helping to promote greater 
production. 


The judicious granting of credit, 
by which I mean emergency credit, 
during times of abnormal stress is 
often a very great service to poul- 
trymen. However I want to make a 
distinction and emphasize that I 
mean emergency credit. The feed 
business, as a whole, is done on a 
very small margin of profit and I 
do not believe any feed dealer can 
attempt to carry his poultry produc- 
er customers on lines of open credit 
which really amounts to providing 
the customers capital investment. 
Margins are so small that to attempt 
to extend such credit, without carry- 
ing charges, would be courting dis- 
aster. It is a well known fact that 
the average credit customer in any 
line of business will buy more mer- 
chandise than the customer who 
lays out his cash at time of pur- 
chase. But, in the selling of feed the 
use of which is not for personal sat- 
isfaction or comfort, but is the 
means to realization of a profit, 


(Continued on Page Fifty-five) 
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IT PAYS TO HANDLE 


WAYNE 


ame 


The PATRIOTIC WAY to 


Build Your Business! 


Increase your business by 
enlisting in Wayne’s sensa- 
tional new sales army for 
National Defense produc- 
tion. 


A direct answer to Uncle 
Sam’s call for more meat, 
milk, eggs and poultry, the 
Men of Action for America 
program is already success- 
fully operating in hundreds 
of farm communities. 
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ALLIED MILLS, INC. 


EXECUTIVE OFFICES 


SERVICE DEPT. + FORT WAYNE, IND. 


This patriotic plan is a com- 
pletely detailed and work- 
able program that is helping 
feeders produce more food 
—dealers and hatcheries to 
set new tonnage records— 
and Uncle Sam to get what he 
needs to win the war. 

Write today for full infor- 

mation about the Wayne 


Chick Starter and Men of 
Action Program for 1942. 


CHICAGO, ILL. 


CTION Fop 


V Convenient to measure. 


“YOU BET THEY'LL HATCH! 
THERE'S VITAMINS FROM 
BORDEN‘S CONCENTRATES 
STORED IN THOSE EGGS.” 


from Fish Sources 
. a Dry, Nutritive Carrie 


You get these extra benefits 
V Easy to handle. 


yY Easy to mix. 


V Available in commonly 


used potencies. 


V Chick-tested and guar- 


anteed (A. O. A. C.) 


Y Extra nutritional fac- 
tors in the vitamin D 
carrier that further aid 
hatchability, growth 
and egg production are 
supplied by Dried Whey 
Solubles*. 


THESE BENEFITS 
COME TO YOU IN 


BORDEN’S 
FLAYDRY-D and 


RATION-AYD 


* DRIED WHEY SOLUBLES is the 
product resulting from the removal 
of albumen and the partial removal 
of milk sugar from clean sound 
whey, to which no foreign substances 
have been added except such as are 
necessary in the manufacture of milk 
sugar (AFCD 1942 Ruling T-34). 


That means concentration of the impor- 
tant water soluble factors found in milk. 


Write today for full information. 


GROWTH * HATCHABILITY x EGG PRODUCTION 


SPECIAL PRODUCTS DIVISION 
350 MADISON AVE., NEW YORK, N. Y. 


Concentrators of Milk Solids — Manufacturers CS 


Vitamins for Poultry and Livestock 


Publish 1942 Feed 
Control Year Book 


The 1942 Year Book published annually 
by the Association of American Feed Con- 
trol Officials is now off the press and avail- 
able for distribution according to an an- 
nouncement by L. E. Bopst, secretary. The 
86 page booklet is neatly bound and print- 
ed and contains all the official definitions 
and regulations as well as the tentative 
definitions proposed at the 1941 conven- 
tion. Other information includes a list of 
the names and addresses of all feed con- 
trol officials, reprints of addresses deliver- 
ed at the annual convention, a history of 
the organization together with a copy of 
the constitution and by-laws, as well as a 
list-of all officers, committees and investi- 
gators of the association. Copies of the 
book may be obtained at a cost of $1 each 
from L. E. Bopst, secretary, College Park, 
Md. 


——— 


@ HARRY G. OBERMEYER, secretary of 
the American Association of Cereal Chem- 
ists recently joined Merck & Co., Inc., Rah- 
way, N. J., as a member of the research 
and development staff. 


Calendar 


of coming events 


American Seed Trade Association, 
Palmer House, Chicago, Ill 


Iowa Farmers Grain Dealers As- 
sociation, Hotel Fort Des Moines, 
Des Moines, Iowa..... Jan. 21-23 

Indiana Grain Dealers Associa- 
tion, Columbia Club, Indian- 
COMB, Jan. 26-27 

Illinois Farmers Grain Dealers As- 
sociation, Hotel Pere Marquette, 
Feb. 11-12 

Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Feb. 17-19 

Society of Grain Elevator Super- 
intendents, the Paxton hotel, 
Omaha, Neb. ........ April 9-11 

Illinois Grain Dealers Association, 
Hotel Pere Marquette, Peoria, 

American Feed Manufacturers’ As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind..June 4-6 

Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 

Ohio Grain, Mill & Feed Dealers 
Association, Biltmore Hotel, Day- 

International Baby Chick Associa- 
tion, Municipal Auditorium, New 
Orleatis; July 21-24 
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. G. FIGLEY of the Feeders 
Supply Co., Aliquippa, Pa., 
believes it pays to cater to the 
needs of the small farmer. In 
fact he has proved by route selling 
over two years time that he is right. 

A salesman for this feed company 
goes into the field Monday and 
Thursday and takes orders for de- 
livery on Tuesday and Friday. A 
discount is given for cash and carry 
and for cash on delivery. This 
amounts to 20 cents per hundred for 
cash and carry and 10 cents per 
hundred for cash on delivery. The 
small farmer appreciates regular 
weekly feed deliveries to his farm 
and as a rule is more than willing 
to sacrifice the 10 cents per hundred 
which this service costs him. He 
realizes that under ordinary circum- 
stances he could not possibly afford 
to make a trip to town and back 
again for this small fee. 

Two years ago Mr. Figley hired a 
salesman on a commission basis to 
build up a route. The man went 
into the field and sold the farmers 
on this system of weekly deliveries 
and discounts. Two routes were 
started and now there are about 40 
stops on each route. This system 
has increased the sales of the Feed- 
ers Supply Co. more than 150 tons 
in two years. 

One of the reasons for starting 
route deliveries to small farmers, 
Mr. Figley explained, is that the 
profit per hundred or per ton is 
much greater than if the feed was 
sold by car lots to large farmers. 
Then, too, the sale of seeds, fertil- 
izer, equipment and other small 
farm needs is also increased, and 
the profit on these items is likewise 
larger when sold in small quanti- 
ties. 

When asked why the salesman 
didn’t deliver and take orders on 
the same trip, Mr. Figley explained 
that he got more business by hav- 
ing the salesman take the time and 
trouble to visit with the farmers and 
learn their needs. 

“I want my salesman to take 
plenty of time when he calls on a 
farmer,” remarked Mr. Figley, “A 
few extra minutes often results in 
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to small farmers 


proves. 


profitable for g. figley 


ROUTE selling has brought big 


returns to G. G. Figley, left, 
owner of the Feeders Supply 
Co. He found it paid to cater 
to the needs of the small farm- 
er. Photo at right shows him 
helping one of his employes 
load up a truck with orders for 
delivery. 


several additional sales and helps 
build up good will for the firm. On 
the other hand the truck driver only 
has to think about making his de- 
livery. Consequently he can make 
better time and we can promise a 
farmer quite definitely just about 
when his order will be delivered.” 


The Feeders Supply Co. delivers 
daily in Aliquippa to a number of 
mill workers who raise chickens. 
This business was very good during 
the depression but since the mills 


@ PERU GRAIN & COAL CO., Peru, Ind., 
has installed a new 1¥2 ton feed mixer. 


@ HARVEY SCHEURMAN has purchased 
the mill formerly operated by John Schrauth 
near Campbellsport, Wis. 
@ JESSE DE WALD has purchased the 
Ikeler Flour & Feed Mill at Bloomsburg, 
Pa. Mr. De Wald was formerly associated 
with the Reece & Greenly Co., Millville. 
@ WILLIAM L. ALFRED, Holdingford, Minn., 
former superintendent of the Great North- 
ern Flour Milling Co., St. Cloud, has pur- 
chased the Holdingford Milling Co. plant. 
@ IRELAND ALFALFA MILLS, Blissfield, 
Mich., has moved its plant to Unionville, 
Mich. 


are now working at full capacity 
the workers haven't so much spare 
time and many of them have dis- 
continued this hobby. The same sys- 
tem of cash and delivery discounts 
is also used here. On these smaller 
orders enough feed is delivered on 
one trip to last a week or two thus 
cutting down on delivery expenses. 

Mr. Figley explained that another 
advantage of catering to small 
farmers is that the loss of one cus- 
tomer is not so important. “When 
a feed dealer sells only to large 
farms and then looses a customer, 
it really hurts,” he said. “By keep- 
ing my eggs in many small baskets 
the chances for loosing money are 
much less and after all,” he added, 
“the profit item in any business is 
what really counts.” 


@ FARM SERVICE CO., Pittsfield, Mass., 
a division of General Mills, Inc., has leased 
the H. B. and H. M. Parks grist mill on 
Maple St. Transfer of the business marks 
the end of an enterprise started more than 
90 years ago by Jerome Lapham and Au- 


gustus Sherman. 


@ CHARLES POUTI, Tamarack, Minn., 
manager of the Gooperative Feed Mill has 
resigned in order to accept a position as 
manager of the Farmers Co-op. store at 
Onamia. Otto Schmehl will have charge of 
the mill until a new manager is selected. 

@ CHARLES A. SCHWARTZ & SON gran- 
ary and feed mill, Verona, Ohio, was com- 
pletely destroyed by fire last month. Harry 
Schwartz one of the owners estimated that 
the loss would exceed $20,000. 


: 
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“Saa for dere leve saa vel alle- 
sammen”. 


F you get those words on your 

radio you are not picking up 

a short wave broadcast from 
Europe. You are just hearing Oscar 
Fladmark signing off his broadcast 
with an expression of good wishes 
in Norwegian which, freely trans- 
lated, means “I wish all of you con- 
tinued health and success.” 

In hundreds of farm homes 
throughout the middle-west these 
words come familiarly to the listen- 
ing ears of people of Scandinavian 
birth or descent. These people in 
eastern Dakota and the adjacent 
corners of Minnesota and Iowa 
which comprise the trade territory 
of Sioux Falls, S. D., like the per- 
sonal distinction given them by rec- 
ognition of their proud birthright. 

As friendly a reception is given 
the broadcast in the neighboring 
homes of people of other descent. 
If Oscar chooses to toss in a few 
words of Norwegian that is all right. 
It does not keep him from telling 
whether the car of feed he has been 
waiting for is in or what the prices 
are on various feeds and feeding 
equipment. Neither does it interfere 
with his generous announcement of 
a sudden change in plans for the 
church supper. 

Incidental items make the broad- 
cast interesting but its main theme 
is the sale of feed and seed — the 
stock in trade of Radio John’s Coun- 
try Store whose sub-title is, “The 
Home of Hospitality and Friendly 
Philosophy.” As a means of adver- 
tising it works beautifully. The mi- 


feed store builds 


business for radio john 


nor lines that gave the store its 
name have heen discontinued as 
the feed and seed business grew. 
In six years John Friis has built up 
one of the largest feed and seed 
concerns in the territory and cer- 
tainly one that is showing steady 
growth. This has been done in a 
large part solely through the me- 
dium of the radio as advertising. 

Mr. Friis has believed in radio 
and has been a faithful user of it 
for many years using it in his pre- 
vious business connections in Nor- 
folk, Nebraska; Shenandoah, Iowa 
and also in Sioux Falls. His pres- 
ent contract is for six minutes each 
morning just before seven o'clock. 
This is a very good time for him 
because it will usually catch the 
farmer at the breakfast table or at 
least in the house. 


The broadcast opens with a 
cheery greeting followed by a 
brisk and concise statement about 
the different items being featured 
that day, giving prices and any 
special market conditions that may 
induce buying. He also gives pro- 
duce prices for the day for he still 
handles that line finding it a good 
contact with poultry raisers, and 
concludes with some philosophical 
saying. 

After Mr. Friis started his Country 
Store he decided that for him to do 
all the broadcasting might be mo- 
notonous to the listeners and there- 
for he introduced Oscar. Oscar 
Fladmark grew up in the adjoining 
county where he used to run a store 


ge of his own. He is extremely well 


RADIO has played an impor- 
tant part in building up the 
feed business for John Friis. 
He is shown, left, seated in 
his office from where his early 
morning program originates 
each day. Upper photo is an 
exterior view of Radio John's 
Country Store showing Mr. Friis 
standing between two of his 
customers. 


liked and has a large following and 
many connections and contacts es- 


pecially throughout the various 
Scandinavian settlements. He is the 
broadcaster on two days a week 
and it is he who gives the little 
talks, greetings, poems, or quota- 
tions in Norwegian. 

Whether it is John or Oscar talk- 
ing, aside from the advertising, 
each is absolutely free and inde- 
pendent in whatever personal talks 
or remarks he may make. Each 
speaks for himself and it gives va- 
riety and distinction to the broad- 
casts. 


Does it work? Yes, decidedly. The 
hospitality, friendliness and philoso- 
phy pay dividends. Take the first 
one. There is a pot of coffee brew- 
ing on the gas plate, a place to sit 
down near an oversized oil circu- 


lator, and a generous parking let. 


The store is located just south of 
Sixth street and farmers returning, 
via the Sixth street bridge, from 
making a delivery at the packing 
house find it convenient to stop in 
at John's. And it is equally easy and 
natural to load up some feed while 


they are about it. It is also a popu: © 
lar place for farmers to meet afte ~ 
shopping. Radio John does not mind ~ 


at all if the farmer tells his folks,’ 
Now, all of you be at Radio John's 


(Continued on Page Forty-seven! 
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It’s a great relief to know I can 
depend on “Nopco” for an “all-out” 
campaign to maintain a continuous 
supply of a dependable Vitamin A 
and D source throughout the war. 


VITAMIN A and D OILS 


REG.U.S.PAT.OFF. 
An uninterrupted supply of dependable ‘‘Nopco’’* Vitamin A & D oils have been giv- 
Vitamin A and D oils is vital to the feed in- ing good results to feed men and poultrymen 
dustry today. Why? Because thousands of fr more than 14 years. “Nopco” willingly 
accepts its responsibility as the pioneer of 
standardized Vitamin A & D products for 


feeds—and guarantees an “all-out” drive to 


poultrymen—who are earnestly striving to 
reach the production goals set for our war- 


time needs—insist on the old reliable prod- Vituasin 


A & D source of true ‘‘Nopco”’ quality to the 
backed by years of practicalfarm experience. feed industry, throughout the United States. 


ucts with a history of successful results, 


NATIONAL OIL PROD UCTS Company 
BOSTON CEDARTOWN, GAL HARRISON, N. J. 
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HIS year, more than ever, “all-out” 

production is important. Bigger, 
stronger chicks and more of them, right along 
— that’s the job. 


For high hatchability you need milk in 
breeder mashes. Records and experience prove 
that dry skim milk or dry buttermilk is an es- 
sential ingredient. Wise poultrymen know that 
they are cheapest in terms of results. You can 
tell the difference every time when the hatch 
comes off and the chicks are sold. 


The value of these outstanding milk prod- 
ucts in feeds is due to all their natural con- 


AMERICAN DRY MILK INSTITUTE, Inc., 22] N. La Salle St., Chicago 


stituents, not any one of them alone — milk 
proteins, milk minerals, milk sugar and the 
water-soluble vitamins of milk, known and un- 
known, all in the one ingredient. 


Certain substitutions can be made in egg 
mashes, if you will be satisfied with somewhat 
inferior results, but nothing can adequately 
take the place of dry skim or dry buttermilk 
in breeder mashes and chick starters. 


Keep your vital rations at maximum effi- 
ciency with these complete milk feeds. Our 
Feed Service Department will be glad to help 
you with your formulas. 
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Mill 


does big feed business 
despite nearby cities 


LMOST midway between two 

busy Wisconsin cities boasting 

a combined population of 23,- 
000 live the 100 or so people who 
comprise the village of Ixonia. With 
justifiable pride they point out the 
town’s most progressive business, 
the Ixonia Farm Product Co. whose 
buildings stand like sentinels 
around two acres of well tended 
grounds, a parallel hollow between 
the railroad tracks and the state 
highway. 

There are some 300 farms in the 
mill's trade area which extends 
over a seven mile radius right up 
to nearby city limits. Yet the bulk 
of the business comes into the mill 
despite manifest attractions in larg- 
er cities. How is it done? 

The history of the business is the 
history of its manager, Gerhard 
Schwartz, a native Ixonian. In 1923 
at the age of 18 he assumed full 
time management of a small mill 
operating one day a week. Today 
that mill keeps four men and Mr. 
Schwartz busy full time tending to 
the business involved in running a 
grinder, two mixers, a gainful coal 
business and an attractive sideline 
department. 


Believing that a well developed 
sideline business merges easily and 
lucratively with a systematically 
run feed organization, the Ixonia 
Farm Product Co. bends all its ef- 
forts to get the farmer into its place 
of business. “Get the farmer in the 
mill,” says Mr. Schwartz, “then he'll 
buy from us things he otherwise 
would buy on his frequent trips into 
nearby cities.” 

Of the sidelines carried coal leads 
in profit. The briquets, coke and po- 
cahontas keep one man busy the 
year around, in summer filling the 
bins, in winter replenishing them. 
Poultry equipment especially nests 
and feeders, farm tools such as 
forks, shovels, baskets, an extensive 
line of field and package seeds, fer- 
tilizer, flour, etc., furnish an interest- 
ing display in the inner mill office 
where farmers congregate to get 
warm on cold winter days. 


To get farmers into the mill so 
that the business can enjoy a rea- 
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sonable profit from its sideline 
sphere, Mr. Schwartz has establish- 
ed and continues to nourish farmer 
confidence in himself, his staff, his 
line of Purina feeds, and in his serv- 
ice. Excellent service, that corner- 
stone of any industry, is the tenet of 
Mr. Schwartz's business philosophy. 
And in a tiny village with few other 
attractions for busy farmers excel- 
lent service means immediate serv- 
ice. 

“We have to operate on the filling 
station principle,” smiled Mr. 
Schwartz, “just this summer we in- 
stalled another two-ton Haines mix- 
er, made by the Fairfield Engineer- 
ing Co. of Marion, Ohio. Thus our 
grinder, a 24 inch Bauer attrition 
mill works continuously, alternately 
blowing grist into one mixer and 
then the other. That way one cus- 
tomer’s feed is mixed while an- 
other's is bagged. No time is lost.” 

A conveyor belt carries bagged 
feed from the mixer to waiting 
trucks at the loading platform. The 
average load brought in runs about 
15 bags, which usually returns the 
farmer to the mill in approximately 
10 days or so for another supply. 
Every farmer goes home assured of 
a well balanced ration to guarantee 
utmost productivity of his live stock 
and consequently the biggest milk 
check possible if he feeds according 
to his dealer's advice. 

Convinced that today’s feeding 
programs would quickly push out 
of business any feed dealer who 
gave the farmer exactly what he 
asked for minus advice on manage- 
ment and rationing, Mr. Schwartz 
attempts to keep all his customers 


“GET the farmer into mill" is 
the motto of Gerhard Schwartz, 
lower right, manager and part 
owner of the Ixonia Farm Prod- 
uct Co. At left is employe 
William Kosloske with the calf 
used for a feeding demonstra- 
toin held at the mill last fall. 
Exterior view of the plant is 
shown above. 


well-informed on proper feeding 
practices. All selling and rationing 
advice comes directly from the mill 
floor. Constantly in attendance is 
a trained service man, the farmers’ 
trouble shooter. In poultry work he 
culls flocks, checks housing, crowd- 
ing, and feeding conditions, does 
post mortems. In dairy work he re- 
lays information on specialized 
feeding problems, breeding, etc . 

Another big factor encouraged by 
Mr. Schwartz to develop farmer 
confidence in his dealership lies in 
the friendly evening meetings of 
different groups of key farmers held 
in the mill office. Here they discuss 
the latest feeding research, specific 
feeding problems and farm shop 
talk in general. Deliberately con- 
fined to small groups to encourage 
questions otherwise discouraged by 
a larger attendance, these meetings 
foster friendliness and feeding edu- 
cation simultaneously. 

In spring and fall the mill spon- 
sors a livestock display over a sev- 
eral months period to demonstrate 
what its line of feed can do. Last 
fall a four weeks old calf weighing 
110 pounds went up to 380 pounds 
within three months. This demon- 
stration took place right at the mill 
where the farmers could watch re- 
sults and check the feeding records. 
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“Better Profits 
for All Concerned 


When your poultry mashes contain Mash-Nic, your customers 
have added protection against loss from roundworm (Asca- 
ridia lineata). Mash-Nic has been proved to give control. 


Mash-Nic comes at a price which you can well afford as an 
ingredient. There is extra profit for you and for your custo- 
mers when Mash-Nic is used. 


CONTROLS ROUNDWORM 


(Ascaridia Lineata) 


Mash-Nic is a scientifically pre- 
pared compound, containing nico- 
tine in special, shockless form, which 
affords easy and effective control of 
roundworm (Ascaridia lineata) in 
chickens. It does not lose its strength 
with age—it is odorless, tasteless and 
non-volatile. Nicotine in Mash-Nic 
is inert until acted upon by juices of 
the intestine. The nicotine is then re- 
leased and roundworms eliminated. 


| CONTAINS NICOTINE IN 
ODORLESS » TASTELESS 
INSOLUBLE + NON-VOLATILE | 


WRITE FOR DETAILED INFORMATION 


..-Mash-Nic is sold in bags for use in your 
mix or provided in packages suitable for 
re-sale. Full information upon request. 


& CHEMICAL 
KY, 


U. S. Pat. No. 2,033,495 


4227-A 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION, 
- + LOUISVILLE, KENTUCKY 


INCORPORATED 


Our Jot 
by EMIL J. BLACKY 


The dark and sinister clouds of war 

Have burst into fatal thunder, 

Stirring our nation to the core, 

Rending peace hopes asunder. 

“Remember Pearl Harbor” now we 
vow, 

Standing united, coast to coast, 

Determined that never an enemy, 

Shall again of such shameful 
treachery boast. 

Yes, this is the prelude to ‘42 

With each of us having his job to 


‘Some to bear arms, others to toil, 


That none may our glorious flag 
despoil. 

The man in the mill, the man at the 
plow, 

All are the soldiers of freedom now 

Rank and file — nationality 

Forgotten for one cause—VICTORY! 

Yes, this is the grim New Year we 
face 

But we'll see it through by God's 
good grace, 

And other years, too, without sur- 
cease, 

Until we write a LASTING peace. 


Salsbury Men Hold 


Annual Conference 


Field representatives of Dr. Salsbury’s 
Laboratories from all parts of the United 
States gathered at Charles City, Iowa, 
December 15 to 19, for their annual sales 
and service conference. 

The theme of the sales meeting was 
“Follow Thru in 1942,” and this idea was 
carried out in the program throughout the 
week with staff members reviewing the 
latest developments in poultry disease 
health measures. 

Dr. Salsbury brought out in his welcom- 
ing talk that 1941 had been the best year 
in the history of the firm, and Herman Bos, 
general sales manager, outlined the seven 
factors that will guide the “follow thru” 
campaign of Dr. Salsbury’s Laboratories 
throughout the year 1942. These factors in- 
clude educational material, product promo- 
tion, sales efforts, dealer distribution, deal- 
er training, territory coverage, and per- 
sonal conduct. 

Members of the sales promotion staff ex- 
plained the new educational posters, 
pamphlets, charts, mailing pieces, and dis- 
plays that will be available to dealers in 
1942. Supporting this sales promotional 
effort will be an extensive national adver- 
tising campaign upon which dealers also 
can build local advertising campaigns. 

@ GREIG & CO., Esterville, lowa, has in- 
stalled a new 40 foot, 30-ton Fairbanks, 
Morse receiving scale. The T. E. Ibberson 
Co., Minneapolis had the contract. 
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Eight Geed 


cooperate successfully on. 
joint advertising plan 


EED dealers can cooperate! In 

fact, eight progressive dealers 

in central Illinois got together 
last spring by means of their adver- 
tising. In doing so they not only 
made the feed buyers of a wide 
area aware of their line of feeds but 
also gave themselves the benefit of 
a really ‘out-of-the-ordinary’ busi- 
ness-building campaign. 

These cooperative-minded deal- 
ers promoted a series of combina- 
tion ad-news stories that ran for 
16 straight weeks in the pages of 
the Illinois State Journal, the down- 
state’s largest newspaper. And 
judging from the success experienc- 
ed in this first cooperative venture 
it will be repeated again this year. 


The idea for these unusual co- 
operative news-ads originated in 
the office of Paul Evans, proprietor 
of Evans Feed & Hatchery store lo- 
cated at Springfield, Illinois. The 
first series was run during the 
months of June, July, August, and 
September, 1941. 


But first let's see how the whole 
thing came about. 


Mr. Evans was approached by a 
representative of the advertising 
department of the newspaper, with 
a proposition of running a series of 
combined news-ad stories on a 
once-a-week basis for a period of 
several months. The idea of this 
kind of advertising hit the progres- 
sive Mr. Evans in the right spot at 
once. However, he figured that the 
cost of such an advertising cam- 
paign was a little more than he 
could carry alone, so he queried the 
representative with this proposition: 

“Why couldn't all the Purina deal- 
ers in the area served by the news- 
paper join together in promoting 
this advertising campaign?” 


That little hint was all that was 


needed to make a real sales promo-_ 


tion program. In a short time seven 
other dealers handling the same 
line of feeds in the State Journal 
territory had signed contracts with 
the newspaper and the news-ad 
promotion campaign was under 
way. 
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Here's how the news-ad idea was 
developed— 

Each of the eight cooperating 
feed dealers furnished two news 
stories to be printed along with the 
ads. One of the stories was about 
the dealer's store and the other was 
a ‘feeder’ story picked up from one 
of his customers. This made a total 
of 16 of the ‘news-ad’ stories. Each 
story was illustrated with one or 
more ‘on-the-spot’ photographs. 

The ideas and the mats for the 
advertisements were furnished by 
the feed manufacturer and the ad- 
vertisement selected for each issue 
of the newspaper was carefully 
chosen to fit in with the ‘feeder’ 
story carried in that particular is- 
sue. For example, if the news story 
concerned poultry the advertise- 
ment dealt with poultry feeds. 

The advertisement and the news 
story appeared on the same page 
in the issue, however, the news 
story did not appear with the letters 
“adv.” after the captions which 
gave it the same appearance as 
any other of the illustrated news 
features carried in the paper. 

The news story always contained 
the name of the feeder or stock- 
raiser concerned as well as the firm 
name and location of the dealers 
supplying the feeds. The firm names 
and business addresses of all the 
cooperating dealers were also list- 
ed in each of the printed advertise- 
ments. 

The cost of this extra advertising 
service to the participating dealers 
was approximately 50 per cent 
more than the regular space rates 
without the additional news story. 
But, in the words of Paul Evans, “‘It 
was money well spent.” 

The eight dealers cooperating 
were: Meade McWilliams, Pawnee; 
Armours Uptown Station, Lincoln; 
Evans Feed & Hatchery, Springfield; 
Pleasant Plains Farmers Elevator, 
Pleasant Plains; Macoupin Co. 
Hatchery, Carlinville; Shutt Grain 
Co., Auburn; Girard Elevator Co., 


PAUL EVANS 


Girard; and Virden Grain Co., Vir- 
den, Ill. 

In summing up this unique ad- 
vertising campaign, Mr. Evans has 
the following tips to offer other feed 
dealers who might see possibilities 
for themselves in the cooperative 
news-ad idea. 

“Study the area covered by the 
newspaper in your community. In 
our case the Illinois State Journal 
gave good coverage for all central 
Illinois. 

“Don’t try to line up too many 
dealers in the plan. Too many news 
stories prevents each individual 
dealer from getting enough repeat 
publicity. 

“In case the dealer operates in a 
territory where the newspaper cov- 
erage is limited, the news-ad idea 
without the cooperative feature is 
still a good bet for at least a once- 
a-week insertion. 

“Give the cooperative type of ad- 
vertising a trial. Our joint news-ad 
campaign certainly educated the 
feed buyers in the central Illinois 
region about the merits of our line 
of feeds as well as telling them 
where these feeds could be pur- 
chased.” 
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Also 


Serves! 


. even the lowly hen. Her contribution to the health and diet 
of the nation, and of other nations not so fortunate as we, is not 
to be overlooked. To be sure she keeps ’em rolling, consider her 
diet and that’s where you, the mixer and the dealer, come in. 
Yours is the task of remembering the limitations of the average 
poultryman’s budget but of making available to him feeds which 
mean profitable production. 


As an ingredient of dry mashes, Produlac Dried has a highly 
successful record. Not only can it stand on its own feet as a 
valuable source of biological and nutritional factors, but as a 
substitute for other more expensive ingredients it is in a class by 
itself! Take dried milk for example. Independently conducted 
tests have demonstrated that Produlac Dried may successfully 
replace dried milk in amounts up to 100%. And now that pro- 
duction of this ingredient for feeding purposes is being curtailed 
with consequent increases in price, there is more reason than ever 
for using Produlac Dried. 


Help keep America’s poultry production above par. Try mixing 
Produlac Dried soon and watch for favorable reactions from your 
customers. 


DOES NOT CAKE NOR HARDEN 


FEED DEALERS: Write today for a supply 
of Produlac Dried folders which tell the 
complete story of this remarkable ingredient, 
explain methods of mixing, etc. 


DRIED. 
National Distillers Products Corporation. 
rain Products Division *« 120 Broadway, New York 


farms 


Nation’s Hog Crop 
Over 85 Million 


With a large pig crop this fall the na- 
tion's hog production in 1941 again ap- 
proached record levels according to the 
Agricultural Marketing service. It is now 
estimated that the national production of 
hogs this year will exceed 85 million head 
which is within two per cent of the high 
point recorded in 1939. 

The fall pig crop production in the coun- 
try this year is a record, the total being 
over 35 million head. This is 18 per cent 
larger than a year ago and nearly nine 
million head more than the 10 year fall 
average. Hog production last spring was 
about the same as a year ago though 
somewhat above average. 

The indicated number of sows to farrow 
in the spring season of 1942 is 28 per cent 
larger than the number farrowed in 1941 
and the largest on record. The number of 
pigs saved per litter of 6.43 was also the 
largest for all seasons on record. 

The December reports from 161,000 farm- 
ers obtained in cooperation with the post 
office department and the rural mail car- 
riers, also show more hogs including brood 
sows over six months old on hand Dec. 1 
than last year. 


U. S. Is Growing 
More Hybrid Corn 


Hybrid corn is becoming increasingly 
more popular throughout the United States 
and especially in the middle west accord- 
ing to a recent report by the Agricultural 
Outlook. Out of the nation’s total corn 
acreage of 87,363 acres last year, 37 per 
cent or 32,511 acres were in hybrid. 

Nearly four acres out of every five of 
the 1941 hybrid corn acreage were grown 
in the eight midwest states of Indiana, 
Illinois, Wisconsin, Minnesota, Iowa, Ne- 
braska and North and South Dakota. In a 
large number of countries virtually 100 per 
cent of the corn raised was of the hybrid 
variety. The total corn acreage in these 
eight states last year was 38,555 out of 
which 66.4 per cent or 25,628 acres were 
used for hybrid. 

@ BETTINGER & LIEGEL, have opened a 
new feed mill at Plain, Wis. 

@ STEWART FEED STORE, Howell, Mich., 
was destroyed by fire Dec. 22. Several 
other buildings in the business section were 
also destroyed by the blaze which was be- 
lieved to have been caused by an over 
heated stove. 

@ WEEKS FEED & COAL CO., Richmond, 
Mich., was damaged by fire last month. 

@ UNION COOPERATIVE FEED MILL, Or- 
fordville, Wis., has installed a new one ton 
feed mixer. 

@ PACIFIC GRAIN CO. elevator at Monti- 
video, Minn., has installed a new 34 foot, 
30 ton Soweigh scale equipped with Strong 
Scett telescope dumps. The installation was 
made by the T. E. Ibberson Co., Minnea- 
polis. 
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feed industry’s role in 


HE feed industry and the part 

it will play in winning the war 

was the prime topic of discus- 
sion at the Salpaugh hotel, Manka- 
to, Minn., Jan. 12-13 as members of 
the Northwest Retail Feed associa- 
tion gathered for their annual con- 
vention. From the discussions and 
speeches it was plainly evident that 
the feed man plays a tremendous 
role—and as Dean J. O. Christian- 
son, of the school of agriculture, 
University of Minnesota put it: ‘As 
feed dealers you are specialists, not 
a bunch of feed peddlers but work- 
ers in the first line of civilian de- 
fense—our national nutrition pro- 
gram.” 


features 


Opening the convention on Mon- 
day, January 12, were the reports 
of the various committees of the as- 
sociation. Then followed a highly 
interesting talk by A. C. Greenman, 
feed department, Cargill, Inc. Mr. 
Greenman was in charge of the 
Copenhagen, Denmark, office for 
his firm prior to and after the inva- 
sion of that country by the Nazis. 
He offered many interesting reflec- 
tions on the Nazi conquest of both 
Denmark and Norway. 

The afternoon session on Monday 
opened with a forum on fertilizer 


HERE are photos taken at the annual convention of the Northwest Retail Feed 
association held at the Salpaugh hotel, Mankato, Minn., January 12-13. Top 
row, left to right: Ben W. Rieke, Hubbard Milling Co.; J. E. Sams, Blatchford 
Calf Meal Co.; H. C. Wollam, Ralston-Purina Co. who explained the movie 
shown under his firm's auspices; Dean J. O. Christianson, University of Min- 
nesota, puts some life into his banquet speech and a scene at the speakers’ 
table showing W. D. Flemming, secretary-treasurer of the association; Dr. C. O. 
Rost, University of Minnesota; Dean Christianson; Wendell Ledin, president; 
Mr. Sams, and A. C. Greenman, Cargill, Inc. Lower row: Leo Knapp and 
Cliff Du Bois of the Calcium Carbonate Co. with Mr. Legvold, St. James, 
Minn.; officers of the ladies’ auxiliary—Mrs. Julius Kornman, vice-president; 
Mrs. A. V. Olson, president; Mrs. John Heyerholm, historian and Mrs. Lloyd 
S. Larson, secretary-treasurer. A scene at the fertilizer clinic showing Dr. D. A. 
Williams, Minnesota Farm Bureau Service Co.; Robert G. White, Land O' Lakes 
veenion, Inc.; O. F. Olson, American Agricultural Chemical Co., and 
r. Rost. 


mankato meeting 


problems. The discussion was led 
by Dr. C. O. Rost, department of 
soils, University of Minnesota. D. A. 
Williams, Minnesota Farm Bureau 
Service Co., St. Paul, spoke on 
“Why Should a Feed and Seed 
Dealer Handle Fertilizer.” 

“Our soil is being depleted of 
minerals,” Dr. Williams said. “The 
only way to replace these vital min- 
erals is through the application of 
commercial fertilizer. It is the duty 
of the feed and seed dealer to help 
the farmer keep his soil fertile—the 
dealer can do this by handling fer- 
tilizer and pointing out its benefits 
to his farm customers. The dealer 
should keep posted on all data in 
order to be better able to advise his 
customers. The dealer must also do 
an informed selling job which en- 
tails good merchandising, advertis- 
ing and use of demonstrations.” 

Fertilizer formulas and ratios 
were discussed by Robert G. White, 


(Continued on Page Thirty-seven) 


Hanny Neu Year / 


Ws, in the great Minneapolis market, take this 
opportunity to wish our many friends and cus- 
tomers abundant success and happiness in 1942. 
We found distinct pleasure in serving you in 1941 
and trust that the New Year will bring continued 
pleasant business relations. 


Bunge Elevator Corp. Gopher State Feed Co. North East Feed Mill Co. 


Grain—Any Grade, Quantity Specializing in Linseed and Feeding Oat Meal—Ingredients 
or Time Soybean Meals 


Cargill, Incorporated Hiawatha Grain Co. Reliance Feed Co. | 


Cereal Grading Co. R. R. Howell Co. F, M. Rosekrans, Jr. 


Grain Merchants Mill Machinery and Supplies Feeds 


a T. E. Ibberson Co. A. L. Stanchfield Co. 
8 ; Specialists in Feed Mill & Feeds—“Stand by Stan” 


Grain Elevator Construction 


High Quality Products 


Wayne Fish & Company Maney Bros. Mill H. A. Vanderhoof Co. ~ 


Representing Manufacturers of “Van” the Milkman i 
& Elevator Co. 


All Feed Ingredients 
Harrington 
J. A. Forrest Company |. Van Dusen gt 
Wholesale Flour and Feed Midland Hay & Feed Co. Company 
Merchants Hay and Mill Feed Grain Merchants 


MINNEAPOLIS 


The Primary Market for Feed, Grain and Machinery 
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A RTHUR MEEKER, JR., son of the chair- 
man of the board of the Arcady 
Farms Milling Co., Chicago, is author of 
the Book of the Month for January. The 
name of the book is “The Ivory Mischief". 


William Sinn, head of the Standard 
Seed Co., Madison, Wis., is still good for 
a free cigar because of the birth of a 
daughter, Sandra Ellen, on December 13. 


Because of the war, the Kansas City 
Board of Trade cancelled plans for a 
dinner celebrating the 10th anniversary 
of the opening of its millfeed futures mar- 
ket on January 5. J. M. Mehl, chief of the 
Commodity Exchange Administration, 
Washington, D. C., was to have been the 
principal speaker. 

A. L. Bush, barley buyer for the Froed- 
tert Grain & Malting Co., Milwaukee, is 
recuperating at St. Mary's hospital follow- 
ing a successful major operation. Mr. 
Bush had been in Minneapolis to relieve 
E. C. Christl, Froedtert’s buyer in that 
market, who is suffering from an eye 
affliction, and had a gall bladder attack 
on the train coming home for the holi- 
days. Both Mr. Bush and Mr. Christl are 
doing nicely and expect to be back at 
their jobs before long. 

A ten-gallon hat now being worn by 
Wayne Irving Fish, Minneapolis broker, 
is proclaiming the birth of a son, Wayne, 
Jr., on January 2. Wayne won the hat on 
a bet that it would be a boy. 


W. C. Nichols, veteran business man- 
ager of the Northwestern Miller, recently 
smashed his finger in the door of a 
Minneapolis taxicab. Nic, who was for- 
merly a member of the Canadian Mount- 
ed Police, is now sure that he likes horses 
best. 


Miss Mary Jan Engen, secretary to 
Wayne Fish, was married on December 
30 to Sgt. Robert A. Klenert, now station- 
ed at Jefferson Barracks, Mo. She will 
continue with Wayne Fish & Co., until 
after the war. 


An editorial in the Chicago Sun of 
December 29 advises that Constatino 
Aducato, a veteran employe of the Mor- 
ton Salt Co., has proved beyond question 
the claim of his employer that Morton's 
salt never gets lumpy or sticky, that 
“When it Rains it Pours”. It seems Mr. 
Aducato was accidentally buried under 
five tons of salt on a damp sticky day 
but came up smiling when dug out from 
the salt which remained soft and dry. The 
Sun, however, ventures the opinion that 
Mr. Aducato has undoubtedly had 
enough seasoning to last him the rest of 
his life. 


George Anderson, Fruen Milling Co., 
Minneapolis, is serving on the jury which 
takes time from both work and ice fishing. 

John Rayney of Silmo, Charley Devers 
of Produlac and Jack Sams of Blatchford’s 
were all in New York last week and came 
directly from the East to the Northwest 
Retail Feed association convention. Until 
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teaching Mankato, the three friends did 
not know they had been in the East at 
the same time. 

Lloyd Larson of the Larson Advertising 
Agency entertained the board of directors 
of the Northwest Retail Feed association 
at his home in Mankato on Sunday even- 
ing, January 11. 

— DAVID K. STEENBERGH 

@ HOWARD BROKERAGE CoO., Jackson- 

ville, Fla., has recently been appointed by 

the New England By-Products Corp., Bos- 

ton, Mass., to handle the Gorton’s line of 
vitamin oils in Florida. 


@ INLAND MILLING CO., Des Moines, 
Iowa, has been dissolved. 


@ B. A. ECKHART MILLING CO., Chicago, 
Ill., has appointed Joseph M. Kean as its 
representative for northern Ohio with head- 
quarters at Akron. 
@ BEAVER VALLEY MILLING CO., Des 
Moines, Iowa, has been dissolved. 
—ee— 
HEADS CINCINNATI EXCHANGE 
Albert A. Heile, Cincinnati Hay & Grain 
Co. was re-elected president of the Cin- 
cinnati Board of Trade for the third con- 
secutive term at the annual organization 
meeting of the board of directors. Other 
officers are: George A. Nieman, Nieman & 
Nieman, vice president; W. J. O’Connell, 
Cleveland Grain Co. second vice presi- 
dent; Herbert H. Mueller, secretary and 
R. E. Rife, treasurer. 


Poultry 


Forecast: 


“TREMENDOUS NEW PROFITS 
FOR SARGENT 


and here’s why... 


Conditions are ideal for dealers who 
push sales with this Cafeteria poul- 


try feeding plan and 


Sargent 


Grain Balancer 


It saves work. No grinding, no fuss or 
bother. Just whole grain in one self- 
feeder and Sargent Grain Balancer in an- 
other feeder. The flock balances its own 
rations, without waste, at a real saving 


in effort and cost. 


Sargent Grain Balancer contains 26 vita- 
min, mineral, and protein ingredients to 
balance grain rations. Sells at a popular 
price. Pays you a splendid profit — 
builds big repeat sales. 


Write for our attractive dealer plan, or 
ask your Sargent representative, 


Sargent & Co. 


Over Half a Century 
of Quality 


Des Moines, lowa 


argen} 
Balancer | 
| ~ | 


Lime Crest Calcite 


ENRICHES FEED 


With Calcium, Manganese, 
lodine and Minerals 


Add minerals to feeds the LIME CREST Way! It means economy for 
you! LIME CREST Calcite Flour as an ingredient in your feeds costs 
little and solves a vital problem in that it provides a low cost method of 
incorporating in your feeds needed calcium, manganese, iodine and “trace” 
minerals. 


LIME CREST Calcite is an unusual natural crystallized calcium carbonate 
which has combined with valuable and needed calcium many “trace” min- 
erals that are nutritively important. These minerals, generally found in 
very small amounts in the bodies and bones of birds and animals, are 
naturally present in “trace” amounts in LIME CREST Calcite. Thus the 
feeds enriched with LIME CREST Calcite dependably provide minute 
amounts of “trace” minerals along with the calcium so essential to poultry 
health for growth and egg production. 


For Profitable Results Use LIME CREST Calcite 


The amount of LIME CREST Calcite Flour to be included may range as 
high as 5 Ibs. per 100 lbs. of feed. Leading authorities are recommending 
calcium carbonate at 5% levels for laying mashes, and an increasing num- 
ber of feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 
Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “Grit” as Nature 
urges them to mineralize. 


Y 
EF 
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For full information on LIME CREST plain Calcite Flour, Iodized Calcite, 
Manganesed Calcite, or Maniodized (Manganese and Iodine) Calcite, and 
about dealerships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 6, NEWTON, NEW JERSEY 


HOME OF “LIME CREST” CALCITE PRODUCTS* 
*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystalline limestone located near Newton, New Jersey. The unusual 
character of the calcite—natural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 


HARRY DEAN 


Members of the Western Grain & Feed 
associaiion at their annual convention held 
last month at Des Moines, Iowa, elected 
Harry J. Dean, Iowa City, as their president 
for the coming year. Mr. Dean, who suc- 
ceeds Gayle Snedecor, is associated with 
W. & F. Miller, wholesale and retail feed 
distributors. He has been a member of the 
association's board of directors for several 
years and also served as vice chairman of 
the feed division. 


Exempt Feed From 


Illinois Sales Tax 


A ruling exempting sales of seeds and 
live stock feeds from the state sales tax 
when such sales are made to farmers for 
the purpose of growing crops, feeding live 
stock for market or producing milk and 
eggs was issued Jan. 9 by the Illinois state 
finance department. 

The new ruling, which will result in con- 
siderable tax savings to farmers, was pro- 
mulgated after seven law suits had been 
filed in Sangamon county circuit court 
challenging the legality of the tax on sales 
of seeds and live stock feeds. The tax, 
which previously had been levied on seed 
sales, also was placed on sales of feeds 
last August by the finance department. 

The department also ruled that sale of 
breeding animals to farmers shall not be 
subjected to the sales tax. 
ee 


HUGE ELEVATOR BURNS 

Fire resulting from an apparent explo- 
sion of grain-fumes destroyed the giant 
elevator of the Great Northern Railroad 
terminal at Superior, Wis., Jan. 9 with a 
loss estimated at well over two million 
dollars. Seven persons including two fire- 
men were injured in fighting the blaze in 
sub-zero temperatures. More than one 
million bushels of wheat, flax and corn 
were stored in the elevator. 
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4 YW HETHER or not feed dealers will be 


eligible for tires for their trucks 
under present rationing plans, it is their 
patriotic duty to conserve the tires which 
they now have. It is expected that the 
feed dealer will be given tire preference 
under the section dealing with the trans- 
portation of raw materials and finished 
products, including farm products. 

Under one section of the rationing regu- 
lations, preference is given to those who 
“haul for production purposes.” It is ex- 
pected that the feed dealer can qualify 
under this section since the feed he hauls 
to the farmer is used for the production of 
food. 

In the meantime those in the feed indus- 
try should do everything in their power to 
get along with present tires as long as 
possible. We must conserve rubber since 
it is a vital war necessity. When applying 
for new tires from your local rationing 
board there is a certain procedure as 
follows: 

When a man wishes to purchase a new 
tire, he must take his vehicle or the tires 
to be replaced, to an authorized inspection 
point in his community or town. There he 
obtains the information as to his eligibility 
for tires for that vehicle. Applications are 
obtainable at these inspection points. 

The applicant must be uble to certify: 

(1) That the vehicle on which the new 
tire or tube is to be mounted cannot be 
replaced by a vehicle owned or operated 
by or subject to the control of the appli- 
cant, which is equipped with serviceable 
tires and tubes and which is not fully em- 
ployed for one or more of the purposes 
specified in section 404 (Eligible vehicles, 
page 4 of the regulations.) 

(2) That the new tire or tube is to be 
installed at once on a wheel or rim to 
replace a tire or tube no longer service- 
able. 

(3) That the existing tires or tubes can- 
not be recapped, retreaded, or repaired for 
safe use at a speed which the applicant 
may reasonably be expected to operate, 
or that such recapping, repairing or re- 
treading cannot be obtained without in- 
ordinate delay. 

(5) That the applicant agrees to trade in 
replaced tires or tubes purchased with any 
certificate granted him or if the applicant 
purchases a tire or tube by mail from a 
mail order house, that the applicant will 
within five days from receipt of such tire 
or tube sell the replaced tire or tube to a 
dealer. 

(6) That he does not intend to and will 
not sell or in any way transfer the certifi- 
cate issued. 

(7) That he intends to and will use the 
described tires and tubes only for the pur- 
poses described in the application. 

(8) That he does not intend to and will 
not sell or otherwise transfer any of such 
tires or tubes as long as they remain 
usuable, except where sold as part of the 
vehicle on which they are mounted. 

(9) That he does not intend to and will 
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causes problems 
for feed dealers 


not purchase the described tires at a price 
in excess of the minimum price established 
by the Office of Price Administration. 

If he can certify to these statements, he 
requests the inspection point to make an 
inspection of his tire or tires and to sup- 
ply the proper information requested on 


page three of the application form. 

He then fills out the information request- 
ed of him on the application and signs the 
form. He takes the application to the office 
of his local tire rationing board and re- 
quests that a certificate be issued for pur- 
chase of the tires listed. (Note: A separate 
application is required for each vehicle. 
If tires listed must be purchased from more 
than one dealer, a separate certificate 
must be issued for each dealer. This is 
necessary because a portion of each cer- 
tificate will be retained by the dealer as 
a means of replenishing his stocks.) 

He takes the certificate, which must be 
used within 30 days, to any tire deal- 
er able to supply the tires authorized and 
buys his tires, turning in his old ones. 


YOURSELF! 


The only way you can be sure of procuring your requirements 
for 1942 is to contract your seed corn acreage now. 


Varieties 


* FIELD « SWEET « HYBRID « 
"All standard varieties of open pollinated 
and white and yellow dent corn. 


This is the home of the famous 


Since there will be a 
shortage of farm labor and 
a scarcity of acreage, in- 
dependent crops will not 
be grown except on con- 
tract. 


Avoid disappointment. 
Contract now and we will 
plant against your order. 


Buy your seed corn from 
seed corn specialists! 

: You can always depend 
on uniformly excellent, 
Northern Ohio grown 
O & M Seed. 


O & M Hy-Cross T-13, one of the 
best ensilage corns we have ever 
produced. A cross between one of 
the leading red cob varieties and 
one of the leading white cob va- 
rieties, it has much deeper roots, 
more vigorous growth, broad 
leaves which assure an abund- 
ance of ensilage, and large ears 
(10 to 12 inches long) with 12 to 14 
rows of deep wide grains, and a 
red cob. 


The SEED Co. 
 —Growers— 
Green Springs, Ohio 
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Used Bag Prices 


MONG other price ceilings set last 

month by the Office of Price Adminis- 
tration was an order establishing maximum 
prices at which second hand burlap and 
cotton bags may be sold. 

According to the terms of the order effec- 
tive Dec. 16, 1941 no person may sell, offer 
to sell, deliver or transfer second hand 
bags at prices higher than the maximum 
prices contracted for or received by the 
seller during the period between Nov. 15, 


frozen by opa as 
control measure 


1941 to Dec. 6, 1941 inclusive for the sale 
or delivery of second hand bags of the 
same type, size, weight, grade and com- 
parable quantity to a purchaser of the 
same general class. 


If during this period no such sale or de- 
livery was made the maximum price shall 


KEEP THEM ON THE “SUNSHINE” SIDE WITH 
FLEISCHMANN’S IRRADIATED DRY YEAST 


Now, more than ever, your feeds for 4-footed animals need a 
Vitamin D supplement. In January solar ultra-violet rays are 
only 10% of normal. Animals are housed indoors, and their 
Vitamin D reserves are being exhausted. 


“ Look to Amturge” for the RIGHT Answers 


FOR YOUNG ANIMALS Vitamin D is needed to prevent rickets, and 
for rapid, economical growth. In pregnancy and lactation it helps the 
mother to absorb and utilize the large amounts of calcium and phosphorous 
required for building the bones of the young and for milk production. 
Four-footed animals often do not receive enough sunshine, and sun- 
cured roughage may supply little Vitamin D, if it is not of the best qual- 


ity. No such deficiency will occur when your feeds are used, if they are 
always fortified with adequate Vitamin D. 


FLEISCHMANN'S IRRADIATED DRY YEAST, Type 9-F 


is guaranteed to contain 4,000,000 U. S. P. units of Vitamin D per pound (9,000 units 
per gram). It is a most economical source of Vitamin D for four-footed animals. For 
example, a 100-pound bag fortifies 400 tons of full-ration pig feed at a cost of only 
a few cents per ton. It is highly stable, in both feeds and mineral mixtures; it is a 
dry powder which mixes readily; has a mild flavor. For prices and sample write to 


THE 


Phila., Pa. 
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be the price contracted for or received by 
the seller for the last sale or delivery made 
prior to Nov. 15. This order applies to all 
sales regardless of the terms of any prev- 
ious contract of sale or purchase or any 
other commitment. 

This order applies only to maximum 
prices and lower prices than this schedule 
may be charged, demanded, paid or offer- 
ed if desired. On or before Jan. 10, 1942 
every person who sold more than 1000 
second hand bags during any single cal- 
endar month of 1941 must file with the OPA 
a list of all sales and deliveries made be- 
tween Nov. 15, 1941 to Dec. 6, 1941. 

In its order officially titled Part 1330- 
Containers, Price Schedule No. 55, OPA 
states that a curtailment of the supply of 
burlap is inevitable, and that the capacity 
of the cotton textile industry to produce 
fabrics of the type used for bagging pur- 
poses is inadequate to produce sufficient 
quantities to meet increased demands, par- 
ticularly to the extent that cotton bagging 
may have to be substituted for burlap. 

The order also points out that the price 
of second hand bags has approximately 
doubled since Jan. 1, 1941 and that “further 
unjustified price advances are now threat- 
ened unless remedial action is taken.” 

OPM CONTROLS BURLAP STOCKS 

The OPM last month also placed all 
stocks of burlap under direct allocation 
control and banned its use for any non- 
military purposes except in agriculture and 
chemical industries, which will continue to 
receive limited quantities. 

Much of the burlap will be used for such 
defense purposes as sand bags and camou- 
flage. All the nation’s burlap comes from 
India and three quarters of it is used now 
to bag feed, agricultural and chemical pro- 
ducts, officials said. The remainder has 
been used by the furniture, upholstery, rug 
and carpet, textile, meat packing and rub- 
ber industries. 

The order applies to burlap now in this 
country in inventory and to future deliver- 
ies, with the exception of broken bales on 
which there is no restriction. 

Two-thirds of all future deliveries of bur- 
lap will be set aside in a stock pile con- 
trolled by OPM. Army, Navy and civilian 
defense will have first call; if any is left it 
may be used for agricultural and chemical 
products and for hardship cases. The re- 
maining third will be used in manufacture 
of bags for peacetime industries, officials 
said. 


GLF PLANS NEW MILL 

The Grange League Federation which 
recently purchased the old Canandaigua 
Brewery Co. plant at Canandaigua, N. Y., 
will begin work shortly to convert the prop- 
-erty into a $100,000 flour and feed mill. 
C. B. Tallman, who will manage the new 
plant stated that while complete recon- 
struction and installation of equipment will 
probably require about five years, separ- 
ate sections of the plant will be put into 
operation as fast as they are completed. 
Manufacture of dog food is the first project 

planned for the new plant. 

@ JACK PEARCE PRODUCE CoO., Fairfax, 


Mo., has installed a No. 2 Kelly-Duplex 
vertical feed mixer. 
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ROBERT P. O'BRIEN 


Robert P. O’Brien, Fort Wayne, Ind., has 
been named vice president, commercial 
feed division, Pillsbury Flour Mills Co., ac- 
cording to an announcement by Philip W. 
Pillsbury, president. Mr. O’Brien will as- 
sume his new duties at the company head- 
quarters in Minneapolis on Fekruary 1. 

Since 1934 Mr. O’Brien has served as 
vice president of the McMillen Feed Mills 
and Central Soya Co. of Fort Wayne, Ind., 
where he had complete charge of purchas- 
ing, feed merchandising, and soy bean 
meal sales. 

Mr. O'Brien has been in the milling busi- 
ness since boyhood. He was brought up in 
the plant of the O’Brien Milling Co., of 
Greenville, Ohio, which was then owned 
by his father, the late George O’Brien. He 
started work in the mill while in grade 
school and held down about every job in 
the mill. 


After graduating from Ohio State univer- 


sity in 1925 he rejoined the O’Brien Milling 
Co. and worked in both operating and 
sales divisions, advancing to the position 
of vice president and general manager. 
Since 1928 he has been continuously asso- 
ciated with D. W. McMillen in various 
milling enterprises. 
——o 

@ OLIVER SWELLAND, Brainerd, Minn., 
has opened the Swelland Flour & Feed Co. 
----— 

@ JOE EBERT has been named manager of 
the Steinhart Grain Co. elevator at Michi- 


gantown, Ind. 


@ L. T. READ, Oakland, Ill., has taken 


over the feed business formerly conducted 
by Carl Ogden. 


@ ERNEST WILLHOUSEN, Round Lake, 
Iowa, has been appointed manager of the 


Co-op elevator at Ocheydan to succeed 
Rothmier Graves. 
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@ JESSE DE WALD, Bloomsburg, Pa., has 
purchased the flour mill and feed plant of 
the R. R. Ikeler estate. 


@ G. S. RICE, Ora Arndt, John Firestone 

and Asa Firestone have incorporated the 

Spencer Elevator, Inc., at Spencer, Ohio. 


HEADS GRAIN CLUB 

R. H. Baumgartner, R. H. Baumgartner 
Co., St. Louis, Mo., was elected president 
of the St. Louis Grain club at the annual 
dinner meeting held last month. Julius 
Schuermann, Producers Grain Co., was 
named vice president and W. B. Christian 
who for the past 25 years has served as 
secretary-treasurer was re-elected to that 
office. 


RATIOS LESS FAVORABLE 

Feeding ratios were slightly less favor- 
able to dairymen and poultrymen in De- 
cember than November and considerable 
less favorable than a year ago the United 
States department of agriculture reports. 
Based on average farm prices for butter 
and milk and average market prices for 
feed, 100 pounds of butter would purchase 
only about one ton of bran at the middle 
of December, compared with 2,100 pounds 
at the middle of November and 2,500 
pounds a year ago. 


@ E. ESSON, Peotone, Ill., has purchased 
the Brandt elevator. The elevator will be 


operated by James McMahon and Fred 
Carstens. 


SINE DAYS OF THE LONGHORN- 


HAVE BUILT FEEDER CONFIDENCE 


COTTONSEED MEAL 


For All Livestock Rations 


akes Casier 
Sales! 


Educational Service 


NATIONAL COTTONSEED PRODUCTS ASSN 


4411 Fe Bide, 


INCORPORATED. 


Tex. xas 


Dallas, 
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AS SIMPLE AS ROLLING OFF A LOG 


SIMPLE Just take an amazingly small 
amount of Lab-Mix, mix it with grain and 
concentrates, stir it thoroughly — and 


SAFE You have a feed complete in pro- 
teins, minerals, and vitamins. 


ECONOMICAL And all the benefits of 


quantity-buying and laboratory-testing are 
yours at low cost. 


FOR ALL POULTRY AND FOWL 


You can make feed for breeding hens, baby 
chicks, growing pullets, laying flocks, fryers, 
capons, pheasants, ducks, geese and turkeys. 


ALL IT TAKES |s what you've got, 


Plua LAB-MIx 


Send Today for FREE Descriptive 
Folder and Formulas 


Carnation Building 


NE Ww! By the Makers of CALF MANNA 


| HERE'S HOW IT WORKS — | A VITAMIN-PROTEIN-MINERAL 
CONCENTRATE for Feed Mixers 


e It Will Replace Milk 
e It Will Replace Vitamin D 
e It Will Replace Vitamin A 


e BORN IN THE LABORATORY of a milk 


company that KNOWS milk, from constant research 
and experiment. Here 12 men employed hundreds of 
laboratory animals to work out the formula so it would 
contain the necessary vitamins — A, B,, B., B,, D and 
E— plus the essential animo acids and the vital min- 
erals. With LAB-MIX your feeds become Laboratory 
Tested. 


e TESTED AT 1500-ACRE RESEARCH 
FARM Here LAB-MIX became the basis of rations 
fed to fowls of all types, in large numbers, over long 
periods of time. In every study undertaken, results 
were outstanding. Use LAB-MIX in your feeds 
for better results. Cash in on this new and important 
concentrate. 


LAB-MIX—Calf Manna Department 


Oconomowoc, Wis. 
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(Continued from Page Twenty-nine) 


Land O’ Lakes Creameries, Inc., Minnea- 
polis. He said that the tendency of the 
dealer in the past has been to sell “tons” 
of fertilizer and not plant food. 

“To sell tons only, a gift of gab is about 
all that’s needed,”” Mr. White said. “Plant 
food selling gets the uninformed fertilizer 
salesman quickly beyond his depth. But 
the grower is entitled to know why a cer- 
tain brand recommended by the salesman 
will give him good results under certain 
soil and crop conditions. 

“It is our duty to know what we are sell- 
ing, the full meaning of the analysis and 
naturally the results that can be expected. 
Let us take the fertilizer formula 2-12-6 and 
learn what it means. 

“The ‘2' refers to nitrogen content, mean- 
ing that 2 per cent of the material or 2 
pounds in the 100 pound bag is water sol- 
uble nitrogen. The ‘12’ refers to available 
phosphoric acid which is commonly ex- 
pressed as phosphate, meaning water sol- 
uble. The ‘12’ also means per cent or 
pounds per hundred of phosphoric acid. 
The ‘6’ refers to potash.” 

According to Mr. White the nitrogen in 
the fertilizer helps promote fast growth 
early in the growing season, raising the 
shoots above the soil quickly so that they 
can get sunshine and thereby grow to ma- 
turity quicker. 

Phosphoric acid, he said, makes the 
plant structurally strong and brings quick- 
er materity at the end of the growing sea- 
son. Potash develops strong root growth 
and is associated more with quality in the 
finished product. . 

O. F. Olson, American Agricultural 
Chemical Co., St. Paul, spoke on methods 
of application for commercial fertilizer. He 
advised proper methods of applying fer- 
tilizer for corn, small grains, potatoes, al- 
falfa and pastures. 

Tom G. Dyer, sales manager of Sargent 
& Co., Des Moines, Iowa, was scheduled to 
speak on “How Retail Feed Men Can Fur- 
ther Our War Effort” but was unable to 
appear. Ben W. Rieke, Hubbard Milling 
Co., Mankato, obligingly filled in and gave 
a good talk on a related subject. 

“You're in the army now,” Mr. Rieke 
said. “It is the most important army be- 
cause of the importance of food. It is your 
duty to accept new responsibilities; we 
must not look to profit but should look only 
to winning the war.” 

J..E. Sams, sales manager, Blatchford 
Calf Meal Co., Waukegan, IIl., followed 
Mr. Rieke and presented his ideas on the 
part of a retail feed dealer in war time. 
Mr. Sams declared that it is the first job 
of every person to see that we win the 
war. 

“Winning the war is the duty of every 
citizen and particularly of every feed deal- 
er,” said Mr. Sams. “We should keep our 
plants clean and do everything possible 
to avoid fires since a fire might harm the 
best interests of the nation. We should 
conserve bags and re-use them when pos- 
sible. It would be a good idea to have 
your delivery men empty bags right on the 
farm and return the bags to the mill. 


THE FEED BAG — January, 1942 


Manufacture feeds for results—go all out 
for Victory.” 

The Monday business session was con- 

cluded with the showing of a movie “The 
Hen Makes an Egg.” This film was pre- 
pared by the Ralston-Purina Co. H. C. 
Wollam, Purina representative who is also 
mayor of North Mankato, Minn., explained 
the movie. 
. About 150 persons attended the annual 
banquet held the evening of January 12. 
Dean Christianson of the University of 
Minnesota was the featured speaker. His 
talk was vigorously applauded. 

Speaking of the feed dealer and the war, 
Dean Christianson said: “The program of 
feeding and building up the food supplies 
of the nation is fully as significant as the 
program of building bombers, even as sig- 
nificant as that of fighting in the front lines. 

“You are specialists, not a bunch of feed 
peddlers but workers in the first line of 
civilian defense — our national nutrition 


program. You are playing your part each 
day when you sell out of the best of your 
knowledge, sell not just a trade name or 
a sack, not just for the building of your 
business, but for buliding up the force of 
your nation.” 

The sessions on Tuesday morning, Janu- 
ary 13, were open only to retail dealers. 
There was a discussion of the wage and 
hour law led by Richard Felhaber, a St. 
Paul attorney. The following resolutions 
were passed by the members: (1) Dues 
were raised from $7.50 to $10.00 per year; 
(2) It was decided to employ a publicity 
and advertising counsel; (3) The associa- 
tion was dedicated to promote the “Food 
for Victory’ campaign and dealers were 
urged to attend and assist agricultural ex- 
tension meetings and agricultural workers; 
(4) It was decided to meet with the direc- 
tors of the Northwest Feed Manufacturers 
& Dealers association to solve mutual prob- 
lems: (5) The association pledged its com- 


Wayne Fish Entertains 


When the Northwest Retail Feed association held its annual meeting January 12 and 
13 at Mankato, Minn., the convention really got off to a flying start in Minneapolis 
January 11. Above are shots taken at the breakfast given by Wayne Fish, Wayne Fish 
& Co., Minneapolis, at the Radisson hotel. Top are shown left to right, Charles Devers, 
National Distillers Products Corp.; Dr. D. A. Williams, Minnesota Farm Bureau Service 
Co.; H. O. Fish, father of Wayne Fish; Mr. Fish; W. C. Nichols, Northwestern Miller; 
Wendell Ledin, president of the Northwest association and Leo Knapp, Calcium Car- 
bonate Co. The lower photo is a general view of the crowd at the breakfast. The annual 
breakfast idea was begun last year by Mr. Fish at his home. This year’s gathering was 
such a success that Mr. Fish anticipates repeating it annually at a Minneapolis hotel. 
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plete support to help win the war and a 
copy of the resolution was sent to President 
Roosevelt; and (6) The association adopted 
a resolution of appreciation to Dean J. O. 
Christianson for his direction of the short 
courses for the feed school held last Oc- 
tober. 

L. D. Ledin, Bethel Feed & Produce Co., 
Bethel, Minn., was re-elected president of 
the association; G. H. Homme, Farmers 
Elevator Co., Kerkhoven, was elected vice 
president to succeed L. J. Weidt, Command- 
er Elevator Co., Minneapolis, and W. D. 
Flemming, Minneapolis, was re-elected sec- 
retary-treasurer. 

New directors elected include Martin 
Brevig, Houston; Harold Roth, Cambridge 
and Lewis Nemitz, Moose Lake. Holdover 
directors in addition to president Ledin and 


Every lot of Biotol is 


assayed for vitamin potency 


not just once, but twice — 
with separate tests each time 


for A and D. 


Produced in 5 different 
grades, too — all guaranteed 


by the packers of the world- 


famous Del Monte Food 
Products: 

AOAC UsP 
Regular 85 D units a 
85/600 sD “ 600 A units 
Special 400D “ 1000A “ 
Extra 400D 2000 A“ 
Super 400D “ 3000A 


BIOTOL 


Produced, tested, guaranteed by 
CALIFORNIA PACKING CORPORATION 
San Francisco, Calif. 

Packers of Del Monte Foods 


BIOLOGICALLY TESTED 
VITAMIN OIL 


vice president Homme include Richard 
Serkland, St. James; Joe Donovan, Albert 
Lea; A. O. Olson, Dodge Center, and 
Clair St. John, Worthington. 

The ladies’ auxiliary of the association 
also met to elect officers. All were re- 
elected. They include Mrs. A. O. Olson, 
Dodge Center, president; Mrs. Julius Korn- 
man, vice president, and Mrs. Lloyd Larson, 
Mankato, secretary-treasurer. Mrs. John 
Heyerholm, Northfield was named histor- 
ian and it will be her job to keep the 
scrap book which chronicles the history of 
the association. The ladies also voted to 
take $25.00 from their treasury and present 
it to the Red Cross. 


LARSONS AID RED CROSS 

Mr. and Mrs. Lloyd Larson, Mankato, 
Minn., entertained a group of 24 guests at 
a buffet supper Jan. 25, the evening pre- 
ceding the opening of the Northwest Retail 
Feed Dealers convention. Guests included 
a number of the association's directors and 
their wives. A collection amounting to 
$15.11 was taken during the supper which 
together with a $25.00 check for the Ladies 
Auxiliary was turned over to the American 
Red Cross. 


@ BROWN FEED STORE, Wolcott, Ind., has 

installed a new hammer mill. 


@ JOHN D. KIEFER, Elwood, Ind., is mak- 
ing extensive improvements to the former 
Quyles Hatchery which he recently pur- 
chased and is now operating at the Kiefer 
Feed & Supply Co. 


Feed Grain Supplies 
Largest In 20 Years 


Feed grain supplies for 1941-42, avail- 
able Oct. 1, were set at 120,600,000 tons, 
the largest supply in more than 20 years, 
according to the Dec. 1 estimate of the 
United States department of agriculture. 

The corn supply is estimated at 3,309,000 
bushels which is 21 per cent above the 
1928-32 average. Barley and grain sor- 
ghums supplies are also the largest on 
record while oat stocks on Oct. 1 were a 
little below the 1928-32 average. 

Supplies of feed grains per grain con- 
suming animal unit on Oct. 1 were 18 per 
cent above the predrouth average. Dis- 
appearance of feed grains during the com- 
ing year is expected to be extremely 
heavy. Corn carried over next Oct. 1 may 
be 50 million to 100 million bushels smaller 
than stocks on hand last Oct. 1. Com- 
bined stocks of other feed grains may be 
near or below the predrouth average the 
department reports. 


@ WALACE & MORLEY, Gagetown, Mich., 
have installed a 998D Clipper cleaner. 

@ W. L. COPLEY, Sharon Center, Ohio, 
has recently purchased a new one ton 
Sidney vertical mixer. 

@ WILLIAM E. DILLON, 19, Camden, Ohio, 
plunged 60 feet to his death Jan. 9 when he 
slipped and fell from a grain bin under 
construction by the Standard Elevator & 
Supply Co., at Chillicoth, Ohio. 


POULTRYMEN MUST HAVE IT 


PILOT 


BRAND 


OYSTER SHELL 


Pershing Square Building 
NEW ROCHELLE, N. Y. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST. LOUIS, MO. 
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CAREFULLY SIFTED FOR 


FEED DEALER CONSUMPTION 


GETTING CLOSE 
“Melvin. Melvin!!” 
“What, Ma?” 
“Are you spitting in the fish bowl?” 
“No, Ma, but I'm comin’ pretty close.” 


* * * 


AN OLD HAND AT IT! 
Flora: “You know George proposed to 
me last night.” 
Dora: “Doesn't he do it beautifully?” 


* * * 


TRAFFIC SIGN 
Slow down before you become a 
statistic. 
* * * 
LOTS OF WEIGHT 
Doctor: “Madam, you have an iron 
constitution.” 
Lady: “I've often wondered what made 
me so heavy.” 
* * * 
COLORFUL MAN 
When a man is rebellious, we call him 
red; when he is afraid, we call him yel- 
low; when he is straight, we call him 
white; when he is loyal, we call him true 
blue; when he is ignorant, we call him 
green; and when he is devoid of sym- 
pathy, we call him colorless. 
* * * 


A STINGER 

Tommy was listening to some of his 
sailor uncle’s adventures: 

“You see, sonny, I always believe in 
fighting the enemy with his own weap- 
ons,” said the uncle. 

“Really?” gasped Tommy. “How long 
does it take you to sting a wasp?” 

* * * 


ISN'T IT WONDERFUL 

The teacher had spent most of the 
morning telling her pupils something of 
the wonders of nature. At the conclusion 
she thought she scored a point. 

“And isn't it wonderful how the little 
chickens get out of their shells?” 

But one quick-witted little nine-year-old 
went one better. 

“Well what gets me teacher, is how 
they get in.” 

* * 
MODERN METHODS 

A gentleman in the optical business 
was instructing his son in the technique 
of edging a fair and honest price out of 
a customer. 

He said: “Son, after you have fitted 
glasses to a customer and the customer 
asks, ‘What's the charge?’ you say: ‘The 
charge is ten dollars.’ Then you pause 
and watch for the flinch. If the customer 
doesn't flinch, you say: ‘That's for the 
frames; the lenses will be another ten 
dollars.’ Then you pause again—but this 
time just slightly—and again you watch 
for the flinch. If the customer doesn’t 
flinch, you say: ‘Each.’ ” 
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OBLIGING 
“It's so good of you, doctor, to have 
come so far to see my husband.” 
“Not at all madam, not at all. I have a 
patient next door, and I thought I'd kill 
two birds with one stone.” 


* * * 


Chivalry is the attitude of a man to- 
ward a strange woman. 


NO SHORTAGES 


can 
by 


ture demands. 
HIGHLY FIRE RESISTANT 
Hygeno is speciall 
fire. Helps avoid 


periods. 
HIGHLY ABSORBENT 


Hygeno is very absorbent. 
moisture and dries out quickly. 


ANTISEPTICALLY TREATED 


mould development. 


DURABLE, ECONOMICAL 
With proper care, 


be salvaged and used repeatedly. 


Hygeno is an Ameri- 
roduct, produced 
merican farmers. 
No shortages in sight. 
No problem in supply- 
ing immediate or fu- 


treated to resist 
re hazards in the 
brooder house during the heating 


Being light and porous in texture, 
Suspends 


Hygeno is treated by special formula, 
developed by Professor W. H. Lapp, 
which assists in resisting germ and 


Hygeno remains 
light and fluffy for many weeks. Can 


CHECKING UP 
Hotel Page: “Telegram for Mr. Nied- 
spondiavanci, telegram for Mr. Niedspon- 
diavanci!" 
Mr. Niedspondiavanci: 
please?” 


“What initial, 


* * * 


A cynic is one who knows the price of 
everything and the value of nothing. 


* * * 


POOR SHOT 

The young man shuffled into the re- 
cruiting office to enlist in the U. S. army. 

“I suppose you want a commission, 
too.” said the officer in charge who had 
put in a long day. 

“Gosh, no,” came the reply. “I'm such 
a poor shot that if its all the same to you 
I'd rather work on a straight salary. 


Get On the Hygeno Bandwagon...Help Protect Early Chicks! 


Make the most of the coming chick season! Stock and push Hygeno, the 
American grown and produced litter! Hygeno is available in quantity for 


HYGENO’S National 
Advertising Brings 


Customers In Sold? 


Name 


Plus from 8 to 10 state farm papers 


d! ; their business by switching them to Hygeno. 
Mail coupon for full details now. 


LAPP LABORATORIES 


1234 Jackson St. N. E. 
MAIL COUPON for Sales Proposal and Sample 


LAPP LABORATORIES, 1234 Jackson St. N. E. 
Minneapolis, Minn. 
Please send full information on Hygeno Litter, in- 
cluding a sample for inspection and d 
dealer and national advertising. 


immediate and future delivery. It is preferred by poultrymen everywhere 
because of its fire-resistance, high absorbent 
qualities, thriftiness. Don’t let customers be 
forced by shortages in other materials to go 


to inflammable, substitute litters. 


Get 


Minneapolis, Minn. 


is on your 


Address 


PUSTI oul r ADVANTAGES 
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1 
DUSTLESS - SANITARY 
ABSORBENT 
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Limit Melasses 


OLASSES was put under government 
control January 6, 1942 when Donald 
M. Nelson, director of priorities, issued 
general preference order M-54. The order 
divided molasses users into four classes 
and put the feed industry under class 2. 
Under the regulations those firms using 
molasses to make feed are limited during 
January to 75% of a 30-day supply, and 
during any calendar month thereafter, to 
50% of a 30-day supply, less any quantity 
in excess of a 15-day supply on hand. A 


bright, clean-cut, evenly grad- 
ed, free from fines. It gets the 
“call” at higher prices over ordi- 


knife-cut corn is 


nary cracked corn. 


The grader separates the pro- 
duct into four classes . . . hen size, 
medium, chick and fine meal, and 
the fan draws off the bran and 


dust. 


available for use 
by feed industty 


30-day supply is considered to be not more 
than one-twelfth of the quantity used by a 
purchaser during the 12-month period end- 
ed June 30, 1941. 

When the molasses restriction measures 
were being considered, Ralph Field, pres- 
ident of the American Feed Manufacturers 


The complete machine is light running . . . requires 
only 5 HP, and may be obtained with or without motor. 
The illustration shows the complete motor driven unit. 
Furnished with either mill frame or high frame with 


bagging attachments. 


Get all the facts and you'll choose Jacobson ma- 
chinery. Write for full information. 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 Tenth Avenue S. E. 


Minneapolis, Minn. 


Grinders — Magnetic Separators — Feed Mixers 


association, work long and hard to obtain 
recognition for the feed industry. As a re- 
sult, the feed manufacturing industry was 
given full consideration. 

The demand for blackstrap molasses has 
been great not only in the United States 
but also in Great Britain and Canada. It is 
used in the manufacture of alcohol for 
smokeless powder and other chemicals 
used in war industries. In addition, the 
entry of the United States into the war has 
curtailed transportation of molasses. 

When obtaining molasses in the future 
the feed man will have to fill out and sub- 
mit to the firm delivering the molasses a 
form substantially as follows: 

The undersigned is a Class 2 purchas- 
er. During the 12 month period ended 
June 30, 1941, the undersigned used as a 
Class 2 purchaser gallons of mo- 
lasses (of ...... sugar content.) The de- 
livery of molasses, in connection with 
which this certificate is furnished, will not 
be taking into consideration molasses re- 
ceived and to be received during this 
month from all other sources, in excess 
of that to which the undersigned is en- 
titled pursuant to general preference or- 
der M-54 with the terms of which order 
the undersigned is familiar. 


Duly Authorized Official 


Novel Insignia For 
Feed Advertisers 


Illustrated herewith is a novel advertis- 
ing idea which can be used effectively by 
feed men everywhere. It was conceived by 
the Lloyd Larson Advertising Service, Man- 
kato, Minn. Instead of using the Army air 
corps slogan of “Keep 
‘Em Flying” it says 
“Keep ‘Em Laying.” 

The Larson firm has 
prepared a series of 
defense advertise- 
ments for the feed 
dealer which incorpor- 
ates this theme, but 
according to Lloyd 
Larson feed dealers 
are invited to write in for mats of this new 
emblem without any obligation to purchase 
the defense series. 

If you feel you can use one of these 
“Keep ‘Em Laying” insignias in the adver- 
tising you are now running, send 25 cents 
to cover the cost of the mat and postage 
to Lloyd Larson Advertising Service, Man- 
kato, Minn., and request them to send you 
one. 


@ MARVIN FLAHRER, Wyoming, IIl., has 
purchased his brother Jack's interest in 
their feed store and hatchery. 

@ RUSH COUNTY MILLS, Rushville, Ind., 
have installed a new pellet mill. 

@ MYRON EASTWOOD, Providence, R. I., 
has been made manager of the Washburn 
Crosby office at Boston. The company’s 
office at Providence, which was formerly 
in charge of Mr. Eastwood, has been 
closed. 
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New Tan Changes 


Ts year, more than ever before, the 
necessity for prompt attention to the 
filing of federal income tax returns is ap- 
parent to everyone. Approximately 22 
million income tax returns are due to be 
filed before midnight of March 16, 1942, 
the treasury department estimates. 

The far reaching changes by which the 
tax revenue of the federal government was 
increased in 1941 are not yet fully appre- 
ciated by the average taxpayer and prob- 
ably will not be appreciated before an- 
other and more drastic tax measure is en- 
acted by Congress early in 1942. 

It is important that feed dealers have a 
clear-cut picture of the present tax laws so 
as to more adequately adjust their own 
budgets to the new requirements. There 
can be no question that most taxpayers 
will be forced to make severe curtailments 
in their standard of living and such ad- 
justments should be anticipated and plan- 
ned for. 

There have been three important federal 
revenue acts in the last two years—two in 
1940 and one in 1941. Each new act placed 
increasingly heavy burdens on taxpayers. 

Prior to 1940 married persons, having no 
dependents, paid no income tax until their 
net income was over $2,777. ($2,500 ex- 
emptions plus earned income credit.) The 
first 1940 revenue act broadened the in- 
come tax on this class of taxpayers to those 
whose income exceeded $2,222, and the 
1941 act extends the tax brackets down to 
married persons with no dependents whose 
net income is over $1,500. 

Exemptions of single persons have like- 
wise been reduced, although not as dras- 
tically. Their exemptions prior to the 1940 
act were $1,111; the 1940 act reduced them 
to $889 and the 1941 act cuts them again 
to $750. 

Married persons’ exemptions have been 
reduced 46 per cent; single persons’ ex- 
emptions reduced 32 per cent. 

Individual income tax rates have been 
increased drastically. The surtax which last 
year applied only to single persons whose 
income exceeded $4,800 now applies to 
single individuals whose income exceeds 
$750. Married persons with no children 
were not required to pay surtaxes last year 
unless their income exceeded $6,000; under 
the new law they will pay surtaxes on all 
income over $1,500. 

Corporation taxes were boosted by the 
addition of a new surtax and by increased 
excess profits taxes. The new surtax rates 
are six per cent on the first $25,000 of sur- 
tax net income and seven per cent on the 
remainder. 

If a corporation earns over $38,482 per 
year, normal taxes and surtaxes not in- 
cluding excess profits taxes will total be- 
tween 30 and 31 per cent. The excess profit 
tax rates, which ranged from 25 to 50 per 
cent of the adjusted excess profit net in- 
come under the 1940 act, was raised to 35 
to 60 per cent. 

Estate tax rates were also increased ma- 
terially especially in the lower brackets 
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increase federal 
income payments 


but the $40,000 exemption was retained. 
Gift tax rates were upped to correspond 
with estate tax rates and fixed as has been 
the custom in past years at three-fourths of 
the estate tax rates. Most noticeable of 
the numerous tax changes made in the 
1941 revenue act are the new retail sales 


r 
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profitable as now. 


RADE maRK REGISTE 


High livestock and poultry prices. 
Farmers urged to speed up meat, 
milk and egg production. Never be- 
fore has mineral feeding been so 
It’s your big 


taxes and the increased or additional man- 
ufacturers’ taxes. 

Of great interest to individual income 
taxpayers is the new “optional” tax sche- 
dule form 1040A, designed to simplify the 
task of filing returns by small income tax- 
payers. The new schedule may be used 
only by individuals (single or married) 
whose gross income does not exceed 
$3,000. Income is here used to mean the 
total earnings, salaries, wages, etc., before 
taking allowances for interest, taxes, con- 
tributions, etc., paid. Only persons whose 
income comes solely from salaries, wages, 
dividends, interest, rent, and royalties may 
use the optional schedule. 

The filing of a return is required by all 
single persons having gross income of $750 
or more and for all married persons having 


REO 


opportunity to go to town with the new Sacco lodized V-17 — the 


mineral that gets results! 


A complete, more uniform, balanced min- 


eral — stepped up for maximum gains at low feeding cost! 


Backed by Powerful Advertising 


Millions of messages are telling farmers about the new Sacco Iodized 


V-17 Mineral. Free to Sacco Mineral dealers: 


new Sacco V-17 Con- 


sumer Folder, Dealer Electros, Local-Mix Tags, Individual Store Cards. 
Sacco offers you a real sales-building plan. Write today for full in- 


formation. 


Address the office nearest you. 


THE SMITH AGRICULTURAL CHEMICAL COMPANY 


Plants at Columbus, O.; Indianapolis, Ind.; 
Saginaw, Mich.; Holland, Mich.; Carey, O. 
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gross incomes of $1500 or more. The tax 
schedule shown on form 1040A automati- 
cally makes provision for deduction and 
family status. For taxpayers not eligible 
to use form 1040A or those not choosing to 
use it form 1040 should be filed. 


Although the real purpose of the new 
schedule is to make it easier for small tax- 
payers to file their returns the actual re- 
sult to the careful and economical taxpay- 
er is that he will have to compute his tax 
twice—once under the optional tax sche- 
dule and again under the regular law 
taking full advantage of all allowances 
granted to him by law. He will then de- 
cide to pay his tax under the method which 
gives him the smallest tax bill. 


In general individuals who pay property 


WHATS THE BEST 
WAY TO BOOST MY HENS’ 
WINTER EGG PRODUCTION, 


STEVE ? 


YES, FEED DEALERS!... And a lot 
of poultry raisers are going to follow 
“‘Steve’s”’ advice and feed their hens 
Armour’s 50% Meat and Bone Scraps. 
That’s why it’s profitable for you to 
feature this feed! 

Armour’s 50% Meat and Bone 
Scraps is granulated to mix thor- 
oughly and evenly in laying mashes. 
Like all Armour’s Feeds, it has the 
3-point superiority that keeps cus- 
tomers satisfied: (1) Low free fatty 
acid content...more palatable and 
doesn’t go rancid. (2) Made of fresh 
materials... 2 hours from killing floor 


taxes, own their own homes, and pay in- 
terest on a mortgage will save money by 
filing regular tax returns and taking the 
full deductions allowed. According to gen- 
eral interpretations form 1040A may not be 
used by individuals who have an income 
from a business operated alone or in part- 
nership, a trust, etc. or who have an in- 
come from sales of capital assets such as 
houses, stocks, bonds, etc. 

Most business and professional men as 
well as farmers will not be qualified to 
use the optional schedule since their in- 
come is not derived exclusively from one 
or more of the required sources. Most em- 
ployes, wage earners, and salaried men 
will find it advantageous to use the op- 
tional schedule. 


TAKE MV ADVICE AND FEED "EM 
ARMOUR'S 50% MEAT 
AND BONE SCRAPS 


—ITS GREAT / 


to rendering tanks. (3) Laboratory 
controlled . . . constantly tested to 
guarantee purity and high protein 
and mineral content ! 


Handle the Feeds That Are 
3 Ways Better! 


Armour’s Feeds are volume movers 
that make money for dealers on each 
bag sold. If you are not already 
handling them, write to Armour and 
Company, Animal Feed Department, 
Union Stock Yards, Chicago. Dealer- 
ships in good territories are available 
now. Write today! 


Contains 16 Ingredients, Trace 


it is fed. 


MARBLEHEAD MINERAL FEED 


Elements, Vitamin Plus Values. 


Calcium- ae completely and immediately assimilated — Iron, Copper 
id Cobalt help prevent, correct nutritional anemia. 

Carbonate, Irradiated Yeast, Stabilized Potassium lodide, other valuable in- 
gredients. Plus values, Vitamins A-B-D-G. 


FOR ALL LIVESTOCK, Marblehead Mineral Feed furnishes full lodine, 
Manganese and Cobalt protection. 


Precipitated Manganese 


Remarkable results obtained wherever 


WRITE FOR PRICES, DETAILS. Can be purchased with other Marblehead 
Calcium Products in mixed cars at carload prices. 
to authorized dealers. Production under strict chemical control. 


Sold only 


ROWELL FEED SUPPLIES, INC. 
Grain & Stock Exch. Bldg. Wisconsin-Minnesota CONTENT B- 

Milwaukee, Wis. Distributors eee 
MARBLEHEAD LIME CO. 


A large gathering of feed dealers attend- 
ed a meeting at the Lorraine hotel, Madi- 
son, Wis. December 18. The session was 
sponsored jointly by Sargent & Co., Des 
Moines, and the Standard Seed & Feed 
Co., Madison. The event marked the intro- 
duction of the Madison concern as a distri- 
butor for Sargent & Co. William Sinn, 
manager of the Standard Seed & Feed Co., 
served as toastmaster for the affair and 
Tom G. Dyer, sales manager for Sargent, 
was the principal speaker. Pictured above 
are, left to right, Mr. Dyer, Mr. Sinn, and 
Chris Miller of the Sargent firm. 


Egg Drying Industry 
Playing Vital Role 


Like puncturing billions of enemy bar- 
tage balloons, and possibly equally effec- 
tive in winning a war, is the huge deflating 
and drying process going on in America’s 
rapidly expanding egg industry prepara- 
tory to shipment of the valuable food 
abroad with a minimum of weight and 
space requirement. 

Many of the 176,639,000 dozen eggs ex- 
pected to be produced in 1942 will be 
dried, according to H. H. Alp, extension 
poultry specialist of the University of Illi- 
nois college of agriculture. 

To meet this stepped-up demand for 
dried eggs, it has been proposed to in- 
crease the peak capacity of drying plants 
by about 400 per cent during the coming 
year. In Illinois and other west north cen- 
tral states, capacity will be stepped up 
about nine times, from more than 10 mil- 
lion pounds to about 96 million pounds. 

This does not mean that the plants will 
dry nine times as many eggs during 1942 
as many but it does indicate a much wider 
or that the government will buy nine times 
potential market for egg producers. Alp 
explained that a case of 30 dozen eggs is 
required to make 10 pounds of the dried 
material. 

@ HENRY LENTH, Riceville, Iowa, is 
building a large warehouse for the storage 
of feeds. 
@ FARMERS COOPERATIVE association, 
Theresa, Wis., are planning to build a new 
elevator and feed mill. 
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HE sketch (Fig. I) shows an error in 

arrangement of pulleys and belts that 
is commonly made. The larger pulley is 
the standard pulley on an electric motor. 
The motor is underloaded. Somebody sees 
an opportunity to increase the load so the 
smaller pulley is added. That is, the two 
pulleys are placed side by side on the 
same overhanging shaft and both belts pull 


Fig. 


(00 


against the bearing in the same direction. 
The total pull as indicated by the figures 
amounts to (100 + 100 + 400 + 400) 1000 
pounds. 

Since motor bearings are designed for a 
definite bending force this is not good en- 
gineering practice. All bearings have their 
limitations of course. If the two belts leave 
the pulleys in the same direction as shown 
in (Fig. I) the design is wrong because the 
chances are that the bearings will not be 
able to withstand the combined leverage 
or bending moments. The outside pulley, 
being farther away causes the bending 
stress to be greater in the bearing than 
that due to an equal pull on the inner 
pulley. 

The correct method is shown in (Fig. II). 
by so arranging the drives that the belts 
will leave in “opposite” directions, the 
bending stress will be less than would be 


100 
400 
1090 
= 400 
Fig.1Ir 


the case with a single pulley and with the 
motor pulley fully loaded. Such a condi- 
tion is all right. Here we have 500 pounds 
acting in one direction which is exactly 
balanced by 500 pounds acting the other 
way. (400 + 100) — (100 + 400) = 0. 
The belt at the left (Fig. II) is a top pull 
belt, true, but that is better than ruining 
the motor for the sake of two underpull 
belts. 

Further a point to bear in mind is this: 
overhung pulleys on electric motors should 
always be operated as close to the bearing 
as possible. If you must run belts as shown 
in (Fig. I) or if you must place the pulleys 
at considerable distance from the motor 
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in arrangement of 
pulleys and belts 


bearing use an additional outboard bear- 
ing. The outboard bearing will soon pay 
for itself. 

PLASTIC BEARINGS 


Plastic materials are now doing remark- 
able things. One of the most remarkable 


that has come to this writer's attention is 
the use of a laminated plastic material in 
place of the soft metals that are so com- 
monly used. A user reports that on steel 
rolling mills this plastic is giving seven 
ducing power cost by nearly 25 per cent. 
times longer service than did the metal 
formerly used and it isn’t worn out yet. 
He states that the metal had to be re- 
placed in three months whereas the lamin- 
ated plastic material after 21 months is 
still giving satisfactory service. In addition 
it is said that the plastic material has a 
lower coefficient of friction, thereby re- 
ducing power cost by nearly 25 per cent. 
All in all therefore with reduced time loss 
for replacement of bearings and power 
economy the money saving amounts to a 
sum that is well worth while. 


The VITAL Sup 


| 
Livestock 


KELLOGG’S Soybean Oil Meal 


@ While guaranteed to contain the standard 41% protein 
content for Old Process Soybean Oil Meal, KELLOGG'S actu- 
ally contains all the protein that nature provides in the soybean 
—averaging over 43% in the last twelve months. 
KELLOGG laboratory control, modern equipment and care 
in processing assure the highest quality, always. 


KELLOGG'’S Old Process 
LINSEED MEAL 


Always dependable quality, also con- 
tains ALL the protein naturally a part 
of the flaxseed. 


SPENCER KELLOGG AND SONS, INC. 
Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 


Minneapolis, Los Angeles 


Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, 


Minneapolis, Edgewater, N. J., Los Angeles 


a 
q 
4 
a 
e430 


The month inaugurates a new style of 
birthday column in The Feed Bag. We feel 
sure the new typographical setup will en- 
able each member of the industry to easily 
pick out the birthdays which interest him. 
Each month we will try to feature one 
prominent member of the feed trade. For 
February we have selected E. C. Dreyer, 
Dreyer Commission Co., St. Louis, Mo. 
His birthday is February 29. Unfortunately 
Mr. Dreyer is a leap year baby and conse- 
quently can not hold an official celebra- 
tion this year. Even though the calendar 
skips his birth date, when March 1 rolls 
around he will be one year older. 


Mr. Dreyer, known affectionately as 
“Gene” by his intimate friends, is a veter- 
an feed jobber and nationally-known. He 
is a director of the Grain & Feed Dealers 
National association, was chairman of the 
feed trade code committee during NRA 
days and was one of the prime leaders in 
the movement which secured introduction 
of the feed trade rules which were set up 
as a standard in the industry. Mr. Dreyer 


E. C. DREYER 


is “association-minded” and is one of the 
greatest boosters for unified action in the 
grain and feed trade. To him and all our 
other friends whose natal day falls in Feb- 
ruary we say “Happy Birthday.” 


Feb. 1—A. G. CAMPBELL, Texas Grain & Feed Dealers Ass'n., Fort Worth, Texas 
Feb. 2—GUSTAV O. E. ACKERMAN, Oyster Shell Products Corp., New Rochelle, N. Y. 
CHARLES O. PUFFER, Beaumont & Hohman, Inc., Chicago, IIl. 
H. A. NONNWEILER, Capital Flour Mills, Inc., Minneapolis, Minn. 
OTTO F. YANISCH, Hubbard Milling Co., Mankato, Minn. (Now in Army) 
Feb. 4—C. A. JOHNSON, Land O'Lakes Creameries, Inc., Minneapolis, Minn. 
H. L. McGEORGE, Royal Stafolife Mills, Memphis, Tenn. 
Feb. 5—W. E. MULLIN, Mullin & Dillon Co., Minneapolis, Minn. 
LOUIS NOVINS, The Borden Co., New York, N. Y. 
Feb. 6—MISS VERA M. MATTHEWS, Fredman Bag Co., Milwaukee, Wis. 
Feb. 7—K. J. MALTAS, A. E. Staley Mtg. Co., Decatur, Ill. 
RICHARD TEWELES, L. Teweles Seed Co., Milwaukee, Wis. 
Feb. 9—FRANK S. SHEETS, Sheets Elevator Co., Cleveland, Ohio 
Feb. 10—R. H. LANG, L.L. Olds Seed Co., Madison, Wis. 
F. M. ROSEKRANS, New Century Co., Chicago, III. 
Feb. 11—CARL B. HEDRICK, General Distributing Co., Inc., Newton, Kans. 
Feb. 12—TOM G. DYER, Sargent & Co., Des Moines, Ia. 
H. R. HARMER, Hubbard Milling Co., Mankato, Minn. 
Feb. 13—M. E. COOK, McMillen Feed Mills, Inc., Fort Wayne, Ind. 
Feb. 14—I. D. RUSSELL, I. D. Russell Co., Kansas City, Mo. 
Feb. 15—JOHN M. PALMER, Marblehead Lime Co., Chicago, III. 
Feb. 16—H. F. PUGH, The Heil Co., Milwaukee, Wis. 
Feb. 18—A. F.O. GERMANN, Nutritional Research Associates, Inc., South Whitney, Ind. 
Feb. 19—A. V. JAY, Skaneateles, N. Y., (National Oil Products Co.) 
Feb. 20—PHIL W. TOBIAS, Simmonds & Simmonds, Inc., Chicago, III. 
Feb. 22—J. S. STEWART, Farmers Elevator Co., Clarion, Ia. 
GORDON PHILPOTT, Purina Mills, St. Louis, Mo. 
J. WALTER RICE, Milwaukee, Wis. 
Feb. 23—AVERY DODGE, Old Fort Mills, Marion, Ohio 
GEO. H. REINDERS, Reinders Bros., Elm Grove, Wis. 
J. R. WALL, California Packing Corp., San Francisco, Calif. 
Feb. 25—CHARLES F. KIESER, The Borden Co., New York, N. Y. 
Feb. 27—J. WALTER KELLER, Pratt Food Co., Philadelphia, Pa. 
J. P. PARKS, J. P. Parks Co., Kansas City, Mo. 
C. L. OSTROM, M@rton Salt Co., Chicago, Ill. 
GEO. A. SHIELDS, New Century Co., Chicago, IIl. 
Feb. 28—ROY I. CAMPBELL, Milwaukee, Wis. 


C. Q. DUNLAP, Courteen Seed Co., Milwaukee, Wis. 
Feb. 28—E. C. DREYER, Dreyer Commission Co., St. Louis, Mo. 
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Set Maximum Prices 
For Fats And Oils 


Using October 1 market levels as the 
“ceiling standard,” Price Administrator 
Leon Henderson on Jan. 2 issued a revised 
schedule of maximum prices for some 1,800 
fats and oils, including many of agricul- 
tural origin, such as cottonseed oil, soy- 
bean oil and linseed oil. 

The original temporary schedule, an- 
nounced on December 13, set the fats and 
oils ceiling at the levels of November 26, 
1941. Subsequently, however, Mr. Hender- 
son announced that existing ceilings affect- 
ing domestic farm products would be re- 
examined, since Congress had indicated 
its intent to include in the pending price 
control bill a provision that no agricultural 
commodity ceiling could be set below the 
market prices of October 1. Revision of the 
fats and oils schedule is in line with this 
announcement. 

The effect of changing the temporary 
November 26 ceiling base date back to 
October 1 is to raise the general level of 
fats and oils priced by a minimum of 11 
per cent. The ceiling prices for cottonseed 
oil futures contracts traded on the New 
York Produce Exchange and the New Or- 
leans Cotton Exchange, and for lard futures 
trades on the Chicago Board of Trade are 
the closing bid prices on October 1. 

With respect to sales of actual fats and 
oils, the prices charged on October 1, 1941, 
are taken as the maximum. Soybean oil 
and linseed oil, which were selling at 
levels below their normal price relation- 
ship to cottonseed oil on October 1, are 
given the benefit of a three-quarter cent 
per pound mark-up over their October 1 
prices. 


ee 
@ BAHLER GRAIN & FEED CO., Galveston, 
Ind., has installed a new hammer mill and 
remodeled the elevator and feed mill. 


@ FRANCIS DAY and J. L. Guinan have 
purchased the Northwestern Milling Co. 
plant at Onawa from Roy Terry. 


@ WEBBER GRAIN & FEED CO., Gray, 
Maine, has recently completed construction 


of a modern new feed store. 


@ SCHLEIS & KONOP MILLING CO., Den- 
mark, Wis., have recently installed a new 
Kelly-Duplex feed mixer. 
@ 
@ WILLIAM FEY, Ripley, Ill., has purchas- 
ed the Davis-Cleaver Feed & Produce store 
at Mt. Sterling, Ill. 
@ BRAKEBUSH BROS., Westfield, Wis., 
have purchased a No. 3 Kelly-Duplex ver- 
tical feed mixer. 
O’BRIEN RE-ELECTED 

Philip R. O'Brien was re-elected as pres- 
ident of the Chicago Board of Trade with- 
out opposition at the annual election of 
officers held Jan. 12. Harvey S. Austrian, 
president of Rosenbaum Bros., Inc., was 
named first vice president and Harry C. 
Schaack second vice president. Newly 
elected directors include: Richard F. Uhl- 
mann, Edward A. Green, Adam J. Riffel, 
J. Hollis Griffin, Carl E. Bostrom and Al- 
bert C. Fischer. 
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voluntary 
pay-roll 
allotment 
plan 


helps workers provide for the future 


helps build future buying power 


| helps defend America today 


This is no charity plea. It is a sound business proposition that 
vitally concerns the present and future welfare of your company, 
your employees, and yourself. 


During the post-war period of readjustment, you may be faced 
with the unpleasant necessity of turning employees out into a 
confused and cheerless world. But you, as an employer, can do 
something now to help shape the destinies of your people. 
Scores of business heads have adopted the Voluntary Pay-roll 
Allotment Plan as a simple and easy way for every worker in 
the land to start a systenatic and continuous Defense Bond 
savings program. 


Many benefits . . . present and future. It is 
more than a sensible step toward reducing the ranks of the 


post-war needy. It will help spread financial participation in- 


National Defense among all of America’s wage earners. 

The widespread use of this plan will materially retard infla- 
/ tion. It will “store” part of our pyramiding national income 
~ that would otherwise be spent as fast as it’s earned, increasing 
> the demand for our diminishing supply of consumer goods. 


And don’t overlook the immediate benefit . . . money for 
defense materials, quickly, continuously, willingly. 


Let’s do it the American way! America’s talent for 

working out emergency problems, democratically, is being 
) tested today. As always, we will work it out, without pressure 
> or coercion ... in that old American way; each businessman 
: strengthening his own house; not waiting for his neighbor to do 
it. That custom has, throughout history, enabled America to 
> get things done of its own free will. 


In emergencies, America doesn’t do things 
“hit-or-miss.’? | We would get there eventually if we 
just left it to everybody’s whim to buy Defense Bonds when they 
> thought of it. But we’re a nation of businessmen who under- 
_ > stand that the way to get a thing done is to systematize the oper- 
yation. That is why so many employers are getting back of this 
Voluntary Savings Plan. 
Like most efficient systems, it is amazingly simple. All you 
ave to do is offer your employees the convenience of having 
a fixed sum allotted, from each pay envelope, to the purchase of 
Defense Bonds. The employer holds these funds in a separate 
Mbank account, and delivers a Bond to the employee each time 
is allotments accumulate to a sufficient amount. 
) Each employee who chooses to start this savings plan decides 
= for himself the denomination of the Bonds to be purchased and 
Bhe amount to be allotted from his wages each pay day. 


GPO 
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How big does a company have to be? From 
three employees on up. Size has nothing to do with it. It works 
equally well in stores, schools, publishing houses, factories, or 
banks. This whole idea of pay-roll allotment has been evolved 
by businessmen in cooperation with the Treasury Department. 
Each organization adopts its own simple, efficient application 
of the idea in accordance with the needs of its own set-up 


No chore at all. The system is so simple that A. T. & T. 
uses exactly the same easy card system that is being used by 
hundreds of companies having fewer than 25 employees! It is 
simple enough to be handled by a check-mark on a card each 
pay day. 


Plenty of help available. Although this is your plan 
when you put it into effect, the Treasury Department is ready 
and willing to give you all kinds of help. Local civilian com- 
mittees in 48 States are set up to have experienced men work 
with you just as much as you want them to, and no more. 

Truly, about all you have to do is to indicate your willingness 
to get your organization started. We will supply most of the 
necessary material, and no end of help. 


The first step is to take a closer look. Sending in 
the coupon in no way obligates you to install the Plan. It will 
simply give you a chance to scrutinize the available material and 
see what other companies are already doing. It will bring you 
samples of literature explaining the benefits to employees and 
describing the various denominations of Defense Savings Bonds 
that can be purchased through the Plan. 

Sending the coupon does nothing more than signify that you 
are anxious to do something to help keep your people off relief 
when defense production sloughs off; something to enable all 
wage earners to participate in financing Defense; something to 
provide tomorrow’s buying power for your prod- 
ucts; something to get money right now for guns 
and tanks and planes and ships. 

France left it to “hit-or-miss” , . . and missed. 
Now is the time for you to act! Mail the coupon 
or write Treasury Department, Section A, 709 
Twelfth St. NW., Washington, D. C. 


Treasury Department, Section A, 
709 Twelfth St. NW., Washington, D. C. 


Please send me the free kit of material being used by 
companies that have installed the Voluntary Defense 
Savings Pay-Roll Allotment Plan. 


Name 


Position 


16—24977-1 
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PERATORS of feed plants are more or 

less aware of the high cost of cutting 
prices. But it has not occured to many of 
them that permitting time payment is 
equivalent to price cutting. 

For example, let us say that a well 
meaning customer holds up payment for 
an entire year. Let us say that he owes 
you $100 and that money is worth six per 
cent to you. Obviously, had he paid you 
cash you could have made $6 on that $100 
during the year and you would then have 
$106 instead of the $100 received. 


In other words receiving $100 from your 
customer instead of $106 is the equivalent 
of a price cut of nearly six per cent and a 
price cut of six per cent can prove to be 
very expensive as I have shown in a pre- 


Credit 


vious article in this magazine. I showed in 
the previous article that a price cut of only 
five per cent means that you will have to 
increase your volume 25 per cent in order 
to make as much money as would be made 
without any price cuts whatever. 

Again if it is your practice to permit 
charge accounts the chances are that a 
number of the accounts will prove to be 
uncollectable. You never get your money. 
And in that event results may be even 
worse than a loss of five or six per cent. 
If it is a “bad year” the loss may be as 


1942’S A GREAT YEAR 


write to 


46 


With the Poultry Industry 
Geared Up for Production, the 
Call is for High Producing Feeds 


Like Ful-O-Pep! 


WITH sales of Ful-O-Pep Poultry Feeds now at 
all-time highs, Ful-O-Pep raised hens again 
cleaning up at National Egg Laying Contests, and 
the Government calling for a bigger chick crop in 
1942, now’s a great time to be a Ful-O-Pep Dealer. 

Remember Ful-O-Pep Feeds have a famous Vita- 
min Boostasa selling point—cereal grass and other 
vitamin rich ingredients that means so much to 

ultry production and profits. Plenty of advertis- 
ing, too! The Farmer’s Radio Favorite, ‘‘Man on 
the Farm” every Saturday noon over 28 leading 
stations. Ful-O-Pep Ads in leading Poultry, Na- 
tional and State Farm Papers. 

For details on Ful-O-Pep Dealership and Feeds, 


The Quaker Oats Company, Chicago, Ill. 


often equivalent 
to price cutting 


high as 10 per cent. And 10 per cent means 
that you will have to increase your volume 
67 per cent if you hope to make a normal 
profit during the year. 

In the previous article I told how to fig- 
ure the cost of price cutting, but I didn’t 
mention cuts as low as one per cent or two 
per cent. However let us say that the cost 
of running a time payment business 
amounts in the end to a cut of only one 
per cent. In that event you will find that 
the one per cent cut will require an in- 
crease in volume of more than four per 
cent. 

A two per cent cut will require an in- 
crease in volume of more than nine per 
cent. 

A three per cent cut will require an in- 
crease in volume of more than 14 per cent. 

A four per cent cut will require an in- 
crease in volume of more than 19 per cent. 

And as already stated, a five per cent 
cut will require an increase in volume of 
25 per cent. 

All of which helps to explain why cash 
businesses are more likely to succeed than 
are those businesses that permit time pay- 
ments. 

@ H. J. SCHULT, 65, Sumner, Iowa, of the 
H. J. Schult & Son grain Co. died last 
month. 

@ EVANS FEED STORE, Hamilton, N. Y., 
held its grand opening last month in the 
form of an old fashioned farm party with 
refreshments and free gifts for all. A well 
known farm movie, “Hidden Harvest” was 
also shown. 
@ ENGEMANN FEED STORE, Rothbury, 
Mich., was destroyed by fire recently when 
a fire of undetermined origin swept through 
the main section of the village. Peter Enge- 
mann, proprietor of the feed store estimat- 
ed his loss at over $9,000. 

@ FARMERS ELEVATOR CoO., Sleepy Eye, 
Minn., has installed a new 30 ton Soweigh 
scale, a Superior cleaner and made sever- 
al other improvements. The installations 
were made by the T. E. Ibberson Co., 
Minneapolis. 

FEDERAL JOBS OPEN 

The United States Civil Service commis- 
sion has announced that there are several 
vacancies in the Agricultural Marketing 
service of the department of agriculture. 
The positions to be filled are assistant mar- 
keting specialist, junior marketing special- 
ist and supervisors of grain inspection. 
Copies of the announcement and applica- 
tion forms may be obtained at any first or 
second class post office or from the Civil 
Service commission in Washington, D. C. 
Applications for examinations must be filed 
not later than Feb. 16, 1942. 
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— broadcasts 


(Continued from Page Twenty-two) 


at four o'clock, or I swear I'll go home 
without you!” 


Friendliness? Yes. John or Oscar will 


squeeze in a word about a school basket 
social or a ladies’ aid dinner for you. And 
it gives them an edge over the coldly im- 


ASSISTING Mr. Friis on the 
early morning broadcasts is 
Oscar Fladmark, right. His 
friendly greetings and remarks 
in the Norwegian language are 
extremely popular with the 
large Scandinavian element in 
this territory. 


personal advertising of most other places. 
> There is something fundamental in the say- 
7 ing, “One hand washes the other.” All else 
» being equal or nearly so we buy from the 
© seller who is friendly to us. 

Philosophy? Well, most people live by it 
» in some form or another whether they call 
) it that or not. The human being is so con- 
) stituted that he would rather deal with 
someone not entirely a seller, someone 
who thinks about something else besides 
* money once in a while. Even an old, well- 
worn thought leaves a pleasant feeling, as 
® the other day when this was given: “The 
) old sage says, ‘I complained that I had no 
* shoes until I saw a man who had no feet.’ ” 
* Morning after morning John and Oscar 
make contact with their public and a 
> steady stream of customers comes in re- 
» sponse. Radio advertising is not only mov- 
ing stocks of feed and feed concentrates 
but is gathering in advance orders for 
"seeds, especially for hybrid seed corn, 
against the spring planting. 

= @ C. E. BAKER, Hardin, Ill., has purchased 
mthe Canan Feed Store located in the Fisher 

building on State St. 

= @ MATYAS GRAIN CO., Jackson, Minn., 
has installed new equipment in its feed 
grinding department. 
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@ GEORGE CAMPBELL, Middleville, Mich., 
one of the organizers of the Middleville 
Elevator Co. died last month. 

@ RATH COAL & FEED CO., Toledo, Ohio, 
has been incorporated by Earl E. Rath, 
Harold B. Fetterman, George E. Dixon. 

oe 
@ LETT FEED STORE, Washington, Ind., 
has purchased the building formerly occu- 
pied by Hart & Lamb at 7 W. Main St. The 
feed store will be moved to its new loca- 
tion in the near future. 

@ BURKHART FEED STORE, operated by 
Cecil Burkhart, Hudson, Mich., was recent- 
ly destroyed by fire of undertermined ori- 
gin. Loss was estimated between $10,000 
to $15,000. 


CHEMISTS 


ALWAYS 


CHRISTMAS PARTY 

The Hoosier Mineral Feed Co., Green- 
wood, Ind., entertained 109 dealers and 
salesman Dec. 22 at the company’s annual 
Christmas party. The morning was devoted 
to a visit to the firm’s experimental farm 
where all kinds of feed tests are being 
made and at noon the party returned to 
the plant at Greenwood for a cold lunch. 
The balance of the afternoon was devoted 
to a discussion of sales policies and a 
poultry and hog clinic. At 7 o'clock the 
group enjoyed a turkey dinner and floor 
show at one of the leading night clubs in 
Indianapolis. 


@ SPARTA FEED CO., Sparta, Mich., has 
recently installed another large feed mixer. 


THE 


Take Their Place With 
the Men Behind the 
Guns of the Nation's 
Better Feeding Program 


National defense demands 
a better feeding program. 
Wise feed men in planning 
such a program will place 
their confidence in SILMO 
Vitamin A and D oils and 
products. SILMO quality is 
the result of years of unre- 
mitting vigilance by the men 
"behind the guns'’ — the 
chemists in the SILMO re- 
search laboratories, constant- 
ly on the alert to safeguard 
the potency and accuracy of 
all SILMO Vitamin A and D 


oils and products. 


SILMO VIT-D-400 


Vitamin D in a dry, granular cereal 
carrier. Easy mixing, no waste, no 
mess. 400 A.O.A.C.—D per gram. 


SILMO VIT-D-100 
Same as VIT-D-400, but with 100 A.O.A.C. 
—D per gram. 

Both packed in 100 Ib. dated bags. 
Vitamin D potency guaranteed | year. 


Write for samples and prices of any of our 
proven weapons for economy 


SILMO SALES 


CORPORATION 


a division of SILMO CHEMICAL CORP. 
RAILROAD BLVD., VINELAND, N. J., U. S. A. 
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4d. the southwestern part of Massachu- 
setts near the Connecticut border is the 
little town of Ashley Falls from which the 
fame of J. A. Dunham’s Red Mills is spread- 
ing far and wide. 

A little more than three years ago Mr. 
Dunham, who is the dealer for Tioga 
feeds in his section, sent to the middle 
west for some wheat. He believed a retail 
market could be developed in his com- 
munity for whole wheat flour, and he had 
further plans if the idea clicked. 

His plan met with immediate response 
from a source not ordinarily considered as 
feed dealer patronage — the tourist trade. 
The mill itself has now become one of the 
main points of interest in its section of 
Massachusetts. 


Conkeys Radio, Poultry and 
Farm Paper advertising is con- 
stantly reminding Poultrymen 
to “Look for the 2 Big Red 
Letters on Every Bag.” 


They Know That 
Y-O on the Bag Means 
that the Feed Inside 
Contains Plenty of 


Red Mills 


spreads far 


Besides waiting on customers Mr. Dun- 
ham encourages them to ask about and go 
through his plant. Its pastoral setting, red 


exterior, hand hewn timber supports, sluice- 


ways for water power, and ancient grind- 
ing stones capture nearly every visitor's 
fancy. Both in grinding flour and meeting 
the public Mr. Dunham is ably assisted by 


each of these 


5 Important 
VITAMINS 


(A, B, D, E and G) 


No wonder so many Hatcherymen 
recommend ‘“Conkeys” to chick 
buyers. No wonder so many deal- 
ers find “Conkeys” the profitable 
line of feeds to sell. 


Write for Dealer Proposition 


THE G. E. 


6761 BROADWAY 


ONKEY CO. 


CLEVELAND, OHIO 


Harry O. Scoville who came to work for 
Mr. Dunham's father when the present 
owner was two years old. 

To prove the quality of his 100 per cent 
whole wheat, stone-ground flour, Mr. Dun- 
ham sells bread made from his flour. Mrs. 
Dunham, who runs the post office and gen- 
eral store, made some bread when the 
first wheat was ground. Now she makes 
it practically every day and has a perpetu- 
al waiting list as the number of loaves 
she can bake each day is limited. 

To assist customers with their own bak- 
ing a card 442" x 10” has been composed 
with a picture of the mill house at the top 
and three recipes underneath. The recipes 
are for whole wheat bread, whole wheat 
muffins and whole wheat pancakes. This 
card is distributed to all visitors calling at 
the mill. 

Some indication of the spreading fame 
of Dunham's Red Mills has already been 
manifested. Over a year ago a woman 
from St. Paul ordered a five pound bag 
of Red Mills flour sent to her even though 
the shipping charges were more than the 
cost of the merchandise! She had spent 
the summer in near-by Stockbridge during 
which time she had visited Mr. Dunham's 
mill and been most favorably impressed 
with his 100 per cent whole wheat flour. 

Dunham's Red Mills have also been 
prominently mentioned on a national radio 
program; one which devotes much of its 
time to baking and cooking recipes, and 
which is sponsored by General Mills, Inc. 

After the retail market for his whole 
wheat flour had been well established Mr. 
Dunham expanded his milling output and 
in the same step made many more friends 
among neighboring farmers. For many 
years he had been grinding their grain for 
them. Now he began grinding and bag- 
ging for sale native wheat, buckwheat, and 
rye flour, also corn meal. Farmers like 
this service because it gives them a chance 
to grow a little more grain and their wives 
like the flour for their own baking. 

For grinding the 100 per cent whole 
wheat flour a mill stone weighing over 
1500 pounds is used. For the other flours 
and corn meal a 500 pound stone serves 
admirably. There is also a cob cracker and 
a grinding mill for the grinding of oats, 
corn, and cattle feed. About twice each 
year the grinding stones are picked and 
the smooth tops roughened. The picks cf 
course must be carefully sharpened. 

Like the St. Paul lady, scores of peopl? 
stop at the Red Mills every year attracted 


by the unusual signs and quaint appeai- — 


ance. In addition to the large transiert 
trade a good local patronage is als) 
enjoyed. 


@ A. K. WILSON, Drew, Miss., has openei © 


a new feed and seed store at Ruleville. 
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Bright Outlook 


dk spite of uncertainties accompanying 
the war, things look bright for the farm- 
er and his family for 1942, according to 
the “Illinois Farm Outlook for 1942” just 
released by the University of Illinois col- 
lege of agriculture. 

One of the brightest sides of the picture 
is that most farm families will have more 
money to spend and invest this year al- 
though this will be offset considerably by 
higher taxes and higher prices of goods 
and services they must buy. 

Farm machinery, tractors and some 
household equipment head the list of some 
of the supplies that will be difficult to buy 
in 1942, and good care of equipment will 
therefore be increasingly important, the re- 
port adds. Building materials and equip- 
ment made of metals will be seriously re- 
stricted, making it necessary to postpone 
some improvements. 


The shortage of farm labor will become 
more acute especially near large indus- 
trial and military centers as more men are 
taken into industry and the armed forces. 
Since labor costs will rise it will be good 
business to use more machinery. 

Prices of farm products which averaged 
25 per cent higher in 1941 than in 1940, 
will rise further but because of govern- 
mental control will probably rise less than 
in 1941. 

Exports of farm products will likely in- 
crease taking 8 to 10 per cent or more of 
the total production or about twice the vol- 
ume exported in 1941. Lard, pork, cheese 
and such canned goods as milk, peas and 
tomatoes will head the list from the farm. 


Feed supplies are large but there will be 
a heavy demand as more livestock, dairy 
cows, hogs and poultry are fed more 
heavily. 

Other important factors in the 1942 farm 
outlook are: 

Soybeans—More needed for protein sup- 
plement for livestock and for soybean oil 
to replace vegetable oils cut off from 
Orient. 

Wheat—Record supply and limited ex- 
port outlets will tend to prevent prices 
from rising much above loan level. 

Corn—Price rises above loan level ex- 
pected especially if crop prospects develop 
unfavorably or if controls fail to prevent 
further inflation. 

Other feeds—Supplies of oats and hay 
are about the same as a year ago, and 
supplies of barley are 15 per cent higher. 
Total supplies of high-protein feed will 
probably be the largest on record. 

Seed—Seed supplies of lespedeza, or- 
chard grass and Sudan grass larger. Al- 
falfa, alsike, red and sweet clover, blue- 
grass, timothy and redtop supplies are 
smaller than year ago. 

Hogs—Record crop will be marketed in 
response to large domestic and foreign 
demands for pork. Increased consumer de- 
mand and continued government purchas- 
es of pork and lard are expected to offset 
prospective increases in supplies resulting 
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is predicted for 
farmer in 1942 


in prices about as high as in the latter half 
of 1941. 

Beef cattle—Even with higher prices of 
feeder cattle, grains, protein supplements 
and hay, it now seems probable that the 
price advance for fat cattle will make re- 
turns from cattle feeding as favorable as 
in 1941. 


Dairying—Larger cash income from dairy 
products is in prospect. The ratio of milk 
prices to feed-grain prices will be more 
favorable the first half of 1942 than a year 
ago. One third more cheese, one-fourth 
more condensed and evaporated milk and 
twice as much dry skim-milk will be need- 
ed in 1942. 

Poultry and eggs—Egg prices are ex- 
pected to remain favorable through early 
1942 in spite of a probable 10 per cent in- 
crease in production. Record chicken crop 
of 1941 will result in record or near-record 
receipts and storage holdings. 

Sheep and wool—More lambs will be 
marketed at higher prices first part of the 
year. Heavy consumption and high prices 
of wool to continue. 


D VITAMIN D 


Me 


rapid, economical growth 
_—for reproductive efficiency 


AMPLE VITAMIN D does much more than prevent 
rickets. It helps bring about better growth, with less 
expenditure of feed. This vitamin is also essential to re- 
productive efficiency. It helps pregnant and nursing 
females absorb and utilize the large amounts of calcium 
and phosphorus required for the bones of the offspring 
and for the milk. The offspring of mothers which receive 
ample Vitamin D tend to be stronger and more vigorous 


at birth. 


Reports by veterinarians and experiment station 
workers emphasize the need for Vitamin D, pointing 
out that animals may not get enough sunshine and 
cannot always be fed sun-cured hay of good quality. 
Put your feeds for four-footed animals OUT IN 
FRONT by providing adequate Vitamin D. Fortify with 


FLEISCHMANN’S 
IRRADIATED DRY YEAST, Type 9-F 


Guaranteed to contain 4,000,000 U.S.P. units of Vitamin D 
per pound (9,000 units per gram). This is a most econom- 
ical source of Vitamin D for four-footed animals. For ex- 
ample, a 100-pound bag fortifies 400 tons of full-ration pig 
feed at a cost of only a few cents per ton. It is highly stable, 
in both feeds and mineral mixtures; it isa dry powder which 
mixes readily ; hasa mild flavor. For sample and prices write to 


Special Products Department FB-I 
STANDARD BRANDS INCORPORATED 


595 Madison Avenue 


New York, N. Y. 
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CHANGE CONVENTION DATES 

In order to avoid any conflict with Easter 
the Society of Grain Elevator Superintend- 
ents has moved its annual convention dates 
one week ahead according to an announce- 
ment by President Paul H. Christensen, 
Minneapolis, Minn. The new dates for the 
convention, which will be held at the Pax- 
ton hotel, Omaha, Neb., are April 9-11. 

----— 

@ C. F. CAW, Chatfield, Minn., has pur- 
chased the feed business formerly operated 
by Egge & Son. 
@ THORP & MANN feed mill, South Day- 
ton, N. Y., was damaged by fire last 
month. The mill is operated by Glenn Thorp 
and Lawrence Mann and loss was estimat- 
ed at $10,000. 


@ ARCHIE TOMSHECK, Loda, Ill, has 
purchased the Kirkwood building in which 
his feed store and cream station have been 
located for some time. 


@ FARMERS COOPERATIVE ELEVATOR 
CO., Lester Prairie, Minn., will build a new 
feed mill at an estimated cost of $10,000. 

@ YANTIC GRAIN CO., Norwich, Conn., 
suffered considerable damage Dec. 24, as 
the result of a break in the sprinkler sys- 
tem on the top floor of the four story stor- 
age plant. The accident which occured dur- 
ing the night was not discovered until 
early the next morning by which time 
much of the feed, poultry equipment and 
supplies on the lower floors were damaged 
by the water. 


TAKE 
FROM 


Doughboy is THE 
Place to Buy Oats! 


Many of our customers agree with this winking 


gent... that Doughboy offers you more quality 


and more service . . . for less money! 


We're among the biggest buyers and processors 


of oats .. . which means we pass along to you 


the advantages of big-scale operation. 


Write Us Today for Lowest Quotations On 


Feeding Rolled Oats 
Feeding Oat Meal 

Ground Oats 

Whole Oat Groats 

Ground Barley 


Steel Cut Oats « 


Pulverized Oats « 


DOUGHBOY MILLS Inc. 


NEW RICHMOND, WASCONSIN| 


Personnel Changes 
Made By McMillen 


The following promotions affecting major 
operating executives of McMillen Feec 
Mills and Central Soya Co., Inc., For: 
Wayne, Ind., have recently been announc 
ed by D. W. McMillen, founder of thes« 
companies. 

George C. Thomas, one of Mr. McMillen’: 
associates in the formation of these com 
panies in 1933, and manager of the Deca. 
tur, Ind., plants since that time, has beer: 
transferred to the general offices at For: 
Wayne where he will supervise the soy- 
bean buying operations for Indiana, Ohio. 
and Michigan. This has been handled from 
the Decatur plant by Mr. Thomas, in addi 
tion to his other duties. Increased activity 
in-this field has made this change neces- 
sary. Mr. Thomas will also take an active 
part in other buying operations centering 
in the Fort Wayne office, according to the 
announcement. 

E. V. McCann, assistant plant manager 
has been advanced to the post of plants 
manager at Decatur vacated by Thomas. 
Mr. McCann also started with these com- 
panies in 1933 as plant accountant advanc- 
ing steadily to his present new post of 
responsibility. 

Another advancement of importance to 
operations is that of Norman F. Kruse, 
technical director of expeller and extraction 
plants, who has been made general super- 
intendent of all feed mixing and soybean 
processing plants of these companies, in 
which post he has full responsibility for 
manufacturing and laboratory standards, 
production, etc. 

Mr. Kruse joined these companies in 1936, 
coming from the research department of a 
nationally known soap company. He was 
one of the engineers sent to Germany in 
that year to select equipment for the 
Hansa-Muhle soybean extraction plant at 
Decatur, the first, and one of only two or 
three of its kind in this country. 

B. A. Townsend, assistant in the soybean 
buying department at Decatur has also 
been transferred to the Fort Wayne offices, 
assisting George Thomas. 


@ DALEVILLE MILL, Daleville, Va., which 
was recently purchased by the Chambers 
brothers of Cloverdale, is undergoing ex- 
tensive repairs and will be placed in oper- 
ation this month. 

@ RALSTON-PURINA CO., St. Louis, Mo., 
held the formal opening of their new $250,- 
000 mill at Omaha, Neb., Jan. 15. D. R. 
Arends is the manager of the new unit. 


NEW POULTRY LITTER 

Introduction of a new poultry litter de- 
signed to help keep chicks free from dis- 
ease has been announced by Tamms Silicc 
Co., 228 N. La Salle St., Chicago, Ill. The 
new fire-proof material called Double Duty 
poultry litter is a non-metallic mineral and 
is especially suitable for keeping poultry 
houses free of moisture because it will ab 
sorb twice its weight in water according to 
the manufacturer. After it has been usec 
eight or more weeks the resultant materia. 
is said to make an excellent fertilizer. 
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HARLOW L. SCHMIDT 


Announcement has been made of the ap- 
pointment of Harlow L. Schmidt as sales 
engineer of the Arnold dehydrator division 
of the Heil Co., Milwaukee, Wis. Mr. 
Schmidt who was formerly chief engineer 
of the division has a 14 year service record 
with the Heil Co. during which time he 
designed and laid out plans for dehydrator 
installations and trained men in the field 
in operation of the equipment. Considered 
an expert in this field, Mr. Schmidt is well 
qualified to give helpful advice and an- 
swer all questions that prospective and 
present users of dehydrating equipment 
may have. 


Wisconsin Reports 
5,685 Feed Brands 


More brands of commercial feeds and 
fertilizers were sold to Wisconsin farmers 
in 1941 than ever before in the history of 
the state according to W. B. Griem, chem- 
ist in charge of the state department of 
agriculture. 

With registrations of 5,685 brands of 
feeds a total of nearly $29,700 was paid by 
manufacturers in 1941. License fees paid 
on 310 registered brands of commercial 
fertilizers totaled $7,750. 

According to Mr. Griem the number of 
commercial brands of feed sold in Wiscon- 
sin has increased by approximately 500 
each year since 1938. There were 12 more 
commercial fertilizer registrations during 
the past year than in 1940. 

@ SHEPHERD GRAIN CO., Christiansburg, 
Ohio, recently installed a No. 6S Kelly- 


Duplex ear corn crusher and feeder. 


@ REINDOLLAR CO., dealers in grain, 
feed and fertilizer, Taneytown, Md., was 
badly damaged by fire last month. Three 
buildings were destroyed including a quan- 
tity of feed, bran, fertilizer and building 
materials. 
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@ WILLIAM WEIDNER, Cissna Park, IIl., 
has resigned as manager of the Coopera- 
tive Grain & Coal Co. in order to engage 
in the grain business for himself. 
@ CAMBRIDGE FEED MILLS, INC., Cam- 
bridge City, Ind., entertained its employes 
and salesmen at a turkey dinner last 
month. Bonuses and gifts were also distri- 
buted at the party. 
@ GEORGE F. NYEGGEN CO., Baldwin, 
Wis., has recently completed the installa- 
tion of a new 30 ton scale with concrete 
deck, new leg equipment in the elevator, 
and new processing machines for crushing 
and shelling corn. The improvements were 


made by the T. E. Ibberson Co., Minnea- 
polis. 


@ GEORGE R. FORRESTER, Toledo grain 
dealer, has received word from his son 
Dr. Charles Forrester, who is stationed on 
Midway Island, that he is alive and well. 


@ FRENCH LICK FEED EXCHANGE, 
French Lick, Ind., has installed a No. 2 
Kelly-Duplex vertical feed mixer with motor 
drive. 
MOVES TO BOSTON 

W. M. Anderson, sales manager for the 
New England By-Products Corp., who for 
the past year has been located at Philadel- 
phia, Pa., on Jan. 1 moved his headquarters 
to the Boston office. His new address is: 
Room 506, Boston Grain & Flour Exchange, 
177 Milk St., Boston, Mass. 


DRESS ur Your Produc 


Give your product a distinctive tailor-made appearance that will 
help you increase your sales. Let M. J. Neahr and Company 
design and manufacture the right bag for your product. Dress 


BAGS 


up your product the Neahr way—with attention compelling bags. 
For over 86 years, M. J. Neahr and Company has been 


designing and manufacturing attractive quality bags that set 


BURLAP 
COTTON 
PAPER 


the pace for the packaged products industry. For distinction, 
economy, quality and sales results, use M. J. Neahr and 
Company bags. Remember—your bag identifies your product. 


Drop a card in the mail today, one of our sales representatives 
will gladly call on you and give you all of the interesting 


details of our service. 


M. J. NEAHR & COMPANY 


1608 SOUTH DEARBORN STREET » CHICAGO 


The Chicage ag Factory Since 1855 
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New OPM 


Se Office of Production Management 
last month revoked the old repair and 
maintenance order P-22 and in its place 
issued a new set of regulations governing 
repairs, maintenance and operating sup- 
plies designated as Preference Rating Or- 
der No. P-100. 

While there are no drastic changes in 
the new order some provisions of the old 
plan have been liberalized and a number 
of clarifications have been made in order 
to eliminate misunderstandings and mis- 


Each Gram 
Contains 
85 A.O.A.C. 
Chick Units 
of Vitamin D 


There’s Money in the Vitamin Business 
Stock and Push this Best Seller NOW! 


issued on repairs 
and maintenance 


applications of the order which occured in 
the past. 

Principal points of difference are as 
follows: 

Operating supplies have been redefined 
to include ferrous parts such as nails, bar- 


® Here’s an unusually profitable development in vitamin D 
concentrates. Contains guaranteed units of vitamin D in 
pre-mixed, mealy form. Can be mixed easily and quickly 
with feed even in coldest weather. No heating necessary 
before mixing. No bottles or cans to mess with. Easy to 
handle — easy to sell. Can be used in mixing your own 
feeds or sold direct to farmers at a handsome profit to you. 
Available in 8, 20 or 100 Ib. bags. Place orders for Sterling 


Premix now. 


NORTHRUP, CO. 


Minneapolis —-EPENDABLE SINCE 1884 Minnesota 


rel hoops, wire and other items necessary 
for making containers. Fuel is no longer 
considered under this classification. 

The former restriction on acceptances of 
materials for inventories of maintenance, 
repair or operating supplies by producers 
using the order has been changed to per- 
mit inventories and stores not exceeding 
110 per cent of the maximum dollar volume 
of such materials purchased during. the 
corresponding calendar quarter of 1940, in- 
stead of 100 per cent, the former limit. 

“Maintenance,” “repair,” and “operating 
supplies” are redefined to exclude replace- 
ment of any item carried on the books as a 
fixed asset or anything which would not be 
carried on the books as maintenance, re- 
pairs, or operating supplies or the equiva- 
lent under an established method of book- 
keeping. These terms are also so rede- 
fined that equipment not carried on the 
books as a fixed asset is included if it is 
“beyond economic repair”. 

A new provision of P-100 forbids the ap- 
plication of the A-10 rating where any 
other order of the division of priorities as- 
signed some other rating to specific uses 
of a particular material. 

Use of the A-10 rating is no longer con- 
fined to cases where the operator cannot 
get what he needs without using it. The 
rating may not be used, however, to ob- 
tain deliveries of any material to be used 
for purposes prohibited by any order or 
regulation issued by the director of priori- 
ties. 

As was the case with the previous order 
a producer or supplier in order to apply 
the preference rating to deliveries of ma- 
terial to him must endorse the following 
statement on the original and all copies of 
the purchase order or contract. This state- 
ment must be personally signed by a re- 
sponsible official: 


“Material for maintenance, repair or 
operating supplies—Rating A-10 under 
Preference Rating Order P-100 with the 
terms of which I am familiar. 


Signature of designated official 


This constitutes a legal use of the rating 
and any order so rated must be accepted 
by the supplier in accordance with the 
terms of Priorities Regulation No. 1. 

Copies of all purchase orders and con- 
tracts applying the A-10 rating whether 
accepted or not must be segregated from 
other purchase orders and kept on file for 
a period of two years. 

@ L. J. SCHUSTER, L. J. Schuster Co., and 
Paul Barnes, Lansing Grain Co., well 
known Toledo grain dealers, are vacation- 
ing in Florida. 

@ J. C. GRUBB, Silver Lake, Ind., has in- 
stalled a new grain dump, drag conveyor 
and corn sheller. 

@ CENTRAL COOPERATIVE WHOLESALE, 
Superior, Wis., is constructing a new 60,000 
bushel grain elevator. The contract was 
awarded to the T. E. Ibberson Co., Minnea- 
polis. 
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— czechs 
(Continued from Page Seventeen) 


ance and ever since then we have been 
able to keep a great majority of their 
business through friendly service.” 

The Amco store has taken over the 
community's marketing and has relieved 
the Czechs of all selling bother. The store 
supplies their chicks, sells their eggs and 
culled poultry, and handles all bookkeep- 


HERE are two of the Amco 
employes loading up a_ truck 
of poultry feed for the weekly 
delivery to Masaryktown, the 
Czecho-Slovakian community. 


ing. On Wednesdays Mr. Dixon or another 
salesman accompanies the delivery trucks 
and orders are taken then for the next 
week. At the same time the trucks gather 
eggs and any chickens for sale. Feed bills 
are deducted from the sales revenue and 
the balance in cash is handed over with 
the next week's deliveries. The store pro- 
vides this service at actual cost and for 
eggs pays the Czechs two cents a dozen 
below the current market price. Two cents 
a dozen is approximately the cost to the 
store of grading, crating and delivering. 

“The Czechs are the friendliest and best 
customers we ever had,” said Mr. Dixon, 
“and they appreciate personal service but 
that service has to be strictly impartial. If 
a concession were granted to one custom- 
er the others would soon hear about it and 
there would be trouble. 


“We treat them all alike and in that way 
we have their confidence. We've worked 
out a formula for them with a little more 
alfalfa than is normally used to take care 
of local conditions and we provide the 
services of poultry specialists whenever 
disease problems arise.” 

The same services are available to any 
other regular customer of the Tampa Amco 
store because Mr. Dixon believes that serv- 
ice makes sales. “There’s a lot more to 
this feed business,” he said, “than merely 
taking orders and making deliveries. Our 
customers like to know that we are inter- 
ested in their individual problems. It's one 
thing to make a first sale and another to 


keep repeat business. No store can exist on 
first sales.” 


The Tampa Amco store is equipped with 
a modern hatchery with a capacity of 72,- 
000 chicks and maintains a large fleet of 
trucks for deliveries within a 50-mile radius. 
Located on East Broadway at the outskirts 
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of the city, it has railroad sidings and am- 
ple truck loading space to facilitate re- 
ceipt of shipments and deliveries. 


The Amco Feed store serves the coun- 
tries of Hillsborough, Pinellas, Pasco and 
Hernando and specializes in Wayne feeds. 
Its friendly personal service to customers 
is reflected in the staunch loyalty of all 
its employees. At frequent intervals Mr. 
Dixon entertains the personnel for an out- 
ing or a dinner. “We work together like 
one big family,” Mr. Dixon explained, “and 
all of us always are on the lookout for 
new business, and for keeping it once we 
have it.” 


Every now and then the store employees 


make friendly visits to Masaryktown to 
keep in touch with their Czech customers, 


and the occasions are usually marked by 
a jolly get-together at Cimbora’s inn where 
the Czech-Slovakian music is always en- 
joyable and where beer is served in big, 
thick Czech mugs. 


@ FARMERS EXCHANGE, Lake Park, Iowa 
has had a new Roscoe oat huller installed 
in the feed mill by the T. E. Ibberson Co. 
@ JOHN REINERS, Skyberg, Minn., has 
purchased the Skyberg elevator from Cain 
& Iverson. 


@ H. H. GREEN MILL & ELEVATOR CoO., 
Pattonsburg, Mo., is planning to build a 
60 x 40 addition on the east end of the mill 
property next spring. 


Wanted More Capacity 


So They Call Ibberson Again 


. When we built the original plant (left of picture) 
for Goldberg Seed and Feed Co., Fargo, N. D., they 


wanted speed in manufacture, so we built speed into 


their plant. 


The result was that greater grain storage capacity 
was necessary, so we built the 120,000 bu. annex (see 
right of picture) for them. It is divided into 24 bins. 


Get the facts 


Consult us for your particular trade needs—costs 
nothing to discuss the matter with us. Write us in 


confidence. 
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GIVE YOUR FEEDS THE SAME WIDE RANGE 


VITAMINS MIN 


Your feeds will sell faster if they contain the same 


type 


offer. 
premix that contains all 11 known vitamins plus 5 vitally- 
important trace minerals. VITAMELK is produced by 
nationally-famous DAWE'’S research laboratories . . . it is 
scientifically prepared, biochemically controlled. VITA- 
MELK costs less than oils and milk. With VITAMELK, 


the VITAMELK mixing formulas, and VITAMELK FEED 
sales-advertising helps, you can compete profitably with 

the country’s leading National Bran iene, Many users YOUR FIRM NAME 
have enjoyed up to 100% sales increases the first year. nana 


| FREE DAWE’S VITAMELK CO. 


Please send me free samples of VITAMELK Feed Formulas 
and “16-Cylinder”’ Feed Sales Campaigns. 


* 5 “CCC” PLANTS to Serve You 


venient points in the midwest, cium rbonate m- 
N. DAKOTA pany stands ready to serve you with highest quality PENNSYL- 


S. DAKOTA supply during the uncertain and trying months ahead, VANIA 
MINNESOTA WISCONSIN MICHIGAN 
IOWA 


* 
NEBRASKA ILLINOIS OHIO 
INDIANA 


COLORADO KANSAS MISSOURI* KENTUCKY 


OKLAHOMA ARKANSAS 


CONTROLLED Calcium, lodine and Man- 
ganese inclusions in Feeds. 


TEXAS 


Because the CCC patented process coats" every 
Calcium particle with a "film' of lodine, you get UNI- 
FORM DISTRIBUTION of completely available Calcium, 


lodine and Manganese in your feeds. 


WRITE NOW for information and samples of 
"CCC" quality products. Dept. FB. 


“Pioneer Producers of Trace Elements Products’. 


836 BRANOFIS THEATRE BLOG 
OMAHA. WEB 


Box 409 
CARTHAGE, MO 


EASTOMIOST. 
CHICAGO, ILL 


Calcium Carbonate (ompany 


ERALS As FOUND 


INTHE BEST 


withl6 VITAMINS 
o MINERALS 


of complex fortification as National Brands 
Fortify your brand with VITAMELK .. . the powder 


ras | 
16-CYLINDER 


Dept.10] 
4800 S. Richmond St., Chicago, ill. J 


 DAWE’S 
J Adaren VITAMELK CO. 
City. Stat 4800 S. Richmond St., Chicago, II. 


Fortifying with VITAMELK 
is like putting a 16-Cylinder 
Motor in every bag. 


Milk Production In 
U. S. Up 8 Per Cent 


Unusually mild late fall weather, liberal 
feeding of milk cows and a somewhat 
earlier than usual seasonal upturn of fresh- 
enings were factors favorable to a heavy 
milk flow in the United States in early 
December according to the Agricultural 
Marketing service. 

With production per cow nearly five per 
cent higher than a year ago and the 
number of milk cows on farms up about 
three per cent, total milk production on 
Dec. 1 appears to have been up about 
eight per cent from the production on Dec. 
1 last year. 

For the country as a whole Dec. 1 milk 
production per cow in herds kept by crop 
correspondents averaged 12.74 pounds, 
compared with 12.17 pounds on Dec. 1 
last year and 11.50 pounds for the Dec. 1, 
1930-39 average. In these herds 68.7 per 
cent of the milk cows were reported milked, 
the highest percentage for the date on 
record. 

MILK COW PRICES 

Prices received by Wisconsin farmers 
for milk cows sold from their farms remain- 
ed unchanged from October to November 
but were $19 per head higher than in 
November last year, the Wisconsin depart- 
ment of agriculture reports. The average 
of milk cow prices for the state as a whole 
was $95 per head in November this year 
compared with only $76 a year ago. 


RECORD PIG CROP 
Wisconsin’s 1941 pig crop was the larg- 

est on record for the state, according to 
Walter H. Ebling, statistician for the Wis- 
consin and United States departments of 
agriculture. Estimates now show that the 
total hog production in the state in 194] 
was 10 per cent larger than it was in 1940. 
The number of pigs saved from the spring 
and fall farrowings is estimated at 3,519,- 
000 head. Of this number 1,337,000 were 
fall pigs and 2,182,000 were spring pigs. 
The total number of pigs raised in the 
state in 1941 was nearly 300,000 head 
more than the 1940 crop. 
@ CHARLES L. NORTHLANE, 72, Union 
City, Ind., well known grain man and 
president of the Pierce Elevator Co., died 
at an Indianapolis hospital Dec. 7. 

@ BEAR & LEGGE have purchased the 
Simpson Grain Co. elevator at Uniondale, 
Ind. 

@ ROSS CURLESS has been named man- 
ager of the Union Elevator, Inc., at Wind- 
fall, Ind., to succeed H. E. Simmons. 

@ H. E. SIMMONS is the new manager of 
the Standard Elevator Co. at Curtisville 
Ind. 

@ EDWIN C. HAWKINS CO. elevator, 
Paducah, Ky., was destroyed by fire las! 
month. 

@ HARRY OPPER, Howard City, Mich. 
has completed the new addition to his feec 
mill and elevator on Shaw St. 
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— opportunities 
(Continued from Page Eighteen! 


overselling would be a dis-service to the 
customer and probably a loss in the end 
to the dealer. Also in this granting of what 
I have called emergency credit careless- 
ness in investigation and understanding of 
the customers needs, and laxness in col- 
lecting, may often result in harm to the 
poultry producers as well as loss to the 
dealer. 

The Poultry and Egg National Board, as 
many of you know, is working unceasingly 
to popularize and help to increase the use 
of eggs and poultry in the American diet. 
Among the activities of the Poultry and Egg 
National Board, I noticed an article in a 
poultry journal the other day, telling of 
demonstrations of cooking and carving 
turkeys, which demonstrations were con- 
ducted in several of the principal depart- 
ment stores in large cities. This Board, I 
believe, is supported by the poultry indus- 
try as a whole. Also contributions to this 
worthy work have been made by many of 
the large feed manufacturers of the coun- 
try. I do not know whether or not any par- 
ticular effort has been made to enlist the 
aid of the retail feed dealers in this cam- 
paign but it seems to me that we of the 
feed trade, whose prosperity and very 
business existence are so closely bound 
with and dependent upon the well-being 
of the poultry industry, would be derelict 
in our duty to ourselves as well as to the 
poultry producers if we fail to get behind 
the Poultry and Egg National Board with 
our moral and financial support and any 
help we can give. 

In addition to our support of nation-wide 
agencies I believe we feed men can do 
some good missionary work right at home. 
In newspaper and radio advertising we 
are of course talking primarily to poultry 
raisers when we advertise poultry feeds 
but undoubtedly our advertisements are 
noticed by many people who are not poul- 
try producers. Why not make a practice of 
inserting in your ads a line or two such 
as—"Eat more eggs for health”, “Let’s have 
a roast chicken for dinner’, “Eat Eggs — 
Just naturally good food”, or something of 
the kind? Probably the Poultry and Egg 
Board would be glad to furnish suggestions 
» for such catch lines. I believe you will all 
™ agree that no effort will be too great, if 
we can help to keep the poultry industry 
from dropping back into the “Slough of 
Despond”, after this emergency is over. 

I have wandered around trying to point 
out a few ways in which feed dealers can 
improve service to poultry producers and 
now I come to what seems to me to be the 
greatest opportunity for service to the 
poultry producers which is available to us 
as feed dealers. And that is in what is 
distinctly our own field—providing better 
feeds for poultry producers. The day is 
long past, if it ever was properly with us, 
when a feed dealer could discharge his 
obligation to his customers and his com- 
munity by simply carrying a stock or op- 
erating a sort of depot where feeds could 
be stored and taken out when some cus- 
tomer insisted on having some. 

I believe that as feed dealers we would 
be in much better position to render our 
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best service to poultry producers if we 
could cease to think in terms of bags or 
tons of feed, and substitute “Cases of eggs, 
or pounds of chicken or turkey” for after 
all feed as feed isn't worth much. The only 
yardstick of value in feed for production 
is results. We talk of quality in feeds. It 
has been said that “Quality in feedstuffs 
may be defined as the characteristics of 
the product which determines its value to 
the feeder’’. There is practically no person- 
ality appeal to a bag of poultry feed. It is 
simply raw material for production pur- 
poses, production of meat or eggs. You 
may dress it up in colorful and fine bag 
material from which useful garments for 
the family may be made, but even though 
you pack it in fine silk or linen you have 
not changed or improved the quality of 
the contents one particle. 

The poultry producer of today has ac- 
cess to almost unlimited information and 
advice about poultry production. Our 
splendid state colleges and experiment sta- 
tions are constantly working and improving 
feeding methods and practices and the in- 
formation thus gained is available to all. 
However the fact that all of this informa- 
tion is available to the poultry producer 
does not relieve the feed dealer of the ob- 
ligation of knowing something about the 
feeds he sells. Your feed dealer is a mem- 
ber of the community, a tax-payer, and has 
the privilege of availing himself of all of 


this same information as well as the farm- 
er and poultry producer, and it is my idea 
that we feed dealers could greatly inprove 
our service if we would devote enough 
time in study of such information to know 
at least as much about feeds and feeding 
as our customers know. If you went to 
your rug dealer for some carpeting you 
would not expect to have to study govern- 
ment bulletins for a week to find out what 
would wear best for you. If you had con- 
fidence in your dealer you would expect 
him to know and be able to tell you what 
would give you the best service, and I 
suspect that our poultry producer friends 
are sometimes disgusted when they ask 
us questions about feeds which we are 
unable to answer. 

Besides the matter of your ability to in- 
telligently advise your customers on feed- 
ing questions, a good knowledge of feeds 
and feed values is necessary to the dealer 
in order to know the feeds he sells. If you 
are a dealer handling only commercial 
teady-mixed feeds and not mixing feeds 
yourself, you should exercise care in the 
source of the feeds you sell. Naturally you 
should handle feeds manufactured by some 
concern in whose integrity and ability you 
have confidence. In this day of increasing 
realization of the fact that “results” are the 
governing factor in successful feed manu- 
facturing I am convinced that the vast ma- 
jority of feed manufacturers constantly 


“Go ahead, rub in it—I did think this was a swell place to roost last night.” 


strive to put the utmost possible value in 
the bag of feed. However there are many 
and varied feeds on the market for each 
purpose. In this matter of ability to ad- 
vise the producer of the most economical 
feed to use, from the standpoint of profit- 
able production, is where knowledge of 
feeds is so necessary. 

If you are a manufacturing dealer you 
have an even greater reason for a thor- 
ough knowledge of feeds because you do 
not have the guarantees of some other 
manufacturer behind you, and the respon- 
sibility for the performance of your pro- 
ducts rests on you alone. In the first place 
a mixer should know the function of each 
ingredient he puts in mixed feeds. There is 
no sense in putting in so many pounds 
of such and such in a feed just because 
Bill Jones, over at Bigville, uses it in his 
feed. Of course Bill Jones may be a very 
successful feed man and the item in ques- 
tion may be just the right thing but my 
point is that the mixer should know WHY 
he is using any ingredient. 

As to the formula for any feed there are 
many sources of good feed formulae for 
all purposes available today. Your college 
poultry husbandry department will advise 
you or you can get proven formulae from 
the trade publications and from many 
manufacturers of ingredients. But don’t just 
put your faith in a formula and think you 
are through using the old bean. In this 
country of ours where crops sometimes fail 
or at any rate are sometimes not so good 
there are times when efficient, economical 
feeding requires the use of some different 
ingredients to do the same job as last year. 
I dislike the word “substitute”, but we all 
know for instance that there have been 
times when economical feeding, in western 
Kansas particularly, demanded substitution 
of milo for corn. In a spot like this knowl- 
edge of nutritional values is an absolute 
necessity if you are to maintain top feed 
quality. 

Another pitfall for the unwary mixer, is 
the analysis—protein, fat, fiber and nitro- 
gen free extract. In the past some mixers 
in an effort to quote the lowest price per 
cwt., have thrown together most any old 
thing available just so the resultant mess 
had a certain per cent of protein. I have 
heard poultry feeders ask for 18 per cent 
egg mash apparently not caring anything 
else about it if it had 18 per cent of pro- 
tein. Fortunately I believe this tendency 
is on the wane and since we have better 
egg prices producers now seem more inter- 
ested in getting maximum production. 

Another important point in mixing feeds 
is what I call “I. Q.”, ingredient quality. 
A perfectly good formula which does not 
specify definite grades or standards can 
be the blueprint for a very low grade feed 
if the I. Q. is not carefully watched. Dirty 
corn, full of broken cogs, musty kafir or 
milo, bran with excessive hull and screen- 
ings, meat scraps high in fatty acid con- 
tent, etc., could be used and ruin the best 
formula ever devised. By-product and 
manufactured ingredients should be se- 
cured from sources known to be reliable 
and bargains in staple ingredients, some- 
times offered considerably under the going 
market, should be scrutinized very closely 
before buying and if possible analysis or 


grade should be demanded. In the case 
of buying materials from new or unfamiliar 
sources it is a good practice to request 
your feeding stuffs inspector to take a 
sample and have an analysis run. 

It is not my intention to convey the idea 
that the woods are full of concerns supply- 
ing inferior ingredients for here again I 
believe that most responsible suppliers of 
ingredients make every effort to maintain 
high quality but as said before in this 
matter of mixing and marketing of feeds 
under your own brand you are absolutely 
on your own and you can’t afford to take 
long chances. 

As I wind up these rather rambling ob- 
servations I would like to close with a 
short summary of suggestions to feed men 
for better service to poultry producers; 

1. Keep your place of business as clean 
and attractive as possible. 

2. Make your grinding, mixing and de- 
livery service efficient and snappy. 

3. Try to promote increased production. 
Preferably from existing facilities rather 
than to encourage large expansion. 

4. Talk and work for improvement in 
quality of flocks. 

5. Try to think of yourself as a service 
man selling results rather than feed. 

6. Read your trade journals and poultry 
publications. Study and learn more and 
more about feeds and feeding for greater 


SPEAKING on the subject of “Merchan- 
dising Feed” and “Opportunities in the 
Feed Business” before the feed dealers and 
mixers of Kansas at the feed conference 
held in Manhattan, December 11 and 12, A. 
G. Philips of Allied Mills, Chicago, stressed 
profit and service. 

“The profit motive,” said Mr. Philips, 
“stimulates modern progress and allows 
one to live. Merchandising feed is moving 
it off your floor to the consumer at a profit. 
It goes without saying that in order to op- 
erate at a profit the dealer must know his 
costs and mark his goods accordingly.” 

“In order to sell feed one must know his 
products, understand the customer's prob- 
lem in feeding, and help him by putting 
some of your products into the solution. 
Prove your point by telling of results ob- 
tained under similar circumstances by a 
satisfied customer.” 

As a check on the sales effort of a store, 
Mr. Philips suggested that dealers survey 
their situation by asking themselves the 
following questions: 

1. Do you keep a list of customers and 
prospects and record or check off the 
names of those you do and do not sell? 

2. Do you call on these feeders and effec- 
tively use an organized plan of resale with 
the proper follow-up? 

3. Do you go out after business or wait 
for it to come in? 

4. Do you really sell the customer on 
what he can do—what you will do? 

5. Do you teach the buyer or beg him 
to buy? 


satisfaction and profit to yourself and bet- 
ter conditions in the great poultry industry 
of which you are a part. 

@ FRANK E. BOOTH, 78, president of F. E. 
Booth Co., Inc., San Francisco, Cal., died 
Dec. 12. 
@ JAMES S. ADAMS, formerly executive 
vice president of the Colgate-Palmolive-Peet 
Co., has been named president and chief © 
executive officer of Standard Brands, Inc. | 

+ 
@ MARTIN STEGMAIER, Poseyville, Ind, © 
owner and operator of the Stegmaier Feei © 
& Grain Co., was recently elected president 
of the Farmers Bank & Trust Co. to fill the 
vacancy caused by the death of Warren 
Wade. 

@ THE SEED STORE, Martinsville, Ind, © 
formerly operated by Mr. and Mrs. L. R. | 
Gray has discontinued business. 

INCREASE BOARD 
At a recent special meeting of the North- 

western Yeast Co. the board of directors © 
was increased from five members to seven. ~ 
New directors include Charles B. Hill, Jr., 
plant superintendent; Herbert B. Taylor, | 
sales and advertising manager and Hays © 
MacFarland, president of MacFarland, Ave- © 
yard & Co., Chicago, advertising agency. 


helps to stimulate 
modern progress 


6. Are you in position to advise a farm- 
er about the wisdom of buying any feed? 
Can you sell him what he needs? 

7. Is your feed store attractive and neat? 

8. Do you know the value of farm tests 
and of actual stories of experiences? — 
secure and use them? 

9. Do you know the value of window 
and inside displays? — and do something 
about it? 

10. Do you answer complaints (are you 
a diplomat)? 

11. Do you have a sound credit policy 
and live up to it? 

12. Do you have a good bookkeeping 
system so that you can tell the cost of 
doing business? 

13. Are you physically and mentally ac- 
gressive, creative and original? 

14. Do you give service and make money 
doing so? 

“Opportunities,” he added, “are coun'- 
less, but they cannot be grasped by just 
having a place of business and waiting for 
customers to come in and take goods. Feed 
dealers have an opportunity to make 2 
profit and render service to the agriculturcl 
industry. The feed dealer should sell 1 
feeding program, not just a bag of feed. 
If the dealer solves the problem and the 
product is the solution the feeder will cor- 
tinue to buy and you will provide 1 
service.” 
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U. S. Hay Supplies 
Largest On Record 


Present stocks of hay in the United States 
are the largest on record the Agricultural 
Marketing service reports. In addition to 
the large tonnage of hay carried over from 
the big crop of 1940, the hay and forage 
crops of 1941 were one of the largest on 
record. The mild fall weather in the west 
and southwest also permitted a late use of 
pastures which has tended to reduce hay 
requirements to date the report added. 

Price conditions favor the liberal feeding 
of hay for the average price is close to the 
lowest on record in comparison with the 
prices of cattle, milk, grain, sheep and 
wool. The number of units of hay consum- 
ing livestock to be fed, although slightly 
less than in the winter of 1933-34, appears 
to be larger than in any other winter since 
that of 1922-23, and the quantities of hay 
and forage used for feeding during the 
remainder of the feeding period will prob- 
ably be large. 

Although supplies are large, distribution 
throughout the nation is very uneven. In 
portions of the Atlantic coast states and 
parts of California supplies are low and 
prices are high. On the other hand sup- 
plies are large and prices are low in most 
of the western half of the country. 

Of the total 1941 production of 94,107,000 
tons of hay, one third is alfalfa, one fourth 
clover-timothy, one sixth other leguminous 
kinds and the other one fourth, wild hay 
and minor kinds of tame hay. 

Alfalfa hay acreage has continued to 
increase especially in the states bordering 
the Great Lakes. Michigan, Wisconsin and 
Minnesota each harvested more than 1,250,- 
000 acres of alfalfa hay in 1941 and to- 
gether harvested more than one fourth of 
the nation’s acreage and nearly one fourth 
of the tonnage. 


@ GLADWIN FLOURING MILLS, Gladwin, 
Mich., operated by J. F. Schultz, Sr., has 
installed a new cob crusher, hammermill 
feed mixer, corn sheller and other equip- 
ment. 

@ HERBERT L. HAMMOND, who for a 
number of years has been in charge of the 
feed division of the Charles M. Cox Co., 
Boston, Mass., died Dec. 17. 

@ ARTHUR L. MEIER, Milwaukee, Wis., 
will open a new feed store at 1018 S. 
Fifth St. 

@ 
@ SIEBENTHAL FEED SERVICE, Goodland, 
Ind., has. completly remodeled its plant and 
installed new equipment. 

@ AUGUSTA FLOUR & FEED CO., Augus- 
ta, Wis., formerly operated by Chris Greg- 
ersen, has been sold to Roy Schfchik, Fred 
Smith and Jack Justeen. The new operators 
were formerly connected with the Eau 
Claire Seed & Feed Co. 

NEW FEED COMPANY 
Robert K. McClelland and Harris A. Lamb, 

Birmingham, Ala., announce the formation 


Mielfective Jan. 1 of the McClelland-Lamb 


o., 155 S. Woodward Ave., as successors 
to the McClelland Feed & Salt Co. 
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@ AUGUSTUS VEECH, 66, Sangamon, IIl., 
who for many years operated the Oakley 
Grain elevator, died at his home Dec. 8. 


@ CLIFFORD BRAY, Trenton, Ill., has suc- 

ceeded Henry Saathoff as manager of the 

Farmers Equity Exchange elevator. 


NO PAY FOR BLACKOUTS 

Time spent by employes on the premises 
of an employer covered by the Wage and 
Hour law during blackouts or air raid 
alarms where no work is done need not be 
compensated for as “hours worked”, ac- 
cording to a recent announcement by Act- 
ing Administrator Baird Snyder, wage and 
hour division, United States department of 
labor. 


RIBOFLAVIN SUPPLEMENT 

The term “riboflavin supplement” has 
been approved for use by feed manutfac- 
turers on their mixed feed tags to desig- 
nate a product containing 40 parts or more 
per million of riboflavin according to an 
announcement by the Association of Amer- 
ican Feed Control Officials. It is suggested 
by the association that all feed manufac- 
turers adopt this term. 


@ STEPHEN ALBERTSON, Twin Valley, 
Minn., has been named manager of the 
Twin Valley Grain Co. 

@ MARTIN A. JOHNSON, 66, operator of 
a feed mill at Stewartville, Minn., died sud- 
denly at his home Dec. 15. 
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Prepared to Meet 
the New Emergency 


Feed manufacturers need not be unduly concerned over an 
anticipated shortage of vitamins A and D. It is true that 
the industry faces a new set of problems. But these were ex- 
pected, and are being solved. The makers of CLO-TRATE 
are prepared to meet the emergency. We are in a position 
to continue our regular line, and to give you the following 


: CLO-TRATE Products will be manufactured in 
different potencies to meet the various requirements of 


pd Production is sufficient to meet the current needs 


3. The same rigid manufacturing standards, which 
have been your assurance of high quality and depend- 
ability, will be maintained. 


4, Each CLO-TRATE Product is guaranteed to contain 
not less than the unitage claimed. Every batch is checked 
before shipment in our chemical and physical labora- 
tories, and tested on chicks by the A. O. A. C. method. 


Backed by the reliability and resources 
of one of the world’s oldest and largest 
manufacturers of vitamin products. 


WHITE LABORATORIES, Inc. 
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R the past six years Charles A. Stu- 
big of White Pigeon, Mich., has operat- 
ed his feed grinding equipment with gaso- 
line engine power, and by this method 
saves more than one half on his power 
bills. “This extra $50 a month is worth just 
as much to me as to the utility,” Stubig 
declared, as we inspected the two small 
power units in his mill. The installation is 
so simple and the cost so reasonable that 
any other operator can easily apply the 
same methods. 

Mr. Stubig has one 44 h.p. McCormick- 
Deering four cylinder gasoline motor lo- 
cated in a sub-basement about six feet 
from his O. K. 12-27 hammer mill. Power 
is delivered to this mill by a belt operating 
from a large fly-wheel pulley to the en- 
gine shaft. He uses an average of 300 
gallons of gasoline per month at 13.3 cents 
per gallon, no tax being required for in- 
dustrial use, or $39.90 for power fuel—40 
gallons of lubricating oil per year at 60 
cents per gallon brings his total monthly 
power bill to $41.90. 


POTASSIUM 
POTASSIUS 
Tro TAS CI US 


cuts power costs 
at stubig’s mill 


This 44 h. p. motor is used to operate 
the hammer mill exclusively. Another five 
h. p. single cylinder Rachine-Sattley gaso- 
line engine located in the center of the 
basement floor is used to operate the corn 
sheller, elevator and corn cracker. Either 
or both engines can be stopped from the 
main floor by means of lever controls 
which Mr. Stubig installed himself. When 
any mill unit is not running the engines 
can be turned off thus stopping fuel ex- 
pense and wear. 

He figures electric power would cost him 
nearly twice as much. The electric com- 
pany told him that the minimum flat rate 
on a five h. p. electric motor to replace the 
stationary five h. p. gasoline engine would 
be $7.00 per month. The minimum flat rate 
on a 50 h. p. electric motor to replace the 


IODIDE MIX 
IODIDE 
Ais 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 


Manufacturing Chemists 


running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 
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CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


444 W. GRAND AVE., CHICAGO, ILL. 


IF YOU NEED WHOLE GRAINS 
FOR FEED 


ASK FOR OUR DELIVERED PRICES 


BARLEY OATS CORN 
OFFICIAL WEIGHTS AND GRADES 


KELLOGG COMMISSION CoO. 


MINNEAPOLIS, MINN. 


44 h. p. gasoline engine would be $27.8! 


or a total of $34.85 per month whether he 


used electricity or not. In addition he 
would have to pay for all power usec 
above the minimum of $420 a year. He 
estimated that this would run his power 
bill up to approximately $100 a month as 
compared to $502.80 per year for gasoline 
engine power. 

“Any good make of a stationary gaso 
line engine affords a reliable source o: 
power,” Mr. Stubig declared. “Repair bill: 
have been almost negligible, and time ou' 
for making them need not interfere with 
feed grinding. Replacement parts if anc 
when needed, can be installed by any 
good automobile mechanic.” 

Proper lubrication is the main factor ir 
keeping engine repairs at a minimum, and 
the warning signals to have valves refacec 
or new rings installed are simple anc 
easily detected — namely a noticeable and 
continuous increase in gasoline consump 
tion and over-heating of the motor. Only 
one major overhauling has been necessary 
in six years of operation. Mr. Stubig warns 
that it is important to check gasoline con- 
sumption and temperatures since an im- 
proper timing will cause over-heating and 
excessive gasoline consumption even after 
motor has been over hauled. 


Keeping power costs down has been a 
highly important factor, Stubig says, be- 
cause he has operated this mill all by him- 
self for six years since he bought it in 1935. 
Besides grinding and mixing an average of 
nearly two tons of feed per day, he sells 
his own brand of egg and poultry mash 
and pushes the Murphy line of concen- 
trates. He says this well-known line helps 
him sell more feeds because it is nationally 
advertised. 


@ WESTERN FEED & SUPPLY CO., Ber- 
wyn, Ill., has recently filed articles of in- 
corporation with the Illinois secretary of 
state. 


@ T. E. IBBERSON CO., Minneapolis, Minn., 
is constructing a new grain elevator and 
feed mill at Green Valley, Minn., for Pea- 
vey Elevator Co. to replace the structure 
recently destroyed by fire. 

—-——— > 


@ BB MILLING CO., Emden, Ill., has in- 
stalled new feed grinding and mixing ma- 
chinery and a new heating plant. 
@ HOFFMAN FEED CO., Madison, Wis., is 
erecting a new warehouse and grain bins. 
@ WIRTHMORE GRAIN & COAL CO. 
Greenfield, Mass., has purchased the Com 
munity Grain stores at South Deerfield anc 


' Ashfield formerly operated by Walter E 


Benjamin. 

@ ORA HILLYER, Backus, Minn., has open- 
ed the Backus Feed & Gas Co. 


@ MARY LOUISE MARTIN, St. Joseph, Mo. 
daughter of C. R. Martin, general manage: 
of the Quaker Oats Co., Western division 
was married Jan. 3 to Allen B. Schreiber 
Jr., whose father heads the Schreiber Mill- 
ing & Grain Co. 
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HOMER B. PARK 


Philip R. Park, Inc., makers of ManAmar, 
announce that Homer B. Park, vice presi- 
dent of the firm, is now in charge of their 
Chicago office. Mr. Park, who was raised 
on a New England poultry farm, was grad- 
uated from Harvard college in 1923 and 
was later employed in specialty sales work 
for a leading public utility. In 1928 he took 
up introductory field work for the Philip R. 
Park, Inc., in the middle west and since 
that time he has been actively engaged in 
all aspects of this work including sales pro- 
motion and sales contacts with all branch- 
es of the feed trade over a considerable 
portion of the country. In his new capa- 


© city Mr. Park will be in charge of all sales 
» east of the Rockies. 


‘Takes Over Wheat 
Oil Stocks 


Because defense program activities ne- 


* cessitates the use of equipment and facili- 


ties formerly used for the production of 
wheat germ oil, the Archer-Daniels-Midland 
Co., Minneapolis, Minn., announces that its 
specialties division has discontinued the 


manufacture of this item. 


The remaining stocks of wheat germ oil 


3 on hand have been acquired by the Agri- 
® cultural Products division of the Hoffmann- 


@ LaRoche, Inc., 1032 Baker Bldg., Minnea- 
™ polis, Minn., the company reports. This or- 
@ ganization proposes to assume the manu- 
= facture of ADM wheat germ oil and to con- 
mtinue to serve feed manufacturers and 
Mieeders in the poultry husbandry, animal 


Whusbandry and allied agricultural fields. 


Dr. A. J. Pacini, one of the country’s 


pleading wheat germ oil scientists, who for- 
M@merly headed the Archer-Daniels-Midland 
mCo., specialties division will continue to 
mdirect the activities of this department for 


he Hoffmann-LaRoch, Inc. 


®e@ OLSON FEED MILL, Eleva, Wis., has in- 


Mestalled a new feed grinder. 
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@ LEESVILLE MILLING CO., Leesville, Va., 
owned and operated by E. G. Owen was 
destroyed by fire Dec. 29, with an estimat- 
ed loss of $9,000. 
@ OWENBEY FEED STORE, Goodland, 
Ind., was totally destroyed by fire Dec. 28. 
Loss was estimated at $10,000. 

© 
@ LAWSON’S FEED & CHICK STORE, 
Gaston, Ind., has moved to a new location 
in the building formerly occupied by the 
Auto Electric Shop. 


@ H. W. HEAD, Alexandria, Ind., has op- 
ened a new feed store at 409 W. Washing- 
ton St. The business will be operated under 
the name of the Farmers Feed & Seed 
Store. 


@ TRADERS FLOUR & FEED CO., owned 
by Levan B. Flory, Stroudsburg, Pa., has 
purchased the elevator at Weissport form- 
erly operated by David Diehl. The Weiss- 
port elevator will be managed by Mr. 
Flory's son-in-law, George D. Warfil. 
— 
@ MARLOWE FEED STORE, Huntley, Ill., 
will soon move to a new location in the 
brick building formerly occupied by Cliff's 
oil station. 
@ BLUFFTON MILLING CO., Bluffton, Ind., 
has opened a hatchery in its building on 
N. Main St. 


@ DON L. YEISLEY, Victor, lowa is the 
father of a baby boy born Dec. 13 at St. 
Luke's hospital, Cedar Rapids. 


sales staff. 


Your 
Competition TOUGH? 


F YOUR COMPETITION IS TOUGH, then you are the 
dealer who needs the assistance of Dr. Clore and his 


If you are in the hog belt and your competition is out- 
selling you on hog supplement you should write immedi- 
ately to Dr. E. E. Clore and get his program. 


Dr. Clore’s Formulas for Hog Supplement and other live- 
stock, are yours for the asking if you are interested in 
making feeds that will make your competition sit up and 
take notice. 


Write Dr. Clore. You manufacture Dr. Clore’s Formula of 
Hog Supplement right in your own mill under your own 
name. You build your own Hog Supplement business and 
no one can take it away. 


Dr. Clore has taken dealers that were discouraged and has 
built their business to an enormous size in 5 years time. 
If you are really interested in manufacturing a Hog Sup- 
plement, Dr. Clore’s Formula is the best bet today. It 
contains Dr. Clore’s mineral and the mineral is the only 
article you buy from us. The remainder of the ingredients 
are in your warehouse ready to make your feeds. 


Why be hog tied? Break loose, make your own Hog Sup- 
plement under Dr. Clore’s Formula. We have plenty of 
good territory in the central west and you are protected. 


Write Dr. E. E. Clore in care of the 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 


if 


RECOMMEND 
DR.SALSBURY'S 


Flock Treatment For Round And 
Pin Worms 


@ Dr. Salsbury’s AVI-TON has a plus 
value! (1) Gets energy-sapping round 
and pin worms. (2) Contains appetizers 
that help to build up run-down flocks. 


Recommend Dr. Salsbury’s AVI-TON 
with full confidence. It's a 100% medi- 
cine! 


Dealers find Dr. Salsbury’s products 
sell easy, quick, because they're widely 
advertised—"’pre-sold!” It pays to con- 
centrate on the Dr. Salsbury line. Fea- 
ture Dr. Salsbury’s Nation-Wide Poultry 
Health Service—let customers know that 
you give this valuable extra service. It 
builds customer confidence — repeat 
business! 


L 


Dealer emblem—poul- 
try raisers’ guide to 
dependable poultry 
health service. 


Bt dal lurys 
Naton-wde POULTRY 
MEALTH SERVICE ) 


[A NATION-WIDE POULTRY HEALTH SERVICE | 


“You Name Ji--We've Got Jt” 
‘ For a Complete 


Milk Feed Service 


1 SUPREME BRAND 
Dri 


ed Skim Milk 


Perfect Quality 


Priced Right 
SUPREME BRAND 


1 Condensed Buttermilk 


“The Genuine Condensed Buttermilk 
in the Yellow Barrel” 


\ SUPREME BRAND 
Dried Buttermilk 


SUPREME BRAND 


Condensed Whey 


Eastern Seaboard Distributors for 


LACTO-G Dried Whey 


Write, Phone or Wire for 


Unusually Attractive Prices 


Horbort. K. Clopine 


Bulletin Building Philadelphia, Pa 


Increase 1942 Milk 
Production Goals 


To meet the gigantic demands of a na- 
tion at war the United States department of 
agriculture has greatly expanded the pro- 
duction goals of cheese, evaporated milk 
and dried skim milk for 1942. 

Stepped up demands as announced by 
the department now call for an increase 
over 1941 production of, 20 per cent in 
evaporated milk, 46 per cent in dry skim 
milk and an increase of 33 per cent in 
American cheese. 

It is estimated that these demands will 
require a milk production of 125 billion 
pounds in 1942 or an increase of eight 
billion pounds over 1941 and 14 billion 
pounds more than was produced in 1940. 
The respective processed commodity totals 
sought for 1942 are: evaporated milk — 
82 million cases; dried skim milk — 525 
million pounds, and cheese — 900 million 
pounds. 

Minimum quotas requested for shipment 
to Britain alone under lend-lease aid call 
for 250 million pounds of cheese, 14% 
million cases of evaporated milk and 200 
million pounds of dried skim milk. 

Since it is impossible to obtain the full 
production for this huge demand from 
existing plants now operating at virtual 
capacity the department has announced 
plans for expansion of processing facilities 
in areas where additional milk can be 
made available. 


@ J. A. MARSHALL, manager of the Qua- 
ker Oats Co. elevator at Rock Rapids, Iowa, 
has resigned his position and will engage 
in farming near Battle Creek, Iowa. 
@ EVERETT EARLY, Lytle, Ohio, has been 
named to the board of directors of the Ohio 
Grain, Mill & Feed Dealers association to 
fill the vacancy caused by the death of 
E. A. Fitzgerald, Cincinnati. 


COMMERCIAL FEEDS IN KENTUCKY 
Bulletin 27, Kentucky Agricultural Experi- 
ment Station, Lexington, Ky. 
* * * 


EFFECTIVE GROCERY WHOLESALING 
Superintendent of Documents, Govern- 
ment Printing Office, Washington, D. C. 
Price 40 cents. 
* * * 
COMMERCIAL FEEDINGSTUFFS 
Bulletin 473, Vermont Agricultural Sta- 
tion, Burlington, Vt. 
* * * 
53rd ANNUAL REPORT 
Georgia Experiment Station, Experiment. 
Ga. 
COMMERCIAL FERTILIZERS AND 
COTTONSEED MEAL 
Bulletin 336, South Carolina Agricultura: 
Experiment Station, Clemson, S. C. 
* * * 
MIXED FEEDS 
Bulletin 246, by Paul lIjams and J. C. 
Mohler, State Board of Agriculture, To- 
peka, Kan. 
54th ANNUAL REPORT 
By Dr. J. L. Hills, Vermont Agricultural 
Station, Burlington, Vt. 
@ R. M. TYLER, Kansas City, Mo., was 
named president of the Kansas City Hay 
Dealers association at the annual election 
held Jan. 6. D. B. Tilson was named vice 
president. 
@ CHARLES SUP, formerly employed with 
the Correctionville Hatchery, has purchas- 
ed the Pederson Hatchery at Sioux Rapids, 
Iowa. 
@ JOHN SMITH GRAIN CO., Arcanun, 
Ohio, has installed a new moisture tester. 


“PEAK 
QUALITY ”’ 


Which do you prefer 
—high or low potency 
in your vitamin A 
and D fortification for 
feeds... ? We can 
supply VITAND 
various potency com- 
binations of these 
vitamins. 


Your Inquiries Invited. 
Address Feed Division 
of NAPTHOLE, Inc., 
NEW JER- i 
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A Wisconsin dealer who has a flare for originality in his 
advertising hit upon the idea of drawing up a set of 10 reso- 
lutions covering the proper care and feeding of poultry and 
livestock. He had them neatly printed on cards in black and 
red ink and sent them out to his regular mailing list. At the 
bottom of the card he had his own resolution printed in capital 


» letters which read, “Resolved that we at Blank’s Feed Store will 


endeavor to serve you to the best of our ability in 1942 and 


> that we will do all in our power to help you produce more milk, 
» beef, pork and eggs for the nation’s defense program.” Beneath 
» the pledge in red was the slogan, “Food will win the war and 
help write the peace.” The dealer reported that he received 
> inumerable comments from these cards and he is now formu- 
> lating plans for some kind of contest in which he will give prizes 
to the customers who make the biggest increase in production 
this year using the brand of commercial feed he sells. 


Custemer Contest 


One of the larger Pennsylvania feed stores recently conducted 
an interesting contest among its employes in a drive to obtain 


) new customers. The contest ran for six weeks. Cash prizes were 
} offered each week for the employes bringing in the most new 


customers and there were also grand prizes covering the entire 


® period. If a customer had not made a purchase from the mill 
* during the past year he was classed as a new customer. Sales 
| were also divided into “majors” and “minors”. Dog feed, bird 
"seed, garden seed, etc. were placed in the latter classification. 
"Five “minors” were equal to one “major” such as dairy feed, 
egg mash, and similar items. The results were very satisfactory 
and it proved an excellent morale builder for the employes. 


Unusual Display 


An Ohio feed dealer whose feed plant, as is often the case, is 


@ located on a side street away from the business section was 


troubled for some time by the fact that he was not in a very 


= good location for effective window displays. He finally partially 
m solved his problem by making arrangements with the local bank 
for occasional use of this window space. At periodic intervals 
@ he would fix up an unusual and attractive window usually using 
some form of live display such as baby chicks, ducklings, pup- 
™ pies, etc. His name and the brand of feed he sold were always 
conspicuously displayed in the background. The windows not 
Monly attracted a lot of attention but the very fact of seeing a 
“i feed store display in a bank window caused considerable com- ~ 


ment and resulted in extra business for the dealer. 


again Jnee 


Taking advantage of the Christmas season a New Hampshire 


@pdealer last month converted a number of slow moving items into 


ash as the result of a timely stunt. He decorated a Christmas 


@itree and stood it up on a large counter in the center of the store. 
Me He piled all of the items under the tree with a sign which read, 
@ Offered to You as a Gift.” Most of them were marked way 


down with a big selection priced at 49 cents. In spite of the fact 
that many people were not in a buying mood this year he was 


pleasantly surprised at the way the pile went down. As a result 
Mphe not only obtained a sizeable sum of ready cash but disposed 


myo! a lot of merchandise on which he intended to take a much 
Mebigger sacrifice. 
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FEED 
DEALERS 


STOCK AND SELL 


REX Oi l 


High prices make necessary prompt settling of cows, 
sows and mares. Rex Oil provides factors that act 
favorably on reproduction. Farmers report most non- 
breeders settle on first service after 
using Rex Oil. Aiso makes poultry more 
productive. Rex sales increasing fast 
—get your share. Write today for full 
details on guarantee sales plan and 
wholesale prices. 


Retail Prices — Pints $3.50 
— Quarts $6.00 


VIOBIN CORP. 


Dept. 4 
MONTICELLO, ILL. 


FEED DEALERS! 


Be Profit-Wise — Jersee-ize 


CONTENT FY 
A APPROVEO LY 


A-B-C-D-EéG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize—it’s the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO., Minneapolis, Minn. 


e él e 
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KEV TSS 
IN YOUR FEED STORE 
: 
You Take No Risk 


— farm machinery 


(Continued from Page Seven) 


open to many feed men who successfully 
sell farm machinery. Its profits will prob- 
ably not be immediately evident but once 
started should be a steady additional in- 
come. When farmers through the use of 
modern equipment increase their grain 
acreage they often do so to help feed 
herds and flocks which they are enlarging. 
Consequently the dealer offering a reliable 
custom grinding service is more in demand 
than ever. For this purpose the Weston 
Grain Co. has a Sprout Waldron grinder 
and an Excel Mfg. Co. corn cracker. As an 
additional courtesy calendars, obtained 
from the manufacturer, are distributed each 
year by manager Viles. 


@ McKEE FEED & GRAIN CO., Muscatine, 
Iowa, have started construction of a huge 
concrete elevator with a capacity of 160,- 
000 bushels. 


oe 
@ QUINN CASSELL, Peoria, Ill., sales 
executive for Allied Mills, Inc., died sud- 
denly Dec. 5 as the result of a stroke suf- 
fered a few hours before. Mr. Cassell was 
well known in trade circles having been 
associated with Allied Mills for the past 
26 years. 


@ BRUNSON MILLING CO., Tallassee, Ala., 
has purchased the Alabama Feed, Fertiliz- 
er & Gin Co., Montgomery, Ala., formerly 
operated by the late John A. Sellers. The 
plant will be remodeled and new machin- 
ery installed. It is expected that the plant 
will be put into operation about Feb. 15. 


INSURE WITH 


The “MILL MUTUALS” | 


THEY HAVE DEVOTED YEARS OF STUDY 
TO YOUR INSURANCE PROBLEMS 


Michigan Millers’ Mutual Fire Insurance Co 
Millers’ Mutual Fire Insurance Assn. of Illinois 
Mill Owners’ Mutual Fire Insurance Company 
Grain Dealers’ National Mutual Fire Insurance Co 


Millers’ National Insurance Company 


Pennsylvania Millers’ Mutual Fire Insurance Co 


Millers’ Mutual Fire Insurance Company 


Millers’ Mutual Fire Insurance Company of Texas 
Western Millers’ Mutual Fire Insurance Company 
National Retailers’ Mutual Insurance Company 


Lansing, Michigan 
Alton, Illinois 
Des Moines, lowa 
Indianapolis, Ind. 
Chicago, Illinois 
Wilkes-Barre, Pa. 
Harrisburg, Pa. 
Fort Worth, Texas 
Kansas City, Mo. 
Chicago, Illinois 


FOR FIRE PREVENTION ENGINEERING SERVICE ON 
MILLS AND ELEVATORS 


ADDRESS THE 
MILL MUTUAL FIRE PREVENTION BUREAU 


400 West Madison Street 


Chicago, Illinois 


| Record Poultry Feed Volume 
Forecast for 1942 


To produce enough eggs and poultry meat to supply 
the tremendously increased needs of defense this year, 
poultrymen have got to FEED and FEED WELL. Your 
share of this extra business will be easier to get and 
easier to keep if your mashes contain CORN GLUTEN 
MEAL. Such mashes are in demand because feeders 
know the value of this ingredient, as proven in Agricul- 
tural Experiment Station tests. 
by our constant and extensive advertising of DIAMOND 
direct to hundreds of thousands of poultrymen. 

Include CORN GLUTEN MEAL in the poultry and turkey 
feeds you register in 1942. 


This demand is helped 


rie CORN PRODUCTS SALES CO. 
New York e Chicago e Kansas City 
DIAMOND oOLopEsT & BIGGEST SELLING BRAND OF CORN 
GLUTEN MEAL 
eé62e 


Northwest Feed Men 1 


Will Meet Feb. 23 


The annual convention of the Pacific 7 
Northwest Feed association will be he'd 7@ 
Feb. 23 at the New Washington hotel, Se- 7 
attle, Wash., according to an announce- 2 
ment by Karl Von Normann, chairman of © 


the committee in charge. 


Other members of the convention com- ~ 


mittee who will assist in making arrange- 


ments are: A. J. McFarlane, first vice chair. ~ 
man; Charles Stevens, second vice chair- © 
man; and Al Anderson, Harold Borgan, © 
Chet Burdic, Bill Gee, Ralph Johnstone, ~ 
Frank Lightfoot, O. J. Metzler, Arthur Pii- 7 


tack, Charles Sully, Clay Whybark and 
John Wilson. 


@ WILLIAMSBURG SUPPLY CO., Williams. | 


burg, Ohio, has been sold to the Clermont 
County Farm Bureau Cooperative. Henry 
J. Andres, former manager of the firm, is 
now associated with the Andres Supply 
Co., Cincinnati. 

@ NEPONSET FARMERS GRAIN ELEVA- 
TOR CO., Neponset, Ill., has installed a 
new 20 ton Soweigh scale. 

@ KURTH MALTING CO., Milwaukee, Wis., 
suffered a heavy loss Dec. 10, as the result 
of a fire which started in the dust collector 
of the grain elevator. Firemen and em- 
ployes toiled for more than three hours to 
sift 15 tons of water sodden grain out of 
the elevator. 


ESTABLISHED 1889 


FREDMAN BAG CO. 
“MILWAUKEE, Wis. 
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Newly elected officers of the Toledo Board of Trade are shown above. Seated left 
to right are: John H. Bailey, National Milling Co., first vice president; and Milton H. 
Faulring, Archer-Daniels-Midland Co., president. Standing in the rear from left to 
right are: John W. Luscombe, Southworth Grain Co., second vice president; Alfred E. 
Schultz, secretary; and W. A. Boardman, treasurer. Both Mr. Luscomb and Mr. Schultz 
have held their respective offices for many years. The newly elected officers and 
directors were installed at the annual membership dinner held at the Commodore 


Perry hotel, Jan. 13. 


e E. A. ANDERSON, formerly of Bruce, 
S. D., has been appointed manager of the 
McIntosh Farmers Elevator at MacIntosh, 
Minn., to succeed Otto Erickson. 

@ HOWARD GELLING, formerly of Burton, 
S. D., has been named manager of the 
Farmers Elevator at Traverse, Minn. 


STEEL! 


stock NOW, but... 


ufacture for elevators. 


J. J. GERBER SHEET METAL WORK 


Manufacturers of GRAIN ELEVATOR SUPPLIES 
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Priorities are in such a state of uncer- 
tainty that no one may predict whether _ 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


is the time to order that spouting fy ys: 
and other equipment which we man-_ 


@ VILLARD ELEVATOR CO., Villard, Minn., 
has installed a new feed grinder and mixer 
and made other extensive improvements. 
ee 

@ NATE CLARE, Detroit Lakes, Minn., for- 
merly associated with the Jackson Co., has 
opened a new wholesale flour and feed 
firm. 


The Gerber 

No.2 Distributor 

Spout 

Write Today 
for a 


free catalog | 
H1-1941 


519 S. 3rd St. 
Minneapolis 


MODELL 
HAMMERMILL 
VERTICAL FEED 


CORN CUTTER 


AND GRADER 


Cuts Your Grinding 
and Mixing Costs... 


To assure a worthwhile profit from your 
operation you must keep your overhead 
costs at a minimum. If you investigate 
you'll find that Kelly-Duplex mill equip- 
ment is not only low in first cost, but 
requires less power and reduces shut- 
down time and repair expense ... It is 
dependable “you can bank” on Kelly- 
Duplex equipment and it will help you 
do more banking. 

That's why you'll want to write for 
details today. Our new 
catalog shows a most 
complete line of Kelly- 
Duplex feed mill and 
elevator equipment. 


The Duplex Mill and Mfg. Co. 


pringfield, Ohio 


FEED MIXERS! 


Here’s the Ideal Combination 
To Fortify Your 1942 
Feed Formulas 


MELKCENTRATE 


Replaces Dried Milk Products 
At Substantial Savings 


A scientific blend of healthy animal blood 
flour, rich in Amino acids, combined with 
dried buttermilk and whey, steam pro- 
cessed and remilled with other choice in- 
gredients . . . reinforced with Riboflavin 
(Vitamin G), Pantothenic acid and Nico- 
tinic Acid for superior, all ‘round results. 


Nutritive Minerals 


Highly Digestible, Low in Price 


A tested mineral supplement containing 
calcium from cooked and ground egg 
shells, egg albumen plus other health- 
giving minerals. Promote faster growth, 
and greater resistance to disease. 


5425 W. Roosevelt Rd. Chicago, III. 
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— farm machinery 


(Continued from Page Seven) 


open to many ‘eed men who successfully 
sell farm machinery. Its profits will prob- 
ably not be immediately evident but once 
started should be a steady additional in- 
come. When farmers through the use of 
modern equipment increase their grain 
acreage they often do so to help feed 
herds and flocks which they are enlarging. 
Consequently the dealer offering a reliable 
custom grinding service is more in demand 
than ever. For this purpose the Weston 
Grain Co. has a Sprout Waldron grinder 
and an Excel Mfg. Co. corn cracker. As an 
additional courtesy calendars, obtained 
from the manufacturer, are distributed each 
year by manager Viles. 


@ McKEE FEED & GRAIN CO., Muscatine, 
Iowa, have started construction of a huge 
concrete elevator with a capacity of 160,- 
000 bushels. 


oe 
@ QUINN CASSELL, Peoria, Ill., sales 
executive for Allied Mills, Inc., died sud- 
denly Dec. 5 as the result of a stroke suf- 
fered a few hours before. Mr. Cassell was 
well known in trade circles having been 
associated with Allied Mills for the past 
26 years. 


@ BRUNSON MILLING CO., Tallassee, Ala., 
has purchased the Alabama Feed, Fertiliz- 
er & Gin Co., Montgomery, Ala., formerly 
operated by the late John A. Sellers. The 
plant will be remodeled and new machin- 
ery installed. It is expected that the plant 
will be put into operation about Feb. 15. 


INSURE WITH 


The “MILL MUTUALS” 


THEY HAVE DEVOTED YEARS OF STUDY 
TO YOUR INSURANCE PROBLEMS 


Michigan Millers’ Mutual Fire Insurance Co 
Millers’ Mutual Fire Insurance Assn. of Illinois 
Mill Owners’ Mutual Fire Insurance Company 
Grain Dealers’ National Mutual Fire Insurance Co 


Millers’ National Insurance Company 


Pennsylvania Millers’ Mutual Fire Insurance Co 


Millers’ Mutual Fire Insurance Company 


Millers’ Mutual Fire Insurance Company of Texas 
Western Millers’ Mutual Fire Insurance Company 
National Retailers’ Mutual Insurance Company 


Lansing, Michigan 
Alton, Illinois 

Des Moines, lowa 
Indianapolis, Ind. 
Chicago, Illinois 
Wilkes-Barre, Pa. 
Harrisburg, Pa. 
Fort Worth, Texas 
Kansas City, Mo. 
Chicago, Illinois 


FOR FIRE PREVENTION ENGINEERING SERVICE ON 
MILLS AND ELEVATORS 


ADDRESS THE 
MILL MUTUAL FIRE PREVENTION BUREAU 


400 West Madison Street 


Chicago, Illinois 


| Record Poultry Feed Volume 
Forecast for 1942 


To produce enough eggs and poultry meat to supply 
the tremendously increased needs of defense this year, 
poultrymen have got to FEED and FEED WELL. Your 
share of this extra business will be easier to get and 
easier to keep if your mashes contain CORN GLUTEN 
MEAL. Such mashes are in demand because feeders 
know the value of this ingredient, as proven in Agricul- 
tural Experiment Station tests. This demand is helped 
by our constant and extensive advertising of DIAMOND 
direct to hundreds of thousands of poultrymen. 

Include CORN GLUTEN MEAL in the poultry and turkey 
feeds you register in 1942. 


ee CORN PRODUCTS SALES CO. 
New York e Chicago © Kansas City 
DIAMOND OLDEST & BIGGEST SELLING BRAND OF CORN 
GLUTEN MEAL 


Northwest Feed Men 
Will Meet Feb. 23 


The annual convention of the Pacific 
Northwest Feed association will be held 
Feb. 23 at the New Washington hotel, Se- 
attle, Wash., according to an announce- 
ment by Karl Von Normann, chairman of 
the committee in charge. 

Other members of the convention com- 
mittee who will assist in making arrange- 
ments are: A. J. McFarlane, first vice chair- 
man; Charles Stevens, second vice chair- 
man; and Al Anderson, Harold Borgan, 
Chet Burdic, Bill Gee, Ralph Johnstone, 
Frank Lightfoot, O. J. Metzler, Arthur Pit- 
tack, Charles Sully, Clay Whybark and 
John Wilson. 

@ WILLIAMSBURG SUPPLY CO., Williams- 
burg, Ohio, has been sold to the Clermont 
County Farm Bureau Cooperative. Henry 
J. Andres, former manager of the firm, is 
now associated with the Andres Supply 
Co., Cincinnati. 

@ NEPONSET FARMERS GRAIN ELEVA- 
TOR CO., Neponset, Ill., has installed a 
new 20 ton Soweigh scale. 

@ KURTH MALTING CO., Milwaukee, Wis., 
suffered a heavy loss Dec. 10, as the result 
of a fire which started in the dust collector 
of the grain elevator. Firemen and em- 
ployes toiled for more than three hours to 
sift 15 tons of water sodden grain out of 
the elevator. 


FREDMAN BAG co. 
MILWAUKEE, WIS. 
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Head Toledo Exchange 


Newly elected officers of the Toledo Board of Trade are shown above. Seated left 
to right are: John H. Bailey, National Milling Co., first vice president; and Milton H. 
Faulring, Archer-Daniels-Midland Co., president. Standing in the rear from left to 
right are: John W. Luscombe, Southworth Grain Co., second vice president; Alfred E. 
Schultz, secretary; and W. A. Boardman, treasurer. Both Mr. Luscomb and Mr. Schultz 
have held their respective offices for many years. The newly elected officers and 
directors were installed at the annual membership dinner held at the Commodore 


Perry hotel, Jan. 13. 


e E. A. ANDERSON, formerly of Bruce, 
S. D., has been appointed manager of the 
McIntosh Farmers Elevator at MacIntosh, 
Minn., to succeed Otto Erickson. 


@ HOWARD GELLING, formerly of Burton, 
S. D., has been named manager of the 


@ VILLARD ELEVATOR CO., Villard, Minn., 

has installed a new feed grinder and mixer 

and made other extensive improvements. 


@ NATE CLARE, Detroit Lakes, Minn., for- 
merly associated with the Jackson Co., has 


opened a new wholesale flour and feed 
firm. 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


Cuts Your Grinding 
and Mixing Costs... 


To assure a worthwhile profit from your 
operation you must keep your overhead 
costs at a minimum. If you investigate 
you'll find that Kelly-Duplex mill equip- 
ment is not only low in first cost, but 
requires less power and reduces shut- 
down time and repair expense ... It is 
dependable “you can bank” on Kelly- 
Duplex equipment and it will help you 
do more banking. 

That’s why you'll want to write for 
details today. Our new 
catalog shows a most 
complete line of Kelly- 
Duplex feed mill and 
elevator equipment. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


FEED MIXERS! 


Here’s the Ideal Combination 
To Fortify Your 1942 
Feed Formulas 


MELKCENTRATE 


VERTICAL FEED 
MIXER 


Priorities are in such a state of uncer- Replaces Dried Milk Products 
At Substantial Savings 


A scientific blend of healthy animal blood 
flour, rich in Amino acids, combined with 
dried buttermilk and whey, steam pro- 
cessed and remilled with other choice in- 
gredients . .. reinforced with Riboflavin 
(Vitamin G), Pantothenic acid and Nico- 
tinic Acid for superior, all ‘round results. 


Nutritive Minerals 


Highly Digestible, Low in Price 


A tested mineral supplement containing 
calcium from cooked and ground egg 
shells, egg albumen plus other health- 
giving minerals. Promote faster growth, 
and greater resistance to disease. 


5425 W. Roosevelt Rd. Chicago, Ill. 


Farmers Elevator at Traverse, Minn. 
STEEL 5 ‘tainty that no one may predict whether | 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 
stock NOW, but... 
is the time to order that spouting fj af 
i Ow and other equipment which we man-_ 
ufacture for elevators. 


Gerbe 
No.2 Distributor 
Spout 
Write Today 
for a 


\ free catalog 
H1-1941 


§19 S. 3rd St. 
Minneapolis 


Manufacturers of GRAIN ELEVATOR SUPPLIES 
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Plant 


at plainfield 


. ROACH & SONS, Plainfield, Iowa, 

recently completed this modern up-to- 

date feed plant shown in the photo at 
the right. The neat brick office building is 
fire proof and is provided with a full base- 
ment. The building is easily accessible and 
has facilities for ample window display. 
In addition to the main office and sales- 
room a special office in the mill building 
was also provided for use by the operators. 


Equipment consists of a Monarch attri- 
tion mill with two 40 h.p. motors, a Prater 
corn cutter and grader and Prater two ton 
mixer. Special corn drag equipment with 
a Monarch crusher and Winona reel was 
also provided for handling ear corn. 


The mill building is fitted with many pro- 
cessing bins and a special driveway was 
constructed to facilitate handling of bulk 
grains and feeds to customers direct from 
the bins in the building. The Fairbanks re- 
ceiving scale is located in front of the office 
building and has a concrete deck. 


The elevator is fitted with one leg and 
a Clipper grain cleaner, a special wheat 
cleaning system was also installed and an 
overhead Bender type dump was used in 
the elevator driveway. The latter is equip- 


Add Vitamin-Rich, Enzyme-Active 
YEASTEX 


To Help Make Your Good Feed Better 


* 


Get the most possible good out of 
the proteins, starches and minerals 
in your animal and poultry feeds. 
Many authorities agree that active 
live yeast not only aids digestion, 
but facilitates proper elimination and 
increases assimilation. Fully as im- 
portant, Yeastex live yeast enzymes 
act to break down starches into 
sugars, split proteins into simpler 
proteins, and help make body build- 
ing minerals more available. 


* 
Yeastex is vitamin-rich, uniform in 
quality; especially processed to sup- 
ply feed mixers with a low cost, de- 
pendable source of yeast enzymes. 


* 

For top-grade results add potent 
yeastex to all of your livestock, 
small animal and poultry protein and 
mineral feeds. Build business on its 
top quality. Save money on its low 
cost. Write today for special prices 
on quantity lots. 


* 
REEL PRODUCTS CO. 


MONTICELLO, IOWA 


ped with motor driven overhead doors. 

The plant was designed and built by the 
T. E. Ibberson Co., Minneapolis and special 
Ibberson designed sacking equipment, 
valves and other feed fittings were used in 
its construction. 


@ CHARLES STOUT, Orion, IIl., is the new 
manager of the Farmers Elevator Co. at 
Taylor Ridge, Ill. He succeeds J. C. Baker 
who has resigned after serving as manager 
of the organization for the past 29 years. 
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ALFALFA 
MEAL 


The Denver Alfalfa 


Milling & Products Co. 
LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


@ E. W. HOPKINS GRAIN CO., Princeton, 
Ill., has built a 14 x 24 addition to its 
office. 

@ J. F. O‘DONOHUE, Chicago, Ill., general! 
traffic manager for Hales & Hunter Co., 
Chicago grain and feed firm, was honored 
Jan. 8 at a testimonial dinner held at the 
Palmer House. Mr. Donohue, who is retir- 
ing after 30 years in the grain trade, will 
be succeeded by Don Hegwein, his assist- 
ant for 25 years. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 


THE FEED BAG — January, 1942 


4 
~ 
4 
q 
: a 


Feed Prices Advance 


More Than Seasonal 


Prices of both wheat feeds and high pro- 
tein concentrates made more than usual 
seasonal advances during December the 
United States department of agriculture re- 
ports. Soybean meal made the greatest 
gains with the December average price 
nearly $3.60 per ton higher than the No- 
vember average and $8.50 above the five 
year average. 

Cottonseed meal averaged about $1.50 
per ton higher in December than in No- 
vember compared with a normal decline 
of around 30 cents per ton during this pe- 
riod. The December average for 41 per 
cent meal was $41.64 or nearly $10 per ton 
above the 10 year December average. 

Linseed meal which averaged $37.95 
during December was about $1.85 per ton 
over the November average but was still 
about $2.25 per ton under the 10 year 
December average making this relatively 
the cheapest oil seed concentrate this 
season. 

The December average price for gluten 
feed was $30.55 which is about $1.60 high- 
er than November but only about 40 cents 
per ton above the 10 year average. Aver- 
age bran prices of $33.64 for December 
were up about $1.30 per ton over Novem- 
ber and approximately $9.60 higher than 
the 10 year December average. 

NEW EXCHANGE OFFICERS 

Gunnard A. Johnson, Wolcott, & Lincoln, 
Inc., will head the Kansas City Board of 
Trade for 1942. John Stark, Mid-Continent 
Grain Co., was named first vice president 
and E. E. Klecan, Klecan Grain Co. was 
elected second vice president. New direc- 
tors of the exchange are: J. C. Brackett, 
J. K. Christopher, Stanley G. Cronin, R. E. 
Larson, H. A. Merrill and H. A. Robinson. 

@ E. C. WARNER, 77, Minneapolis, pioneer 
linseed oil manufacturer died Jan. 5 at his 
home in Palm Beach, Fla. 


MILWAUKEE RECEIPTS UP 

Grain receipts at Milwaukee, Wis., dur- 
ing 1941 totalled 49,581,541 bushels accord- 
ing to the annual report compiled by H. A. 
Plumb, secretary of the Milwaukee Grain 
& Stock Exchange. This is a gain of more 
than 10 million bushels over 1940 receipts. 
Receipts of all grains in 1941 were greater 
except corn which was about 300,000 bush- 
els lower. Barley receipts showed the 
greatest gain being nearly eight million 
bushels more than a year ago. Grain ship- 
ments from Milwaukee were also greater 
in 1941 totalling 22,058,780 bushels as 
compared to 14,937,942 in 1940. 


MOVE SEALED CORN 

Almost three million bushels of old seal- 
ed corn was shipped out of Iowa elevators 
and bins during the week ending Dec. 13 
and the heavy movement of government 
stored corn is continuing into the new 
year. Most of the corn is being shipped to 
distilleries in the East and South where it 
is being converted into alcohol for use in 
the manufacture of gunpowder. 


@ MARTIN GRAIN CORP., Sweetser, Ind., 
has changed its name to the Martin Grain 
Co. 


@ FERN KNOCHEL, Buck Creek, Ind., has 
purchased a half interest in the Buck Creek 
elevator from I. B. Wright. Mr. Knochel will 
continue as manager of the elevator. 

@ ALBERT O. DELUSO, Indianapolis, sec- 
retary of the Lew Hill Grain Co., was re- 
cently elected president of the city council 
of Indianapolis. 

@ FARMERS ELEVATOR, Chesening, Mich., 
has installed a new vertical one ton feed 
mixer. The plant is now equipped with 
two mixers which will enable the feed 
grinder to be operated at full capacity at 
all times according to manager Lawrence 
Stewart. 


from us. 
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Tr Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. ) 
Next time you are in the market for any of table Rolled Oats 

the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 

products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 

Pulverized and Bolted 
Oats 

Whole Oat Groats 


Steel Cut Wheat 
Ground Oat Groats 


Steam Crimped Oats 
Steam Rolled Barley 


For Not Answering | 
All Your Requests for Details 


@ Thank you, feed men everywhere, 
for the flood of inquiries received for 
details on our new Premium Sales Pro- 
motion Plan. 


If you do not hear from us im- 
mediately, please have patience. We’re 
swamped, and there are immediate 
duties for Uncle Sam which must come 
first. 

If you haven't written for details 
on this amazing plan, do it now. You'll 
get an answer... right soon. 


PREMIUM SALES COMPANY 
800 W. WASHINGTON STREET, CHICAGO 


Swift & Company 


CHAMPAIGN, ILL. 
CAIRO, ILL. 
DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 


for prices. 


| 
Aa ~ 
SWI 
Oat Mill Feed with 
Molasses | 
| 


CORN SILAGE PRODUCTION 

Wisconsin led all other states in the 
acreage of corn used for silage in 1941 ac- 
cording to the United States department of 
agriculture. More than one million acres 
of corn were harvested for silage in the 
state during the past year. Minnesota 
ranked second with 618,000 acres of corn 
cut for silage. 


ELEVATOR 
BUCKETS 


Cut Handling 
Cosis 2 Ways 


vy More Load per Bucket 
vy More Buckets per Belt 
NU- HY Buckets are scientifically designed to 
increase elevator capacity, provide smoother 
operation and cut power costs. Rugged one- 
piece welded construction. 


INCREASES GUARANTEED 


From analysis of your present operation, we 
rue a larger handling capacity when 
NU-HY Buckets are substituted. Write for 
capacity analysis Form 76. 


"A" and "D" FEEDING OIL 


CONCENTRATE 

ot We have a cod liver oil 
Se’ to fit your n 

ro FIVE X BRAND — Guar- 


anteed Vitamin D content 425 
A.O.A.C. units, and 3,000 U.S.P. 
units “A” per gram. A blend 
of cod liver oil, natural fish oils, and 
high vitamin liver oils tested on 
chicks and rats. 


WHITMOYER QUALITY COD 
LIVER OIL 


High quality “straight” cod liver oil of guaran- 
teed Vitamin “A” and “D” potency. STRAIGHT 
VITAMIN “A” AND “D” FEEDING OIL — 
Guaranteed 100 A.O.A.C. units “D” and 1,000 
U.S.P. units “A” per gram. 
5X AND 3X CONCENTR 


Write today for current prices and 


WHITMOYER LABORATORIES, INC. 


Manufacturing Chemists, Box 14, MEYERSTOWN, PA. 


Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


@ FARMERS ELEVATOR CoO., Hanlontown, 
Iowa, is building a new office building 
24 x 18 on the north side of its plant. 
Ruben Rolands is manager of the elevator. 


e@ SEEWARD P. STROPLE, 59, New Britain, 
Conn., who for 29 years conducted the 
S. P. Strople grain, feed and seed business, 
died Jan. 3 after a short illness. 


YOUR CHOICE... 


Once you have tried its reliable 
vitamin richness in your feeds. 


DEVOLD’S 
VITAMIN A & D FEEDING OIL 
“STANDARD”’ 
1000A 100 AOAC D 


A chick-tested product contain- 
ing a good percentage of Poul- 
try Cod Liver Oil. 


Write for free samples and prices 
147-P Varick Street, New York, N. Y. 


PEDER DEVOLD COMPANY, ING. 


Communique No. 3 


(From the front) Jan. 12, A serious 
shortage of valuable basic supplies 
has been averted by the introduction 
this week of a new product devel- 
oped by a leading research labora- 
tory. This new dry feed replaces 
powdered milk and vitamin D oil and 
is priced at only $5.50 per cwt. 
delivered. Offered under the trade 
name of LAB-MIX, it was perfected 
during the last 3 years in the Carna- 
tion laboratories. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
Milwaukee—3328 W. Cameron Ave. 


“Keep, ‘em Ylying’ 


with 
YOUR 
ADVERTISING 
IN 
THE FEED BAG 


Broadway Press 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


Brokers of Quality Feed Ingredients 
U.M.C. CALCIUM CARBONATE e@ MILL FEEDS e@ FISH MEALS 
PACKING HOUSE BY-PRODUCTS e OIL MEALS 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 
CHICAGO, ILL. 
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Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


EXPERIENCED SALESMAN—Knows feed trace 
in East and Middle West. Excellent sales record 
and references. Has specialty feed and vitc- 
min experience. Married. Refer to No. 904), 
% The Feed Bag, Milwaukee, Wis. 


EXPERIENCED SALESMAN — Feed man wits 
agricultural training desires sales position with 
reliable firm. Midwest territory preferred. Wri'e 
No. 643, The Feed Bag, Milwaukee, Wis. 


WHOLESALE FEED SALESMAN—Capable ani 
well experienced having had own business. 
Also farm experience. Married, 41 years of age. 
gl to No. 1041, % The Feed Bag, Milwaukee, 


SALESMAN — Seven years’ sales experience 
calling on dealers, also establishing dealers. 
Reputation of being top salesman in organizc- 
tions where employed. Age 25, married, two 
children. Will work salary or commission basis. 
— to No. 1241, % The Feed Bag, Milwaukee, 

is. 


SALESMAN—Good experience with nationally 
known feed firms, specialties divisions, Can 
furnish best of references. Refer to No. 4112, 
Y The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


RELIABLE FEED SALESMAN—Must be experi- 
enced. Exclusive territory on commission and 
drawing account basis. Good references re- 
quired. Refer to No. 941A, % The Feed Bag, 
Milwaukee, Wis. 


EXCEPTIONAL OPPORTUNITY — Salary and 
bonus for salesmen who can qualify represent- 
ped well known manufacturer of dairy feeds. 

Middle west and eastern territories open. Refer 
to No. 12414, Y The Feed Bag, Milwaukee, Wis. 


GRAIN ELEVATOR MANAGER — Experienced. 
Give full particulars and references. Refer No. 
641, The Feed Bag, Milwaukee, Wis. 


SALESMAN—High class feed salesman needed 
for Wisconsin territory. Address No. 642, The 
Feed Bag, Milwaukee, Wis. 


@ JAMES F. MADDEN, Watertown, Mass., 

who for over 50 years was engaged in the 

grain and feed business, died Jan. 9. 
—--- © 


ELECT NEW OFFICERS 

H. G. Maxwell, Jr., Goldsboro, N. C., was 
elected president of the North Carolina 
Feed Manufacturers association at its con- 
ference held last month at Raleigh, N. C. 
Other officers are: J. D. Earle, Jr., Asheville, 
vice president; C. L. Fore, Siler City, sec- 
retary-treasurer and directors J. Wesley 
Jones, Statesville; C. B. Fretwell, Spartan- 
burg, S. C., and Clyde F. Hill, Norfolk, Va. 


F. M. ROSEKR 
ts 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 
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Roy Lochhead, 53, 
Called By Death 


Roy Lochhead, 53, president and general 
manager of the Pecos Valley Alfalfa Mill 
Co., died Dec. 8 at Phoenix, Ariz. One of 
‘he pioneer and principal manufacturers of 
dfalfa meal in the country the firm he 
‘sunded now operates mills at Chandler, 
Ariz.; Hagerman and Dexter, N. M.; Rupert, 
idaho; Pauls Valley, Okla.; Wyatt, Mo.; 
snd Toledo and Worstville, Ohio. 

Born in Terrell, Tex., much of Mr. Loch- 

head's early life was spent in Toledo, Ohio, 
where the first Pecos mill was established. 
Because of ill health he was advised to go 
west and in 1910 he moved to Hagerman, 
New Mexico where he built another alfalfa 
mill. 
* his guiding genius the Pecos Val- 
ley organization continued to expand and 
prosper until it is today one of the leaders 
in the industry. Mr. Lochhead was also 
among the first to grasp the significance of 
dehydration and since 1931 had been op- 
erating a dehydrating plant at Pauls Valley, 
Okla. Later on dehydrating units were 
added to nearly all the Pecos mills with 
the exception of two in the far west. 

In addition to his widow Mr. Lochhead 
is survived by two sons, James, a student 
at North Phoenix high school, and Roy 
Lochhead, Jr., who is in charge of the Pecos 
mill at Toledo; a brother Earl, Austin, Tex.; 
and two sisters Mrs. J. H. Corley and Mrs. 
Helen Markert both of Terrell, Tex. 


REPAIR BAGS 


It’s easy to repair any feed, 
seed or grain bag VEN 
WHEN IT’S FULL. Just 
spread Tehr-Greeze Fabric 
Cement on the bag and on a 
patch. Press the patch in 
place and the job is done. 
| Will not wash, peel or tear off. 
TEHR-GREEZE 
FABRIC CEMENT 
wt This is the cement of a thou- 
aa sand uses. Bags, canvas, belts, 
tarpaulins, boats, suitcases, 
maa silks in flour mills, almost 
anything can be repaired with 
Tehr-Greeze Fabric Cement. 


Write for Trade-Prices 


VAL-A COMPANY 


3922 S. Wabash Ave. e Chicago, Ilinois 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 


Stonemo Granite Grit 

Clear Quill Livestock 
Mineral 

Nopco A & D Feeding Oils 

WATERLOO MILLS CO 


Manufacturers and Wholesale 
Distributors 
» « Phone 7756... Iowa 


EASILY 


Waterloo 


@ INDEPENDENCE PRODUCE CO., Inde- 
pendence, Iowa, will open a livestock and 
poultry feed mixing business as soon as 
repairs are completed on a freight depot 
and adjoining elevator that are being con- 
verted for this purpose. 

@ LIVINGSTON SEED CO., Columbus, 
Ohio, will move to its new building recent- 
ly constructed on Kinnear Road about Feb. 
l. The firm has been located at 32 E. 
Spring St. for the past 12 years. 

@ HENRY HERBST, for the past 10 years 
traffic manager of the Blackwell, Okla., 
unit of the Midland Flour Milling Co., has 
been transferred to the company’s main 
office at Kansas City, Mo., to succeed Roy 
C. Shoemaker who recently resigned. 


RESUME CONSTRUCTION 

Sargent & Co., Des Moines, Iowa, have 
resumed construction on the new steel and 
concrete 60 x 80 one story building which 
is being erected at 1850 E. Euclid Ave., 
under the supervision of E. I. Sargent. 
Owing to the difficulty of obtaining mate- 
rials it had been planned to postpone the 


work for the time being, but the necessity ~ 


to increase their output of manufactured 
feeds to supply the increasing demands 
has now made construction of the new 
plant essential. 
——— 

@ BUCKLEY BROS., Wilmington, Ohio, 
have completed a 22x 60 addition to their 
elevator. Construction has also been start- 
ed on a new feed mill which is expected to 
double the present capacity of the plant. 


HERMAN NAGEL, Inc. @ 


FOR POULTRY AND ALL LIVESTOCK 
MINERAL CONCENTRATE 


H ERE 5 a profit maker that no feed manufacturer can afford to over- 
look: 1600 Ibs. calcium carbonate; 200 Ibs. salt (taken out of your 
stock); and 200 lbs. “Formula B’” makes 1 ton of your 
own brand complete mineral feed. 


OuTSTANDING Ingredients in “Formula B”; 
highly, quickly available phosphates; 3 rich blood building 
elements: Iron, copper, cobalt; Precipitated Manganese 
Carbonate; Irradiated Yeast, furnishes vitamins B-D-G: 
Stabilized Potassium Iodide; Anise for flavoring. 


53 W. Jackson Blvd., Chicago, III. 


four 


Write quick for 
details. Free feed 
formula service. 


ANY GRADE... 
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CORN - OATS - 
Poultry and Milling Wheat 


ANY QUANTITY... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


FEED BARLEY 


ANY TIME... 


TANK CARS - BARRELS 
QUALITY AND SERV NE: 
FROM NEW 


MOLASSES CO. 


N N 
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Sy 
FOR FEED MIXING | 


Service depcrtment for our readers. 
Low Rates: 35c per line; minimum. 
four lines including heading. 


WANTED TO BUY 
Want to buy retail feed establishment. Give 
location. Will contact you. Write CM-149, % The 
Feed Bag, Milwaukee, Wis 


FEED MIXER W 
We will buy a good used one-half ton ver- 
tical feed mixer. Write to W. H. Wilken, 811 
North Ave., Fairmount, Minn. 


HEALTHY HENS ARE HEALTHY LAYERS 
Keep them healthy with UNIVERSAL YEAST 

added to your laying mashes. Free formula 

servic 

RICE LABORATORIES, INC. DASSEL, MINN. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


MILK SALES UP 

Daily average sales of fluid milk during 
November increased 3.46 per cent over the 
same period a year ago according to re- 
ports from leading distributors in 152 Uni- 
ted States markets to the Milk Industry 
Foundation. This is the 16th successive 
month for which increased sales of fluid 
milk have been reported. 


@ D. A. BRICKER, 62, Rockford, Ohio, man- 
ager of the Farmers Grain & Supply Co., 
elevator died Dec. 28. 


«FOR FEED CALL« 


Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


CORN CRACKER AND GRADER FOR SALE 
Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 

ye The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. ‘ound MM-116, % 
The Feed Bag, Milwaukee, Wis 


@ H. A. RUMSEY, 70, Chicago, a former 
vice president of the Chicago Board of 
Trade, died Dec. 29. 


@ CLAYTON THACKERAY, Guthrie, IIL, 
has been appointed manager of the Guth- 
rie Farmers Elevator. 


@ DALE TRAXLER, Atwood, Ill., has taken 
over the management of the Shonwiler mill 
and feed store. 
@ R. W. ALTHOFF, Xenia, Ohio, has re- 
cently been appointed Ohio representative 
for Valier & Spies Milling Co., St. Louis. 
@— —— 
@ WELL’S ELEVATOR, Brighton, Ill., h 
installed a new Kelly-Duplex vertical feed 
mixer. 


@ LEE SILVER has purchased the interest 
of Virgil Roman in the Carthage Grain Co., 
Carthage, Ind. Mr. Silver has been chief 
assistant at the elevator for the past sev- 


eral years. 
-——¢ 


NEW HERRICK CALENDAR 

The Herrick Feed Co., Harvard, Ill., re- 
cently put its new calendar for 1942 in the 
mail. The large calendars annually feature 
a reproduction of a painting by Jeanette 
Herrick Manley, daughter of Roy L. Her- 
rick, president of the firm. The painting de- 
picts a typical farm scene at plowing time 
with rolling landscape, deep blue sky and 
drifting clouds. 


Swiftide Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Corn Gluten Meal 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 
Linseed Meal 

Brewers’ Dried Grains 

Malt Sprouts 

Millfeeds of all Kinds 


Deutsch & Sickert Co. 


741 N. Milwaukee St. 
Milwaukee, Wis. 


Blue Ribbon Condensed 
Buttermilk aid Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 


Cincinnati, Ohi 


'FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 7? 
Merchants Exchange 


t. Louis, Mo. 
Board of Trade Bldg. 


mites City, Mo. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage | 
Bone Meal—Blood Meal 


Superior Packing Co. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Com 


MINNEAPOLIS MINNESOTA 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred inseed d Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


A FEED INGREDIENT FOR EVERY NEED e@ e@ 
WE SPECIALIZE IN 
TOASTED CORN FLAKES — TOASTED WHEAT FLAKES 
Made to Manufacturer’s Specifications 


OR CENTRAL FEED SUPPLY CO. 


327 S. LA SALLE ST., CHICAGO, ILL. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


FO RT- ‘ -FY Your PROFITS with 


MARION, OHIO 


OLD FORT conceEnNTRATES 


OLD FORT MILLS, Inc. 


FEEDS and 


HARRISBURG, PA. 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactie Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., ©*thervitte 


UNERA 


AN 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES” 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 
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“alcium Carbonate Co 54 
alifornia Packing Corp 38 
Sapital Mills 
Cargill, Inc. 
conned Feed Supply Co 68 
Cereal Grading Co 64 
Slassified Advertisements. 68 
H. K. Clofine Co 60 
G. E. Conkey Co 48 
Corn Products Sales Co 62 


\awe’s Vitamelk Co 
enver Alfalfa Milling & Products Co........... 
ses Moines Oat Products Co 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


e FEED JOBBERS e 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Chenango Dried Whey 
Wheat Germ Oil 
Wheat Germ 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


WRITE US FOR FURTHER INFORMATION 
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eutsch & Sickert Co 68 
-eder Devold Oil Co. Inc 66 
Doughboy Mills, Inc 50 
Dreyer Commission Co 4 
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Duplex Mill & Mfg. Co 


Order a Mixed Car of 


Feed Supplies, Inc be 
olden hoat Flour 
Fredman Bag Co sits 
ith C 
~ = ae Co = (The Flour with the Vim and Pep left in) 
General Mills, Inc z 
J. J. Gerber Sheet Metal = 
Hiawatha Grain Co = 
Hoosier Mineral Feed Co 7 bar B M e li 
S. Howes Co a 
Hubbard Milling Co 10 py ran and idd ings 
lowa Fee er ri n 
A. E. Jacobson Machine ig ot ) 
Jersee Company 
Spencer Kellogg & Sons Co 43 =. e 
King Midas Flour Mills SS 
Manne Bop TENNANT & HOYT Co. 
La Budde Fee rain Co 
Lapp Laboratories, Inc 39 LAKE CITY, MINN. 
Limestone Products Co. 32 
Marblehead Lime Co 42 - 
Merchants Creamery Co., 68 
Mill Mutual Fire Prevention Bureau 62 
Minneapolis Greetings 30 
Morton Salt Co 70 
Murphy Products Co 71 
Herman Nagel, Inc. 67 
Napthole, Inc. 60 


National Cottonseed Products Association.... 35 


National Distillers Products. 28 
National Food Co 69 
National Molasses Co 67 
National Oil Products Co 23 
M. J. Neahr & Co 51 
New England By-Products Co.........cccsccseeseeeees 8 
North East Feed Mill Co 68 
Northrup King & Co gece 
Old Fort Mills, Inc 68 
O & M Seed Co 33 
Oyster Shell Products Co 38 
Pecos Valley Alfalfa Mill Co 69 
Chas. Pfizer Co 58 
Premium Sales Co 65 


Purity Yeast Co 68 
Quaker Oats Co 46 
Reel Products Co 64 
F. M. Rosekrans, Jr 66 


Rowell Feed Supplies 5 
Ryde & Co 63 
Dr. Laboratories 60 
Sargent & 31 
Screw Conveyor Co 66 
Sidney Grain Machinery Co 70 
Silmo Chemical Co. 47 
Smith Agricultural Chemical 41 
E. R. Squibb & Sons. 13 
A. L. Stanchfield Co 68 
Standard Brands, Inc 49 
Stone Mountain Grit Co 15 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 69 
Superior Packing Co 68 
Swift & Co 65 
Tennant & Hoyt Co 69 
Tobacco By-Products & Chemical Corp......... 26 
United Feed Products Co 66 
Val-A Company 

Vio Bin Corporation 61 
Waterloo Mills Co 67 
Werthan Bag Corp 70 
White Laboratories, Inc 57 


Whitmoyer Laboratories Inc 


Firms that spend money to build good will are 
*s likely to do anything that might nullify the 
act of their advertising than firms making no 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 


Since 1885 


Made in the 
heart of Wiscon- 
sin’s Dairyland. 


100 lbs. replaces 
1,000 Ibs. whole 


More than 
1100 dealers sell 
No - Milk Calf 
Food and help 
their customers 
raise better 
calves. 


National Calf Pellets 
Are Also Available 


NATIONAL FOOD CO. 


D. R. MIHILLS, Prop. 


ch i i 
HAGERMAN, NEW MBXICO FOND DU LAC 
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Pecos Valley Alfalfa Mill Gz 
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MORTON’S SALT 


Highest Quality 


Prompt Service 


| 
| 


MorTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


7) 


Serious shortages in many basic supplies 
including powdered milk are just around 
the corner. Right now is the time to get 
started on: 


Big G Brewers Yeast 


TON LOTS 13'2¢ PER LB. DELIVERED 


For Eastern Shipment We Have Available 
@ Beautiful quality, bright color, drum 
malt sprouts packed in 100 lb. bags. Still 
have some favorable transit; let us quote ; 
you delivered price 


wer 


Swiss Brand 
GENUINE MALT SPROUTS 


La Budde Feed & Grain Co. ] 


AT MILWAUKEE 


FEED MIXERS 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


“a. 


Manutacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE GRAIN MACHINERY CO, 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asout 


(Quoted from a Customer's letter) 


“We have received the shipment of........... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE —NEW ORLEANS 


e70°¢ 


_—_(WERTHAN) 
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FEED 


“Try It Before You Buy It’ OFFER 


on ys 
YES, SIR—these Free Sample Bags make it easy for you to 
sell those “show-me-before-I-buy” farmers in your locality. 
These bags are real order- getters that turn feed prospects 
into Murphy customers, and you know that every new cus- 
tomer means EXTRA profits for you. 


©  Here’s how you make them work for you: Pick out 
D straight-grain feeders who are not buying from you 

now. Tell them that Murphy's Concentrates added to 
their home-grown feeds save money for them— make their 
feeds go much farther—help them push their stock to mar- 
ket faster and cheaper—and cut feed lot losses way down. 


Then SHOW ‘EM! Cut out the guess work. Make the “hid- 
_den-hunger” test right in their own feed lot. Show ‘em that 
their animals actually crave the protein matter, the vitamin 
and mineral substances that they usually do not get in 
straight-grains— or in most feeds. Let the farmer himself be 
judge — YOU MAKE THE SALE! You make the PROFIT! 


ARE YOU A MURPHY DEALER? Have you a “sales- 
clincher” as nearly sure-fire as this “hidden-hunger” test ? 
if not—write MURPHY PRODUCTS Co., BURLINGTON, WIS., 
tIGHT NOW! Find out how you can turn straight-grain 
eeders into customers. See how easy it is to have the 


orofits that are now slipping through your fingers. 
‘emember you can— 


Make MORE Money with MURPHY’S! 


» ose SS 
| 


hen you buy for price these days, you 
can never be sure. It's unwise to pay too much, 
but it’s worse to pay too little. When you pay 
too much, you lose a little money - - that is all. 
But when you pay too little, you sometimes lose 
everything, because the thing you bought was 


incapable of doing the thing it was bought to do. 


The common law of business balance pro- 
hibits paying a little and getting a lot - - it can’t 
be done. If you deal with the lowest bidder, it is 
well to add something for the risk you run and 
if you do that, you will have enough to pay for 


something better. 


Ruskin 
(1819-1900) 


KING MIDAS FLOUR 


KING MIDAS FLOUR MILLS, Minneapolis, Minn. 
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